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Questionnaire Design Advisory Conference

Report — February 1987
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This report summarizes my comments on each of the three surveys discussed at the
Questionnaire Design Advisorv Conference. The report has three principal sections. one
each for the Consumer Expenditure (CE) Interview surveyv. the Consumer Expenditure
(CE) Diary surveyv. and the Current Population Survey (CPS). Suggestions that are per-
tinent to more than one of the surveys are generallv not repeated: the extensions across
surveyvs are straightfecrward. Nevertheless. because many of the suggestions can be gen-
eralized to all three survevs. the sections are not completelv independent. Most of the
discussion concerns the CE Interview and CPS: the experiments on the CE Diarv de-
scribed at the conference incorporate changes [ would otherwise have suggested.

My report focuses on a <et of general issues and suggestions for research on those issues.
In adcition. I provide some specific comments on questions in the CPS Test Questionnaire.
The report does not attempt to be comprehensive. nor does it comment on current forms
ol individual questions.

~pecific research suggestions are identified by e in the text. Nuch of the research
suggested can be accomplished. at least initially. using small geographically concentrated
<amples of 50-100 respondents. It is important. however. that these samples be he cro-
geneous: accurate reporting depends on social as well as cognitive factors. and social and
cognitive processes may interact in their effects on accuracy. For example. which recall
strategy is most effective mav depend on tne frequency of a hehavior. and whether or not
records are availabie mav depend on how purchases are made {e.c.. cash. check. or credit

card:. Clearh. social factors influence botn the frequency of purchases and how theyv are



made. and the sampling frame for small-sample studies must encompass the kind of varia-
tion on important social variables that is expected in the full survey. Whether or not any
of these small research projects would then be extended to a larger sample would depend
on the outcome of the initial stud)\'.

Two needs are primary. although identifying priorities among the research issues out-
lined below is difficult since the projects vary in compilexity and expense as well as in
their potentia; impact on data quality. First. developing criteria to evaluate the success of
improvements in question wording and questionnaire design is clearlv important. and the
problems that arise in this respect are different in each of the survevs. Second. developing
both rules to select the best respondent with the best store of information and procedures
to support that respondent’s efforts are essential: the best recall procedures will fail with

a respondent who never knew the answer or who does not believe that accuracy is desired.
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CONSUMER EXPENDITURE INTERVIEW

Given the limits imposed by costs and by interviewer and respondent energy. the
design of the CE Interview embodies a decision about whether to obtain information on
a large number of expenditures knowing that the data may include guesses or hurried
estimates or to collect information on a smaller number of expenditures attempting to
obtain accurate information. The decision to sacrifice accuracy can be implicit in the design
of a questionnaire: if the amount of information requested can be provided within the time
available (or wirhin the time that the interviewer or respondent expects the interview to
‘ast: onlyv by relving or guesses or rough estimates. the interviewer and respondent mas
come to an understanding that precision is needed only where specifically requested (as
it currentiy is for phone bills and utilities). Obtaining accurate information. on the other
hand. requires an explicit decision: the goal must be svstematically communicarted to the
respondent and the interviewer must provide guidance and training in achieving the goal.
~ome of the suggestions made beiow would lengthen the interview: thev assume that the
scope of the interview can be reduced In other wavs to accomodate them. The monthly
recall period and spihit forms. alreadv included in planned experiments. mayv provide some
of 1he reduction in scope needed in order implement other improvements,

The commentson the CE interview are presented in five sections: Criteria for Eval-
uating Changes discusses possibie criteria for evaluating outcomes of experiments on the
~urver. Imterviewer-Respondent Interaction consists of rwo subsections that discuss
the issues of respondent motivation and respondent training and rapport. Developing
Flexible Data Collection Strategies discusses respondent rules. use of records. and &
seli-administered forn. Improving Recall focuses on recall strategies. the specific ques-
flon forms used nothe Chland recall aids. The final section briefly discusses Conditioning

Effects.
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Criteria for Evaluating Changes

While the success of any proposed procedure should be evaluated in an experiment. the
choice of an outcome measure is problematic. This section suggests several criteria: they
vary in how expensive theyv would be to use and in how strong are the assumptions they
require. Those that are less clearly indicators of improved accuracy should themselves
be evaluated. Alth-ugh time consuming. such an evaluation would make it possible to
identify criteria that can be used in regular monitoring of reporting qualitv or added to
ongoing relativelv easily for special assessments.

Possible indicators of improved reporting are numbered and described below.

1. frequency of reporting or dollar value of purchases.

Relving on increased reporting assumes that most errors are omissions or urnderesti-
mates. Increased reporting appears to be the criterion currently used mos: ofter i

evaluating accuracy.

2. recall accuracy.

