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CONSUMER PRICE MOVEMENTS
FEBRUARY 2011

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.5 percent in February on a seasonally adjusted basis,
the U.S. Bureau of Labor Statistics reported today. Over the last 12 months, the all items index increased 2.1 percent before seasonal
adjustment.

Though the seasonally adjusted increase in the all items index was broad-based, the energy index was once again the largest
contributor. The gasoline index continued to rise, and the index for household energy turned up in February with all of its
components posting increases. Food indexes also continued to rise in February, with sharp increases in the indexes for fresh
vegetables and meats contributing to a 0.8 percent increase in the food at home index, the largest since July 2008.

The index for all items less food and energy rose in February as well. Most of its major components posted increases, including
the indexes for shelter, new vehicles, medical care, and airline fares. The apparel index was one of the few to decline.

The 12-month changes in major indexes continue to trend upward. The all items index increased 2.1 percent for the 12 months
ending February; the figure was 1.1 percent as recently as November. The 12-month increase in the index for all items less food and
energy reached 1.1 percent in February after being as low as 0.6 percent in October. The 11.0 percent increase in the energy index is
the largest since May 2010, while the 2.3 percent rise in the food index is the largest since May 2009.

Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

Seasonally adjusted changes from preceding month Un-

adjusted

Aug. Sep. Oct. Nov. Dec. Jan. Feb. 1:;21:;'
2010 2010 2010 2010 2010 2011 2011 Feb. 2011

AllHEMS ..eoieee e 2 2 2 A 4 4 5 21
Food ....ccoovvennne. e A 3 A 2 1 5 6 23
Food athome .......cccoeevevvcincieee .0 4 A 2 2 7 .8 2.8
Food away from home 1 ................... 3 3 A A 1 2 2 1.6
[ 1Y o S 1.6 1.1 25 A 4.0 21 34 11.0
Energy commodities ............cceecenenee 26 22 4.4 7 6.4 4.0 48 19.3
Gasoline (all types) ........cccevveeveenee. 29 22 4.5 7 6.7 35 4.7 19.2
Fuel ofl 1 ..ooeeeeee e 9 8 47 42 49 6.8 538 27.1
Energy services 4 -4 .0 -8 6 -.6 1.1 2
Electricity ......cccoveeveirviricnnnns A -1 2 6 3 -5 4 22
Utility (piped) gas service ................ 14 -1.4 -6 -5.3 1.7 -1.2 34 -5.9
All items less food and energy ............ A .0 .0 1 1 2 2 1.1
Commodities less food and energy

commodities .......c..cccccvriiiiicnnns A -2 -2 .0 -1 2 2 .0
New vehicles .......cccovvvivnininiinnns 2 A -1 -2 -1 -1 1.0 9
Used cars and trucks 9 -4 -6 A -1 -3 A 1.9
Apparel ... .0 -5 -2 A A 1.0 -9 -4
Medical care commodities 1 ..... 2 3 A 2 A 5 7 2.7
Services less energy services ........... .0 A A 2 A A 2 15
Shelter ... .0 .0 A A A A A 8
Transportation services ..... .0 3 3 4 2 6 5 3.5
Medical care services ........ 2 7 2 2 3 -1 4 3.0

1 Not seasonally adjusted.

Consumer Price Index Data for February 2011

Food

The food index rose 0.6 percent in February after rising 0.5 percent in January. The food at home index, up 0.7 percent in
January, rose 0.8 percent in February. Five of the six major grocery store food groups posted increases. The index for fruits and
vegetables increased the most, rising 2.2 percent as the fresh vegetables index increased 6.7 percent. The index for meats, poultry,
fish, and eggs advanced 1.2 percent with the index for meats up 1.9 percent. The dairy and related products index increased 0.6
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percent, as did the index for other food at home. The index for nonalcoholic beverages, which rose 1.5 percent in January, advanced
0.2 percent in February. The index for cereals and bakery products, which was unchanged in February, was the only major grocery
store food group not to rise. Over the past 12 months, the index for food at home has risen 2.8 percent with all six groups increasing.
The index for food away from home rose 0.2 percent in February and has risen 1.6 percent over the past 12 months.

