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The pandemic brought:

B Big changes in supply and demand.

» Oil prices plummeted.

» Airline fares dropped.

» Factories closed, decreasing supply of certain goods.

» People spent money on goods and services differently, and overall less.

B Stimulus / recovery funds.

M Inflation.
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Percent change in average household spending
for selected items, 2019-2020
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Annual percent change in average expenditures
and income before taxes by income quintile, 2019 - 2020
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Shares of average annual expenditures on selected major components

by composition of consumer unit, 2020
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Food Personal insurance and
pensions

® Married couple only

B One parent, at least one child under 18
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Shares of average annual expenditures on selected major components,
by gender, singles only, 2020
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After Tax Income: $43,307
Average Annual Expenditures: $40,647
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Personal insurance Healthcare
and pensions

B Female
After Tax Income: §34,781
Average Annual Expenditures: $37,474

Apparel and services
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Shares of average annual expenditures on selected major components,
by race, 2020

45%
40%
35%
30%
25%
20%
15%
10%
5%
0%
Housing Transportation Fo Personal insurance and Healthcare Apparel and services
pensions
m All Consumer Units m White and all other races m Asian m Black or African-American
After Tax Income: §74,949 After Tax Income: $76,769 After Tax Income: §95,152 After Tax Income: 556,503
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Annual percent change in average food expenditures,

by size of consumer unit, 2020
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Annual percent change in average alcohol expenditures,
by size of consumer unit, 2020
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First look at 2021 data: over the year percent changes in total expenditures,
2019-20 and 2020-21

20

15.7
15
10
5
2.8
1.6
., __mm S |
0.5
-2.1
-5
-10
-9.8
-15
2001 2002 2003 2004 2101 2102

9 — U.S. BUREAU OF LABOR STATISTICS « bls.gov —4



First look at 2021 data: over the year percent changes in selected major categories,

2019-20 and 2020-21
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Shares of total household expenditures in the United States, Florida,
Texas, California, New Jersey, and New York, by category, 2019
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CE Tables

m Data reflects many demographic characteristics:
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Contact Information
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