The accurare ~ecall of itemns listed for the third recali month at tne previous interview
ireferred 1o a~ the “item hs17 below! can be used to evaiiate noth telescoping and
omission errors for a three-maonth recali period under the assimprion that the original

renort is accurate. Of the sin criteria mentioned here. this 1= trie only one that offers

a direct indication of the accuracy of reportz,

e Using the transcribed item lists 1o evaluate relative accuracy. whether of an
experimental treatment or of some allernative criterion. requires svstematically
coding «.. 1tems reported in the current month and ther categories (e.g.. ap-
parel. nome furnishing. etc.: The subsecuent inferview wounsic record whetticr

or not the item was correctiv mentioned &s being purchased in the third re-

call montt. The outcomes would inc;ude whether or not tne item wWas omitted
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or telescoped forward. After all prompting was completed. respondents would
be asked when omitted items had been purchased: this permits distinguishing
items telescoped backward from those forgotten. although there is likely to be
considerable error in these reports. Finally. any items reported in the current
interview but not reported in the earlier interview would be recorded: such in-
formation would be useful in examining the perfomance of different kinds of
respondents for different items. (>ee the subsection on Respondent rules

1

below ..

If incorporated into experiments planned for 19%8-1992. studies that use this criterion
can compare a one-month and a three-month recall. Studies using this criterion are
likelv to be expensive. Initiallv. studies using the item lists can (1) identifv problems
in using increases in average expenditure as a criterion and (2) evaluate the other
criteria described below. If some aspects of the procedures developed to use these
item lists in research can be routinized. using tne lists for future research projects
hecomes simpler and cheaper.

Assuming that itemr lists will continue to be used in the future even if a one-month
rcall period 1~ adopted after experiments are completed. tne wav in which these
st~ are tra: ~criber and coded can be standardized so that they can be adapted to

research use when needed.

. use of records.
Recoras can be consuited for two reasons: 1o deterrine whether or not a purchase
occurred and to determiine how much the itern cost. Using this criterion makes the
assumption that accuracy increases when recoras are consulted,
Currentiv wnetner or noi recoras are used for specitic 1rems i~ recordec oniv jor
stlities and telepnone Hidls

-

o Deratied analvais of this criterion wouia reaguire recorcing additiona: informa-



Consumer Expenditure Interview

6.

tion: the classes of items for which records were consulted. what records were
consulted (bills or checkbooks). and how often. The current control card item
that asks about record use could be replaced by one that asked the rough pro-

portion of items for which the respondent consulted records.

consulting others.

Similarly. this criterion assumes that accuracy increases when others are consulted.

whether about the occurrence of purchase or about the price of an item.

o Detailed analvsis of this criterion would also require recording additional infor-
mation: the ciasses of items for which others were consulted. who was conzulited.

“how often. and whether or not thev used records.

response time or time to complere sections of the questionnaire.

Using this criterion assumes that accurate reporting—whnether improved accuracy 12
due 1o reflection or remembering. to record checks. or to consultations with others

'n the consumner unit-- takes timme.

o Detailed analvsi of this criterion would require recording the time spent on
rejativelv small individual sections of tne questionnaire: the length of time could
then be standardized by the number of 1tems answered. This criterion might
be appropriate. for example. when evaluating the ¢fecis of techiniques designed

1o increased respondent motivation and commitinernt.

respondent is householder or spouse.

This criterion a-sumes that compared 10 others. responaents in these rowes will have
more complere knowlecae of the spending of more housetio.a members for more tvpes
of purcpases. A variation 1= 10 asw resporcents to identify the most knowledgeand e re-

<pondent. 1Otherwise knowiedgeabie resnpondents, however. mayv be biased reporters

about certain areas such a= tne clothing or entertainment purchases of adolescenis.}
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Each of these criteria may be an appropriate indicator of reporting accuracy in differ-
ent contexts. With the exception of the first two, the criteria merely specify interview
conditions that may themselves tend to increase accuracy. The item lists can be used to
evaluate anv of the procedural changes suggested below. In addition. these lists can be
used to evaluate the other criteria. ngexample. while using records and consulting other
household members probably can be presumed to improve accuracv. the presumption 1s

less strong for increased frequency or doliar vaiue of reports. for response time. or for using
1

X‘“ the householder or their spouse as the respondent. [=ee the subsection on Respondent

f

o

.‘”1 rules below.] If these other. less expensive. indicators are indeed associated with improved

Interviewer-Respondent Interaction

The suggestions in this section focus on the interaction between the interviewer and

the respondent. Because development and testing of these procedures requires extensive
feedback from respondents. tne first stages of work can be done with reiativelv small
samples. Ervaiuating the effectiveness of any resulting procedures. ol course. requires a

larger experiment.