Energy

The energy index rose 3.4 percent in February and has risen 9.8 percent over the last three months. The gasoline index continued
to increase, climbing 4.7 percent in February after a 3.5 percent rise in January. (Before seasonal adjustment, gasoline prices rose 2.2
percent in February.) The index for household energy, which fell 0.2 percent in January, rose 1.3 percent in February. The fuel oil
index rose 5.8 percent, the index for natural gas advanced 3.4 percent, and the electricity index increased 0.4 percent. The index for
gasoline has risen 19.2 percent over the last 12 months; the household energy index has increased 1.4 percent over that span, with
the fuel oil and electricity indexes rising but the index for natural gas declining.

All items less food and energy

The index for all items less food and energy rose 0.2 percent in February, the same increase as in January, with most of its major
components posting increases. The shelter index rose 0.1 percent in February, with rent and owners’ equivalent rent both also rising
0.1 percent. After declining in January, the new vehicles index rose 1.0 percent in February, its largest increase since October 2009.
The medical care index rose 0.4 percent in February after a 0.1 percent increase in January. The index for medical care commodities
rose 0.7 percent and the medical care services index advanced 0.4 percent. The index for airline fares increased 2.1 percent in
February, its fourth consecutive monthly increase of over two percent. The index for recreation rose 0.3 percent, its second straight
monthly increase. The indexes for household furnishings and operations and for used cars and trucks both edged up 0.1 percent in
February. In contrast to these increases, the apparel index turned down in February, declining 0.9 percent after increasing 1.0 percent
in January.

The index for all items less food and energy increased 1.1 percent over the last 12 months. The shelter index has gone up 0.8
percent over that time period with the rent index up 1.1 percent. The indexes for airline fares, medical care, new vehicles, and used
cars and trucks were among the indexes that increased over that span. Indexes that declined include household furnishings and
operations, apparel, and recreation.

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.1 percent over the last 12 months to an index level of
221.309 (1982-84=100). For the month, the index increased 0.5 percent prior to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 2.3 percent over the last 12 months
to an index level of 217.535 (1982-84=100). For the month, the index rose 0.5 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.0 percent over the last 12 months. For the
month, the index increased 0.5 percent on a not seasonally adjusted basis. Please note that the indexes for the post-2009 period are
subject to revision.

The Consumer Price Index for March 2011 is scheduled to be released on Friday, April 15, 2011, at 8:30 a.m. (EDT).
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Variance Estimates for Price Changes in the Consumer Price Index
January -December 2010

Owen J. Shoemaker

This article presents variance estimates for 1-month, 2-month, 6-month, and 12-month percent changes in
the Consumer Price Index for All Urban Consumers (CPI-U). Variance is a measure of the uncertainty
caused by the use of a sample of retail prices, instead of the complete universe of retail prices. The
estimates cover the period January 2010 through December 2010." Each month the U.S. Bureau of Labor
Statistics collects prices from a sample of approximately 83,100 commodities and services (C&S) quotes
in approximately 26,600 outlets> around the United States for the Consumer Price Index (CPI).

The most commonly used measure of sampling variability is the standard error of the estimate — the
square root of the variance. The standard error of the CPI’s change can be used to construct confidence
intervals to determine whether the change for a particular CPI series is significantly different from zero.
This information should help users determine which index changes are significant.

Presentation of findings

The percent changes in the CPI along with their standard errors were estimated for the 12 months from
January through December 2010. In summary, tables 1V through 5V show the median values of those
percent changes, as well as the median values of the standard errors. Table 1V shows this information for
U.S. city average, and tables 2V through 5V show the same information for the Northeast, Midwest,
South, and West regions of the country.

For example, from January through December 2010, the 1-month changes in the U.S. city average all
items index had a median value of 0.10 percent. The standard errors of those 12 estimates had a median
value of 0.03 percent. Margins of error are usually expressed as a statistic’s point estimate plus or minus
two standard errors, so the margin of error on this CPI’s 1-month change is approximately 0.10 percent
plus or minus 0.06 percent. Therefore, in a typical 1-month period, the true change in the CPI was
probably somewhere between 0.04 percent and 0.16 percent. The tables also show median percent
changes and standard errors for 2- and 6-month intervals and for the full year 2010. Margins of error can
be calculated for these intervals in the same way as for a 1-month period.

Analysis of findings

Analyzing the data reveals three significant observations. First, standard errors increase as one moves
from the U.S. city average to individual regions of the country and from all items to individual item
categories. Second, standard errors differ between item categories. Third, the standard errors decrease on
a relative basis (standard error divided by price change), as the price change interval gets longer.

The primary reason standard errors increase as one moves from the U.S. city average to individual
regions of the country is that sample sizes differ. In general, smaller sample sizes lead to larger standard

" In 1998 significant changes were made to the CPI’s structure and sample, and a new variance calculation system
was implemented. For information on variances from 1978-1986, 1993-1997 and then 1998 and 1999, see the CP/
Detailed Report for February 1991, May 1994, February 1998, December 1999, and November 2000, respectively.
? In addition, BLS collects approximately 3,900 shelter quotes, used for both Rent and Rental Equivalence (REQ),
each month.
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errors. For example, the U.S. city average all items index is computed each month from approximately
87,000 prices (including all Rent and REQ quotes) throughout the United States, and its median standard
error for 1-month changes is 0.03 percent. By contrast, the Northeast region all items index is computed
from approximately 19,200 prices, and its median standard error is 0.07 percent. Regional indexes have
larger standard errors because their sample sizes are smaller.

One can observe this same effect moving from the all items index to individual item categories.
Again, the U.S. city average all items index is computed each month from approximately 87,000 prices,
and its median 1-month standard error is 0.03 percent. By contrast, the U.S. city average recreation index
is computed from approximately 5,200 prices, and its median 1-month standard error is 0.14 percent,
more than four times as large. Again, smaller sample sizes lead to larger standard errors.

The second significant observation is that standard errors differ between item categories. There are
two reasons for this. First, item categories differ in sample size. For example, the U.S. city average food
and beverages index is computed from approximately 34,300 prices each month, while the U.S. city
average recreation index is computed from approximately 5,200 prices. Therefore, it is not surprising that
the recreation index has larger standard errors. Second, there are real differences in item category price
behaviors caused by different selling practices, seasonal influences, and consumer demand. This is
especially true for the apparel category, in which it is common for the prices of individual items to
fluctuate by 50 percent or more each month. As a result, standard errors for apparel indexes are large.

The third observation is that standard errors generally tend to decrease, on a relative basis (standard
error divided by price change), as the price change interval gets longer. For the U.S. city average all
items index, the median standard error divided by the median percent change is 0.03/0.10 = 0.30 for 1-
month changes, 0.04/0.19 = 0.21 for 2-month changes, 0.07/0.62 = 0.11 for 6-month changes, and
0.09/1.37 =0.07. This shows that the relative accuracy of percent changes in the CPI generally improves
as the price change interval gets longer. On an absolute basis, standard errors tend to increase, but at a
decreasing rate.

Findings presented here indicate that users should exercise caution when using CPI estimates to make
inferences about index changes for relatively short time periods, for individual goods and services, or for
local areas. The standard errors of those estimates may be on the same order of magnitude as the estimates
themselves; and, thus, few inferences about them are reliable.

Sources of error

One way of analyzing the error in a survey estimate is to divide the total error into two sources: sampling
error and non-sampling error. Sampling error is the uncertainty in the CPI caused by the fact that a
sample of retail prices is used to compute the CPI, instead of using the complete universe of retail prices.
Non-sampling error is the rest of the error. Non-sampling error includes things such as incorrect
information given by survey respondents, data processing errors, and so forth. Non-sampling error arises
regardless of whether data are collected from a sample of retail prices or from the complete universe.

Another way of analyzing error is to divide it into variance and bias. The variance of the CPI is a
measure of how close different estimates of the CPI would be to each other if it were possible to repeat
the survey over and over using different samples. Of course, it is not feasible to repeat the survey multiple
times, but statistical theory allows the CPI’s variance to be estimated anyway. A small variance, for
example, indicates that multiple independent samples would produce values that are consistently very
close to each other. Bias is the difference between the CPI’s expected value and its frue value. A statistic
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may have a small variance but a large bias, or it may have a large variance but a small bias. For an index
to be considered accurate, both its variance and bias need to be small.

The Bureau of Labor Statistics (BLS) is constantly trying to reduce the error in the CPI. Variance and
sampling error are reduced by using a sample of retail prices that is as large as possible, given resource
constraints. BLS has developed a model that optimizes the allocation of resources by indicating the
number of prices that should be observed in each geographic area and each item category, in order to
minimize the variance of the U.S. city average all items index. BLS reduces non-sampling error through
a series of computerized and professional data reviews, as well as through continuous survey process
improvements and theoretical research.