Respondent motivation

Since respondents assume tneir roic witiiout much experience. 1t Is usually necessart
Y . N } N “. d“ b '[“,' Al v N 1 T - N
to explain what is wanted from them. This description should e simple and direct. At
& minimum. information about tne uses of the data. the unportance of accuracy. and
confidentia’ity needs 7o De presentedc syvsltematically 1o all respondernts. In addition to
motivating the respondent. such o prescntation car be designed 1o build a task-oriented
rapport and 1o establisn accuraie reporting as the general goal of respondent training.

Simpihy giving the respondent a nroctiare 1o read it tneir own tine before or after the

=1
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interview may increase the interviewer's credibility but is unlikely to motivate the respon-
dent. A brief (about five minutes) narrative emphasizing the uses of the data and the need
for accuracy can be written around brochures such as Your Responses are Vital or How the
Census Bureau Keeps Your Information Strictly Confidential. Alternatively, more visually
attractive materials can be specifically designed for such a presentation. In either case.
the presentation can be used to demonstrate that the data are perceived as important and

to provide an opportunity to elicit the respondent’s commitment o accuracy.

o The presentation script and materials should be systematically pretested to discover
whether or not they succeed in {1) communicating the importance of the surveyv
and 1ts goals. {2} addressing respondents’ concerns. and (3) holding the interest of
respondents. The effectiveness of the presentation and commitment can be evaluated

using one of the criteria described earlier.

The demographic and attitudinal correlates of nonresponse are necessarilv difficult
1o study [see for example. DeMaio 1980: Stinchcombe. Jones. and Sheatsley 1951, In
addition. however. liitle i1s known about why respondents who cooperate do so or about
which motives are associated with increased accuracy. Studving respondent motivation is
compiicated by the fact that while respondents mav know whnyv thev refuse. manv probably
do not know why thev cooperate—except that they cannot think of a good reason 1o refuse.
Furthermore. conventionalities and social desiradiiity pressures mav influerce answers to

auestions aboiit cooperation.

e For initial studies of respondent motivation. a small random subsample rabout 100
cases) of CE respondents at a *mali number of Jocations couid be selected for a prief
in-depth interview abou! tne respondent s participation irv the survev after the last
imterview . The goal of such interviews wosid be 10 describe cooperative motives
andc obstacles 1o expressing tnese motives, Concorns of respondents revealed in such

interviews could then pe addressca <yvstcnaticaliv in the gescription of the survey

given to new respondents. Even in sucn o small-scale tudv. an attempt should be
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made to compare the motivations and personal characteristics of those who do and

who do not provide accurate information.

Respondent training and rapport

The opening presentation begins respondent training. It should be followed by a
description of the task. a statement of the importance of accuracy. suggestions about
the strategies most likelv to increase accuracy. for example. the suggestion that the task
will be easier if the respondent collects records before the interview begins.! {3ee Self-
administered form below.)

The interviewer training and the interview schedule should incorporate interviewer
henaviors that reinforce the imporiance of accurate reporting and aid the respondent in
meeting this objective.” Reinforcing accurate reporting involves giving positive feedback
for desired behaviors. requesting that other answers be reconsidered, and encouragirg the
re<pondent to take the time necessarv to recall the information requested. Reinforcing
accirate reporting can be domne most easiiy in an interview that covers iess mmaterial than
tne current CE interview for two reasons. First. the feedback and recall rimec themszeives

iengthen the interview. Second. the task should be designed so that respondents can
P e

\cccrdine oo coanments ade at the conference. current practice s Eor the interviewer toodectde whzthe:
TOnOU T sk thes repondenr to coliecr records before the inrerview . This luck of =tavdariization 12 kel
feoaneregse lnterviewer variance. | he mterview schiedule specifies that records be nzed tor utilities and
relephones. bur the record request< e not made at the <ame T Inomy own rerviesw, ne prelimiman
sngeestion abour using records was niade and D oassumed thar thns o woas deliberare. that the interviewer
preferred thiar T nor use records vndess specticully requested. A wlobir request for records ot the beginninge
Aohe mrerview wondd Lave comminmcated the soal of the task noore coprrecthv made responding easier
il feen dess altenaning than the the camrent Drecenrend approach wineh sesults=d oy aking four trips
wpstawr: toomy hles

“~onie of the snegestion: o ths <ection draw on the work sumncoized oo C annelt. Midler and Oksenperc

fPoxty
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complete it within a reasonable length of time: if respondents are sent a double message
that both accuracy and speed are desired. they may heed the suggestion of speed. Ways
of aiding the respondent in accurate reporting can be designed once more is known about

(1) how respondents keep records and (2) the way in which lifestyle variables influence