Replication and variance estimation

An important advantage of using sampling is that the CPI’s variance can be estimated directly from the
sample data. Starting in 1978, the CPI’s sample design has accommodated variance estimation by using
two or more independent samples of items and outlets in each geographic area. This allows two or more
statistically independent estimates of the index to be made. The independent samples are called replicates,
and the set of all observed prices is called the full sample.

BLS collects CPI data in 38 geographic areas across the United States. These areas consist of 31 self-
representing areas and 7 non-self-representing areas. Self-representing areas are large metropolitan areas,
such as the Boston, St. Louis, and San Francisco metropolitan areas. Non-self-representing areas are
collections of smaller metropolitan areas. For example, one non-self-representing area is a collection of
32 small metropolitan areas in the Northeast region (Buffalo, Hartford, Providence, Bangor, and others),
of which 8 were randomly selected to represent the entire set. Within each of the 38 areas, price data are
collected for 211 item categories called item strata. Together the 211 item strata cover all consumer
purchases. Examples of item strata are bananas, women’s dresses, and electricity.

Multiplying the number of areas by the number of item strata gives 8,018 (= 38 x 211) different area
and item combinations for which price indexes need to be calculated. Separate price indexes are
calculated for each one of these 8,018 area and item combinations. After all 8,018 of these basic-level
indexes are calculated, they are aggregated to form higher-level indexes, using expenditure estimates from
the Consumer Expenditure Survey as their weights. Examples of higher-level geographic areas are the
four regions (Northeast, Midwest, South, and West); and examples of higher-level item categories are the
eight major groups (food & beverages, housing, apparel, transportation, medical care, education and
communication, recreation, and other goods and services). The highest level of geographic aggregation is
the U.S. city average, and the highest level of item aggregation is all items.

Variances are computed with a Stratified Random Groups Method, in which variances are computed
separately for certain subsets of areas and items and are then combined to produce the variance of the
entire area and item combination. Subsets of items are formed by the intersection of the item category
with each of the eight major groups.

Let CPI(4,1ft) denote the index value where 4 = area, / = item category, f indicates that it is the full-
sample value, and # = month; and let CPI(4,1,f,t-k) denote the value of the same index in month = /-k. In
general, the upper-case letter 4 denotes a set of areas, such as the Northeast or Midwest region of the
country; and the upper-case letter / denotes a higher-level item category, such as all items or all items less
food and energy. Also let CPI(4,1,r,t) and CPI(A,1r,t-k) be the corresponding index values for replicate
= r. Most areas have two replicates, but some have more. Then, the full-sample k-month percent change
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between months 7—k and ¢ is computed by dividing CPI(A4,1,f;t) by CPI(A,1ft-k), subtracting 1, and
multiplying by 100:

PC(A,[,f,t,t—k):( CPUALSD 1]><100

CPI(A,1, f,t—k)

Every index has a weight W(A,1f) or W(A,Lr) associated with it, which is used to combine the index
with other indexes to produce indexes for larger geographic areas and larger item categories. For
example, the weights are used to combine all 8,018 basic-level indexes into higher-level indexes such as
the U.S. city average all items index. The product of an index and its weight is called a cost weight,
CW(A,Lr,t) = CPI(A,Lrt) x W(A,Lr), and is an estimate of the total cost in area = A for consumption of
item category = / in month = z.

For the Stratified Random Groups method used here, replicate percent changes are defined as follows:
full sample cost weights are used for every geographic area within area = 4 except for one of the areas. In
the omitted area, the full sample cost weight is replaced by a replicate cost weight. Let the lower case
letter a denote one of the 38 basic-level areas included in area = A4, and let the lower case letter i denote
the intersection of item category = / with one of the 8 major groups. Then, the replicate percent change,
for area = q, item subset = i, replicate = r, between months 7-k and ¢, is computed as:

CW(A,L f,t)—CW(a,i, f,t)+ CW(a,i,r,t)
CW(A,L, f,t=k)—CW(a,i, f,t —k)+CW(a,i,r,t —k)