~

_'\\ /// T 3
/\K ! reporting accuracy. (See the subsection on Use of records below .)
~
Interviewers should be taught to help respondents and how to do it. Time should
be allowed at the end of the initial bounding interview for the interviewer to explain the
content of future interviews. to make suggestions about how 1o prepare for those inter-
views. and to discuss problems the respondent anticipates. For respondents who anticipate
problems. one or more foliowup contacts by telepnone between the bounding interview and
“he next interview may be nece~-arv. In this call the interviewer asks what problems the
respondent has been encountering in collecting receipts from household members or in oth-
erwise keeping track of expenditures: the interviewer then discusses with the respondent
wavs of resolving these problems. In addition to its practical focus. this phone call from
"he interviewer mayv help maintain respondent motivation and reinforce the respondent’s
perception that accuracy is important.
In iraining respondents the interviewer activelv contributes 10 a rapport in wnich
the interviewer is perceived as someone whno can help the respondent be an accurate re-

norter. Even when thizs rapport is highlv scripted. however. interviewers mav inadvertently

e Observational studies of interviewers can identifv ponverbal interviewer behaviors

i that communicare tnha: speed is more important than accuracy. These nehaviors mav
p '/!'
‘waﬂf range rom inconsistency in requesting record checks 1o being poised 1o record an
/ / answer before the responcent has tormulatec an answer. 1t 1= possible. 1or example.
? =
.\‘ l\{Al l‘\.. . , 1 . .. . . N ~
/w»" Vithat effective recall requires temporary disengagernent o the social demands of
v " ’ '
1V tne interview: if the interviewer comminicates that speed is desirable, respondents

mav quicken the interview nyv omitiing these periocs of disengageme: . ~uch a study
. N T l o o N
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of interviewers — perhaps fifty at different levels of experience — would involve
- o . : . .
[L bringing interviewers to a central location to conduct an interview that would be

~
A observed through a two-wayv mirror. After the interview. respondents would complete
'\. rA}‘b o

Developing Flexible Data Collection Strategies

Because of the great variety in the kinds of records respondents keep and in the

1

/\ level of knowlecge of respondents. data collection strategies that take this variability into

5 ¥, ¥ respondent rules to identify the respondent who both has information needed and is in a
Lo / position to cooperate. In addition. an understanding of how people keep and use records
N g N . .

S_ ~ and of which items records are tyvpicaliv available for mayv suggest improved methods of

\’
A

A

\ﬂ ashing about purchases. Finally. for some respondents, filling out a self-administered form

', or worksheet before the interview mayv make it ea~ier to give accurate information.

Respondent rules

v
1+

Information about househoid memhers” expenditures and having the time 10 be an
accurate respondent are not uniformiv distrivuted within households. Two kinds of re-
search on respondents are needed. The first would use one of the criteria described above
to compare how respondents in different housechold roies ana in households with different
compositions te.g. househoider. spouse of nousenoider: differ in their use of records and
their acenracy. Being a cooberative ara acciirate respondent may be primariiy a function
of hfestvie factors: an adult wno keeps the nousenold accounts or one who makes most

pircnases mav be the most knowiedgeabie anc accurate respondent. Tnis research would
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also examine the stability of respondents over the life of the panel: are the most accu-
rate respondents likely to remain the respondent? Information about typical distributions
of information and about how much variability there is in these distributions would con-

ribute to (1) developing rules for selecting the best available household respondent and (2)

- N
,[‘»"deve]opincr suggestions for he ping that respondent get information from other household

members.

e In-depth interviews with all adult members of households in a small (100) hetero-
geneous sample of two-or-more person households would have the objectives of (1}
identifving who in the household knows the most about what purchases. (2) deter-
mining whether or not rhere is consensus about screening items such as "who knows
the most about all the purchases in this household.” (3) identifving the kinds of
purchases most likelv to be known onlyv 10 the purchaser. and (4) developing meth-
ods for svstematically getting information from household members other than the
respondent. These interviews could also discuss the use o! records as described in

The next subsection.

U se of records

\gain. 1wo 1vpes of research subjects are indicated. First. tne extent to whicn accu-
~acy is improved by record checks for 1tems of cifferent tvpes can be evaluatec. Second.
nformation is needed on the wavs in wnich households store informetion anout differen:
kxinas of expenditures and the distribution of and variation in these method:. For ex-
ample. in some households. most purchases are made by credit card: If receipts are not
xepl svstematicaliv. however. records about purchases mayv not be availabie until one or
1wo montns after the purchase. In other househoids. almo=i @i purchases are made h
check <o that reviewing check registers av provide nighily accirate information. A simple
screening question about the use of check registers mav decreasc burden 1or respondents

who use checks regulariy ana permit interviewers to <pend more time with respondents
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who must rely more heavily on recall.

e In-depth interviews with all adult household members in a small random sample
of households about their accounting and record-keeping procedures could suggest
alternative ways of collecting accurate information from respondents: interviewers
could be trained to select the method that promised the most accurate information

with the least burden to respondents.