PCS(a,i,r,t,t—k):( - IJXIOO

for self-representing areas. For non-self-representing areas, the replicate percent change, for area = a,
item category = /, replicate = r, between months 7k and ¢, is computed as:

CW(AL f.t)—CW(a,I, f.t)+CW(a,I,r,t)
CW(AL f.t—k)—CW(a,I,f.t—k)+CW(a,I,r,t—k)

PCN(a,l,r,t,t—k)z( - 1jx100

where:

CW(AL f,0)=>Y > .CW(a,i, f,1)

acA4 icl

CW(A L f,0)=Y CW(a,I, f,1)

acA

CW(a,1, f,0)=) CW(a,i, f,1)

icl

and likewise for replicates. The symbol “acA4” means that the sum is over all basic-level areas within
area = A, and the symbol ic/ means that the sum is over all item categories that are intersections of item
category = / with a major group.

Then, the variance is computed with the following Stratified Random Groups Variance Estimation
Formula:

R,
VIPC(AL fit,t—-K)] =Y > ;Z(PCS (a,i,r,t,t=k) — PC(4,1,t,t—k))’
icl acANS Ra (Ra _1) r=1

1 &, 2
+ —F— > \PC\(a,I,r,t,t—k) — PC(4,1,t,t—k
HC;N Rg (Ra _1) r=1 ( N( ) ( ))
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where S and N are the sets of all self-representing and non-self-representing areas in the CPI’s geographic

sample, respectively; and ANS and ANN are the sets of all self-representing and non-self-representing
areas within area = 4. The number R, is the number of replicates in area = a.

Finally, the standard error of the percent change is computed by taking the square root of its variance:

SE[PC(A,1, f,t,t—k)] = JV[PCA,L, f,11-k)] .

For more information, write to the CPI Information Office, BLS - Room 3130, 2 Massachusetts Avenue,
N.E., Washington, DC 20212, or call Owen Shoemaker at 202-691-6918.

8 CPI Detailed Report-February 2011



Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category

F LI =Y 0 PSSP 0.10 0.03 0.19 0.04 0.62 0.07 1.37 0.09
FOOd and DEVErages ..........c.cocviiiiiiiiiiieie e .09 .08 .16 .09 .68 .10 .81 12
Food ....ccccovvvivennne 10 .08 A7 .09 .69 1 .78 13
Food at home .06 13 15 15 .70 A7 .50 19
Cereals and bakery products ............ccccccceoiiiiiiiiiiiiiiiccs -.06 .32 .01 .36 -.32 .37 -.98 41
Cereals and cereal products ..........cccceeiieiieiiienieeeeseeeeeeenn -18 .52 -.30 .56 -.98 .60 -1.95 .66
Flour and prepared flour mixes .. -.32 73 -.60 .92 -2.12 .91 -3.43 1.02
Breakfast cereal .................. -.08 .78 -19 .80 -1.14 .85 -1.11 .99
Rice, pasta, cornmeal -.46 .64 -.50 .79 -1.20 .88 -2.78 1.07
Rice ........... .04 .82 .36 .90 -.58 1.16 -2.28 1.25
Bakery products -.07 .39 23 45 .06 47 -48 .50
Bread .............. .28 .84 15 .84 -15 .95 -1.92 1.05
White bread ...... 19 1.02 .25 1.04 10 1.03 -2.55 1.51
Bread other than white .. 41 1.31 40 1.46 -42 1.53 -2.01 1.70
Fresh biscuits, rolls, muffins ... .02 .70 .21 .83 14 .98 -1.09 1.05
Cakes, cupcakes, and cookies -.20 .64 -.01 .75 -.28 .84 .25 .89
COOKIES ..ot -.16 .95 -.33 .95 -.54 1.01 .60 1.18
Fresh cakes and cupcakes -.08 .80 -.08 .92 -.08 1.00 .20 1.10
Other bakery products .20 .76 .00 .90 -.04 .94 .59 .98
Fresh sweetrolls, coffeecakes, doughnuts 24 1.07 25 1.10 15 1.33 44 1.43
Crackers, bread, and cracker products 12 1.23 -.60 1.54 -48 1.49 -.52 1.64

Frozen and refrigerated bakery products, pies, tarts,
turnovers -.25 1.15 -.44 1.42 11 1.60 -.05 1.70
Meats, poultry, fish, and eggs . .38 .26 .95 .30 2.75 .34 2.48 .38
Meats, poultry, and fish ..... 46 .28 .69 .31 2.91 .35 2.54 .39
IMEBALS ...ttt .61 .37 1.11 .39 3.75 47 4.32 .52
Beef and Veal ........cccooiiiiiii s .62 49 1.01 .55 3.57 .64 4.70 .75
Uncooked ground beef 19 72 1.57 .83 3.47 .87 4.78 .98
Uncooked beef roasts .. 40 1.13 74 1.33 3.25 1.59 5.06 2.10
Uncooked beef steaks .........cccooviiiiiiiiiiiiiiicecen 13 .83 27 .97 3.34 1.19 3.43 1.20
Uncooked other beef and veal ..........c.cccocoiiiiiiiiiiiccccee 1.01 .86 1.89 .93 4.38 1.26 7.68 1.58
POMK e 1.31 .58 2.09 .68 6.27 .80 5.26 1.05
Bacon, breakfast sausage, and related products 1.40 .89 2.65 95 6.77 1.19 2.58 1.45
Bacon and related products ...........ccccooeeviiiiieiieiiie s 1.67 1.31 3.14 1.37 6.64 1.98 5.42 2.35
Breakfast sausage and related products ............ccccceeeenns .94 1.18 1.67 1.32 3.97 1.80 -15 3.57
Ham .o 1.85 1.07 2.24 1.46 4.60 1.88 3.91 2.49
Ham, excluding canned 1.81 1.40 1.94 1.37 4.61 1.68 4.05 2.40
Pork chops .......ccccovveiiniinens .69 1.23 1.06 1.45 4.05 1.71 6.42 2.13
Other pork including roasts and picnics .. .75 1.32 1.83 1.45 5.46 1.81 9.45 2.05
Other meats .......ccooeeeeeiviecicieseen, .55 .89 1.03 .94 .83 1.10 .87 1.1
Frankfurters 76 1.83 1.36 212 1.02 2.38 -.09 2.70
Lunchmeats .............. .23 71 .38 .68 .20 .86 16 1.05
Lamb and organ meats .93 .99 1.74 1.42 6.72 2.86 10.34 4.40
Lamb and mutton ...... 22 1.03 1.30 1.88 6.70 3.80 10.02 5.64
Poultry ................ A7 .65 .34 .73 78 .75 -.92 .82
Chicken ...... .31 .75 .04 .84 45 .85 -1.47 .89
Fresh whole chicken . .78 1.75 .52 1.91 .94 1.89 -2.02 2.09
Fresh and frozen chicken parts .28 .84 -17 .88 .33 1.06 -.44 1.21
Other poultry including turkey .. .33 1.18 1.55 1.25 2.00 1.63 1.38 1.72
Fish and seafood ................ 48 .55 1.21 .63 1.75 .75 48 91
Fresh fish and seafood .............cccooeviiieiiiiiice e .29 .89 1.93 1.00 2.60 1.20 2.70 1.48
Processed fish and seafood ............ccooeviiiiiiiiiiicies -.05 .66 .35 .73 -.37 .92 -74 1.14
Canned fish and seafood .... -.28 77 -.33 .94 =27 1.81 -.36 2.14
Frozen fish and seafood . -.05 1.23 48 1.16 .32 1.60 46 1.77
EgOS ittt .58 .81 72 .95 4.07 1.27 1.05 1.23
Dairy and related products ...........ccceeeiiiiieiiiiiieceeee s A3 .32 .38 .35 1.88 42 2.44 .50
MilK oo .52 40 .90 .53 2.88 .70 5.42 .85
Fresh whole milk .09 .59 57 73 3.99 1.07 6.59 1.46
Fresh milk other than whole ............cccccooviiiiiiiiiie e, .62 .57 1.29 .66 2.32 .90 4.36 1.14
Cheese and related products ..........ccccoceeiieiieinieeiieseeeeeee 27 .65 .67 73 1.96 .81 1.63 97
Ice cream and related products ... -.06 .84 .51 .95 -.64 1.30 -1.16 1.33
Other dairy and related products ............cccceeiieiieciienieeeeeene .23 .59 .08 .58 -15 .73 -.92 .86
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