Self-administered form (worksheet)

Some respondents. especially those with verv busy schedules. mayv find participai-
ing in the surveyv easier if they can prepare for the interview in advance. The in-depth
interviews suggested above can provide guidance for developing a workshee: that respon-
dents can use to assembie and record some or all of the detailed information needed for
the interview. The worksheet would resemble a self-administered questionnaire. If the
worksheet were complete at the time scheduled for the interview. the interviewer would
review the worksheet for compieteness and administer a brief supplementary recall section
as well as sections of the interview rot covered by the worksheet. Responuents who had
not completed the worksheet would be interviewed using a standard schedule. Such a

worksheet would not be <uiteblie for all respondents. but some would probaniyv prefer it 1o

a lengthy interview: for some. this data collection strategy w.ii increase accuracy. If sent
to respondentis one week nefore the interview. the worksheer would provide the respondent
tre opportunity to assemble ~ecords in a way convenient for 'riemn and 10 review purchases

with other household members who might not be present during the interview.

e Evaluation would focus on identifving which sections could be nest adapted to a
worksheet format. deve oping a procedure to identifv wnich respondentz might benefit
from using sucr a worksneet. and comparing tne accuracy of resuits obtained using

tne work<heet 10 that obtaired in a conventional interview .
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Improving Recall

Recall within even a one month time frame can be taxing; a quarterly recall period
s more than three times as difficult. It is likely that in the experimental comparisons of
recall periods curently planned. one-month recall will prove superior since confining recall
requests to one month has the desirable effects of simplifying the recall task and shortening

the interview. In anv case. research on improving recall can supplement this experiment.

Recall strategies

The effectiveness of recall strategies prohably depends both on the time frame and on
the tvpe of information being recalled. Recall strategies used for the kinds of information
requested in the CE interview can be studied using observation and in-depth interviews
that use techniques such as concurrent think-aloud interviewing. This research would
identify the range of recall strategies used. propose recall aids and flexible proceaures for
using them. and develop hvpotheses about which strategies increased accuracy These
hyvpotheses could then be pursued in larger experiments that examined whether or not the

techniques improved accuracy.

e Again. interviews with a small heterogeneous sample drawn from the same frame
as the CE interview sampie is indicated: these respondents would nor have to be
(E respondents and could be restricted geographically for convenience. Separate
<tudies wouid focus on different kinds of informatior — purchases. credit. and so on
— to keep the size of trie task manageablie. Some interyviews would ne conducted in
a central location where respondents could be observed through a rwo-way mirror:
other intcerviews would be conducted in respondents” non s, The task would be
unstructured for respondent~ in the observed condition: materia:s [such as scrateh
paper. a calendar. and a ca'culatory would be availabie 11 the room. it respondents
would determine for therm-+ives how to go about filling out lists of all purchases in

the months specified. In botn conditions. aiter respondents reported purchases. they
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would be asked to describe how they went about remembering. what estimating and
averaging strategies were used for which items, what would have helped them in

remembering. and how accurate they judge their reports to be.

Byv describing the variation among respondents in recall strategies. this research would
provide a basis for developing flexible procedures that interviewers couid be trained to use
in helping respondents. For example. respondents probably vary both in now helpfu! thev
find a calendar and in how thev use one if it is available: some respondents may find public
events useful anchors while others prefer personal landmarks. Furthermore. effective use
of a calendar probablyv requires a rapport that permits the respondent to disengage from
the social aspects of the interview: a respondent who feels pressure from the interviewer

to respond quickiv mav actualiv feel increased performance anxiety if offered a calendar.

Specific question forins

A better understanding is needed of the recall and estimation sirategies respondents

use with the three principal tvpes of expenditure questions in the CE intervien.

e Research with a small. heterogeneous. sample of respondents hro.ght 1o a central

location or interviewed at home would be appropriate. This research would obtain

¥

s A . . . . .
\r ;{)’ descriptions of the strategies respondents use to answer cach of the npes of questions

for a variery of articies asing concurrent think-aloud interviewirg. The resul - wouid
provide an indication of the variation among respondents in these strategies. The

accuracy of answers obtained in different wayvs could be assessed using an appro-

\
. N
X\\\ /priale criterton. Procedures would be developed and ¢uestions would be rewritien
Y \ ‘)..,\.J'
W to encourage using effective strategies (such as remembering from recent to distan!

—~ -
P \‘
kY

m,\(

N

events or vice versa: [Loftus. 19841,

Ir addition. the wayv in whicn respondents interpret sucn questions as “What was

the gros- amount of ...°s last pav...”” should be investigatec. both in focused interviews
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and in the final instrument. Frequently such qualifiers are ignored: in making judgments
about vignettes, for example, respondents have been insensitive to whether before-tax or

after-tax income was specified (Schaeffer. Garfinkel, and Corbett 1936},

Aided recall

In their current form. the lists of items handed to respondents to aid recall are over-
crowded. difficult to skim effectively because theyv lack visual focus. and visually fatiguing
for both these reasons. The lists do not invite close examination: if the rapport of the
interview suggests that speed is desirable. the temptation to give the lists an unfocused
glance must be quite sirong.” These lists should be more attractive. provide a clearer
focus. and be easier to read than thev are now. Even lists that are more appealing will
not be read or even skimmed unless interviewers encourage respondents to read each list

at their own pace.
Conditioning Effects

Conditioning effects. as indicaied by mean expenditures. occur somew hat erraticaliy:
speculations about the scurces of these conditioning effects are necessariiv somewhat ad
hoc. Explanations include. for example. “reimbursements” for insurance. “<hitting for-
ward” for transportation. and “last effort” for gasoline (see Condinioning and Fecall Effects

o the Intervicwer Survey).

e The criteria that represent interview conditions can be used to identfv possible
sources of conditioning ef'ects: changes in the respondent within the household during
the panel. changes in the time per item. changes in the use of filter items. and <o
on. Beginning atter the initial interview. the list of items can be used 10 identifv the

tvpe of memors errors irvoived and the tvpe of item- affecred Hy each.

Eronnd worresiztible by the end of thne terview
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CONSUMER EXPENDITURE DIARY SURVEY

The Diary Operational Test incorporates several promising instrument format changes:
decreasing the size of the diary. decreasing the information requested for each item. and
specifving the items on entry lines. Comments on most aspects of the diary format are

best left until this experiment has been analvzed. and so my suggestions about the CE

Diary are brief.

e Analvsis of the diary data itself can be supplemented by in-depth focused interviews

,  with a small heterogeneous sample of CE respondents after their participation in the

A\
\\ surveyv about their problems in keeping the diaries. Such discussions shouid inciude
VA

~ both more and less cooperative respondents. The discussions should attempt to

.

X

(

Ly

t N . . .- . 1 P ) : - N
~><\\) \:&\ problems due to using proxv respondents. because the solutions to these problems
RS . . . . - .
v ﬁ‘\l‘\‘&’ differ. In addition. observational studies of a small number of respondents completing

distinguish problems of motivation. probiems of diaryv format and presentation. and

" the diarv in different formats may suggest improvements.

Further analvsis along the iines begun in Reporting Qualty n the Diary Survey mav
indicate the need for new field procedures. It appears that the Diarv survev obtains three
kinds of data: data from records. data recorded by recall the same dav. anc data from
jonger recall pericds. These three kinds of data differ in social and cognitive sources
of inaccuracy. lnaccuracy in data obtained {rom records (such as receipts) will be due
largelv to transcription error~ and incompleteness in the records: procedures to increase
the accuracy of such reports might tocus on identifving bias in the records (for example,
are receipts missing for particular househoid members:. lnaccuracv in data recorded at the

timme of purchase or at the end of the aayv should come from similar sources. Inaccuracs

in data for longer recall periods. nowever. will He a result of more compiex processes:
procedures to increase the accuracy of such report= would focus on determining knowledge

and aiding recall.
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For example, if analysis indicates that reliance on recaxl increases durmg the two-week

e o S

period. data collectlon 1 in the second week should mclude a recall section. In addition. re-

spondents w ho rely on-reeallfor the first. week can he 1dem1ﬁed and guen speu&%aﬁemdfon
Procedu;és are needed to help interviewers identify the reason the respondent relied on
recall (for example. difficulty in writing) and find a solution (for example. calling during
the week and recording the information over the telephone). Such intensive procedures to
improve reporting mayv be feasible only if costs are decreased elsewhere. The advantages
and disadvantages of adopting a one-week diaryv period should be studied.

Some suggestions made earlier about the CE Interiew. are applicable here as well:
motivating respondents mayv present particular problems with the diary survev and the
use of financial incentives bears reexamination: developing respondent ritles deserves close
<tudyv here as well. given the large demands of the diary.

The Household Characteristics Questionnaire Supplement provides information valu-
able in analvzing performance on the diary. Some small changes mayv improve 1t as a tool
for this kind of analyvsis. For example. recording the number of davs on which recall was

1

used and whether recall was used for ail household members or only some would make

possibie analvse~ that would be useful in desigring the fleld procedures suggested above.
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CURRENT POPULATION SURVEY

The Report of the BLS-Census Bureau Questionnaire Design Task Force clearly out-
lines important conceptual issues and questions of understanding and cognitive processes
that affect the Current Population Survey {CPS). The conceptual issues. however. are
of primaryv importance. The information desired must be clearly defined before one can
evaluate whether or not a given set of questions succeeds in obtaining it. If respondents
are not able to provide the information needed to implement the definition required for
analvsis. it may be necessary to revise concepts to reflect the wayv in which categories are
socially and cognitivelv organized. In the meantime. however. if the analvtic definition of a
“job.” for example. remains ambiguous. research on the way in which respondents provide
answers and Interviewers code them will lack clear criteria for evaluation.

Manyv of the suggestions made in the discussion of the Consumer Expenditure In-
terview applyv here as well. although with minor modifications. 1 will not repeat those
discussions. The paragraphs below explain how the earlier suggestions can be extended
for evaluating the CPS. (Words and phrases in boldface refer 10 sections or subsections in

the discussion of the CE Interview.)

e Motivating and training respondents and deveioping a rapport that contributes
to accurate reporting are as desirabie for CPS as for CE respondents, and similar
techniques are applicable. Increasing response acciuracy is hkelv to require establisn-
ing a rapport in wnich the respondent feeis comfortable taking the time needed 10

answer: this is particular!y true for reports of actual hours workec.

e Record use is less applicable tor most CP > questions about hours and income than
for CE gue~tions about purchases. However. increased accuracy and completeness of
reports might be obtained if. for interviews after the initial interview. respondents
were mailed a self-administered worksheet 1 advance of the interview. whether

the interview was 1o be conducted in person or by teiepnone. The worksheet would
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enable respondents who could use the form to obtain from all household members
reports of {1) hours worked for all jobs for the reference week on a day-by-day basis.
(2} earnings for the week from all jobs. and (3) job-seeking activities., before the

interview took place.

¢ Recall aids such as calendars mayv improve the accuracy of reports about the hours
worked in the previous week. The recall strategies respondents currently use and the
accuracy of these strategies can be evaluated in comparison to the results the results
obtained when the respondent fills in a calendar with number of hours worked each

dav (or starting and stopping time each day).
Criteria for Evaluating Changes

The criteria available for evaluating the effects of changes in the CPS interview are
more limited than those available for the CE interview. This is true because presumptions
about whether most errors result from overreporting or underreporting are even less clear
for the CPS than for the CE and because the CPx requests less recall information than

the CE interview. =till. a few criteria are available to use in assessing response accuracy:

e consulting others.

® response Tune or time to complete sections of the guestionnaire.
e respondent is housenolder or spouse.

The comments made about these criteria in the discussion of the CE interview apply here

alse. and 1he usefuiness of the criteria for the CPS would neea 10 be evaluated.

o The possibilities for validating reports of hours and earnings are limited. and the few
records respondenis iy picaliv acquire {e.g.. pav check stub) would not be available
at the time oi interview. Nevertheless. the feasibility of conducting validity studies

<hiould be investigatea. For exampie. experimental treatments in whicn each worker
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in a household kept a diarv of hours and earnings for one week could be compared
with the interview method. Alternatively, the interviewer could ask the respondent to
save pay records when they become available. The interviewer would return to collect
validating information about earnings and hours worked. It might be necessary to
use self-administered forms to collect such information. Also. respondents in some
occupations would not have records for all earnings (for example. waiters) or for all
hours {for example. most salaried workers). Despite its limitations. such validations

could suggest the limitations of accuracy in other reports.
Respondent Rules

Accurate information about emplovment. hours worked. earnings. and job search ac-
tivities are probably not uniformiv distributed within households. The objective of this

research would be to develop respondent rules to identifv the “best” respondent.

e Interviews with a relativelv small heterogeneous sample can investigate both vari-
ation across households in the distribution of this information and whether or not
housenold members agree about who is the most knowledgeable househoid member.
ldeallv. one would want to compare the proxy reports about each household member
provided by (1! the most convenient household member to Interview and (2 the
houseroid member judged "most knowledgeabie.” with (51 members” reports about

themseives  \nalvsis should carefully identifv information that appears unlikely to

be known by anv proxv. such as some kinds of job-search activities.
Job-Search Activities

Among other recommendations. the task force report sugge-ts research about phrases
to u~e in refering 1o job-search activities and the Kinds of activities included in each phrase
(p. 301. In addition to these investigations. the use of checkii~i~ or closed questions should

be investigated. The principal reason< 1o avoid ciosed guestions tor a topic like joh-search
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activities are that social desirability pressures may increase mentions. particularly of rela-
tively ambiguous categories, and the time involved in administering the question. Closed
questions. on the other hand. leave less room for interpretation by the interviewer (which is
an important source of potential bias in coding job-search activities) and present categories
that serve as memory alds to the re;pondent. Furthermore. the categories complete the
definition of the question by denotation and clarify for the respondent which activities are
meant to be included in answers to the question. When categories are presented in check-
list form (in which the respondent must reply “ves™ or "no” to each item in the checklist)
higher reports of most checklist items can be expected as compared to reports obtained
when the interviewer shows a card (see. for example. Jordan. Marcus. and Reeder 1980).
The factors that increase reporting would affect checklists presented in both personal and
telephone interviews.

The checklist form of a closed question. however. has two additional advantages over
other forms of the same question: the question can be almost identical for personal and
telephone interviews and the checklist form mayv counteract the fast pace of telephone
interviews and the tendency to give fewer mentions in response to open-ended questions in
telephone as compared to persenal interviews. This tendency. reported in Groves {1978).

mav nelp account for the decrease in the number of unemploved in the telephone interviews

as compared to personal interviews.

e Wnether or not these advantages are outweighed by the possibility of increased re-
porting of activities due to social desirability pressures or to the increasec cost of
administering checklists can be asse-sed by comparing results obtained wity aifferent

question forms in both nrerviewing modes.
Discouraced Workers

Trne accuracy of the label “discouraged worker” depends in part on the reliability of

reports of past joh-search activities. The recall of past reports of job-search activities can
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be evaluated to some extent using information gathered in previous interviews. In most
cases the proposed question (Q23) about whether or not the person has looked for work
in the past twelve months could not be validated directly in the current CPS design. An
example of an exception is a person who says “no” in interview 5 but who reported searches
in any of interviews 2 through 4. Special studies. however. can evaluate the accuracy of

recall for shorter time periods.

e The recall of past job-search activities can be examined for up to a 4 month recall
under the current CPS design. Longer recall periods can be used in interviews 5
through X if reports are restricted to the period covered by interviews 1 through 4.

Whether or not the previous respondent or another was selected would be controiled.
Variation in Work Patterns and Earnings

Intensive interviewing can be used to determine how respondents decide whether or
not thev have regular hours ;that is. how much variation can a work week have and still
be considered "regular™) and how respondents determine tyvpical or usual work hours (and

earnings) and extra or overtime hours [and earnings).

o Concurrent think-aloud interviews can be used to identify the sirategies that respon-
dents use to make decisions about whether or not their work scheduies are regular
and about wnat their tvpical schedules are. The resuits of these interviews can be
used to deveiop more structured interview< with a small hererogeneous sample of
respondents to determine how much variation there is in these strategies. Validation
studies using diaries wouid be an important supplement to these studies of reporting

strategies.
Miscellaneous Comnments on Proposed Test Questionnaire

It s not clear now “finished” ihis test questionnaire is or what its future wili be. The
guestionnaire. however. i~ useful as a {ramework for commenting on some issues in the

CPx=. and | have tried to keep the foliowing comments tairty generat.
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Q19 The introduction to this section should establish a frame of reference in such a way
that respondents can use it. The effectiveness of the method used here and the
use of aids such as calendars can be explored in interviews with a small number of
respondents. In addition to establishing a frame of reference. the introduction should

discuss the importance of accurate responses.

Q20 I do not understand why this question [or the one that it replaces) does not specifv
“for payv.” which would clarify the intent of the question. Followup questions for
those who answer “no” would then identifv those who were pursuing business during
the week but were not paid for their work. In the current version. “...anv work at

-

all” sounds chailenging and is ambiguous.

Are all "no” answers proved to find out if the person is disabled? (An explicit

~ o

foilowup question would be preferable.)

Q20B The report discusses the ambiguity of the phrase “on lavoff” and it remains ambigu-
ous here. If laboratorv work does not produce a better phrase. all “ves™ answers to
a question like Q20B shouid be probed {preferably in a foliowup guestion) to make

sure that the person expects to return to work.

Q20C If a person answers "no 1o Q20 and “ves™ to Q20B. there mayv be no code for them

in Q20C {Hecause jobs from which the R is on lavoff are exciuded ).

Q20FE Unless laboratory work suggests an alternative. use a filier guestion to determine
whether or not the person has regular work hours. (How much variation there is in

“regular” hours can be studied using small samples.)

Q20E-1 What does “usually”™ mean 1o people” How do thev compute or construct this

average or 1vpical vaiue’

Q20F Does this question intend 10 obtain multiple reasons or a “main” reason’
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Q20G

Q20K

Q22C

o
(54

What is the comparison that R uses to determine overtime or “extra” hours? Does
this require computing an average for comparison or are they hours for which over-

time payv is received”

“Civic or military™ which appears in Q21 might be useful here also. Why is "own

illness™ treated differently in Q20K and Q217

The report suggests that interviewers mav vary in the wav they interpret and code
job-search activities (pp. 13-15). Problems of censoring by interviewers mayv be
reduced by providing a list of activities that is comprehensive and specifving each
activity as unambiguous!yv as possible. Skip patterns and analvsis programs can
distinguish between activities which are considered valid job-searches and those that

are not.

The report notes on p. 23 that respondents who were previouslv emploved may
reasonably think that the question refers to the length of time since the previous
job ended. For such respondents, the fact that a distinction is required mav be
cormmunicated by first asking when the previous job ended and then asking during

now many weeks since then the person has searched for work.
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