Fruits and vegetables ..o, -0.06 0.37 0.56 0.43 0.72 0.52 0.15 0.52
Fresh fruits and vegetables ..............ccccciiiiiiiiiicic .26 45 117 .53 1.09 .66 .75 .67
Fresh fruits ........oooiiic e 1.52 .65 -19 71 -1.02 .85 -.51 .95
Apples ..... 1.21 1.09 2.78 1.19 1.48 1.49 3.73 1.75
Bananas . .39 1.02 .01 1.07 -.16 1.26 -6.78 1.36
Citrus fruits ... .04 1.48 1.61 1.67 .95 2.38 248 2.22
Oranges, including tangerines ..........ccccceeiieieenieniecieens .96 1.57 .65 2.04 1.1 3.30 1.43 3.16
Other fresh fruits ................... 2.66 1.1 -2.00 1.23 -1.82 1.31 -1.52 1.33
Fresh vegetables ... .35 .64 1.14 .75 .60 .97 2.03 1.03
Potatoes ....... 22 1.27 1.98 1.43 .59 1.73 -5.00 1.83
Lettuce ... -.36 1.65 -1.02 1.75 42 2.09 -1.16 2.41
Tomatoes ................ -1.11 1.82 1.09 2.04 -2.06 2.20 5.83 2.50
Other fresh vegetables ..... 1.06 .90 1.73 1.01 3.39 1.34 4.45 1.37
Processed fruits and vegetables . -.26 48 .05 .53 -.64 .58 -1.62 .68
Canned fruits and vegetables . A2 .75 .05 .85 =71 91 -1.66 1.07
Canned fruits ............... -19 1.09 -.29 1.64 -.74 1.59 -1.42 1.39
Canned vegetables ........ -.36 1.08 -.22 1.25 -42 1.08 -1.67 1.23
Frozen fruits and vegetables -.31 .75 -.29 .86 -1.12 1.04 -2.18 1.1
Frozen vegetables ......... -.40 .95 -.54 1.25 -.85 1.43 -1.36 1.53
Other processed fruits and vegetables including drie: -1 .64 -.06 .70 .02 .92 -.27 1.08
Dried beans, peas, and lentils ...........cccceeeeiiennnen. -.66 .95 -79 1.08 -2.25 1.76 -2.14 2.82
Nonalcoholic beverages and beverage materials . -17 .39 -.25 41 -.48 48 -.80 .51
Juices and nonalcoholic drinks ..........cccccoiiiiiiiiieiiieeceen =27 .51 -.32 .53 -.66 .59 -1.37 .67
Carbonated drinks ...........cccooiiiiiiiiiice e -.40 .80 -.34 .87 .33 .98 .59 1.03
Frozen noncarbonated juices and drinks .... -17 1.00 -.29 1.21 -.51 1.69 -1.20 2.44
Nonfrozen noncarbonated juices and drinks . -.16 .59 -.37 .64 -1.33 .76 -2.61 .92
Beverage materials including coffee and tea A3 .54 14 .56 41 .73 .75 .71
Coffee .07 .69 .26 .78 46 1.05 -.91 1.03
Roasted coffee .... A7 .75 .59 .89 .66 1.01 -.20 117
Instant and freeze dried coffee ....... .02 A7 .04 .62 10 .84 -.87 1.14
Other beverage materials including tea ..............ccccccooiiiis .10 .78 .16 .76 -.05 1.16 40 1.15
Other food @t homMe ..........ccociiiiiiiie e .01 .26 .00 .29 15 .34 .07 .38
Sugar and sweets ................ 48 .59 18 .66 1.38 .83 2.36 1.02
Sugar and artificial sweeteners . .57 .57 1.02 .67 3.26 .96 5.18 1.22
Candy and chewing QUM .......cccoiiiiiiiiiniee e .37 .93 -.03 1.06 1.23 1.29 1.71 1.53
Other sweets .01 .55 .30 .65 A7 .78 .34 .91
Fats and oils ......... .23 49 .61 .59 49 .69 -42 .82
Butter and margarine 1.28 .83 2.23 1.13 3.67 1.32 1.18 1.58
Butter ... 2.75 1.57 4.58 2.06 9.44 2.25 8.19 2.63
Margarine .. .54 1.23 .58 1.37 -.67 1.50 -3.04 1.80
Salad dressing ... A7 .89 -.04 1.02 19 1.20 .39 1.53
Other fats and oils including peanut butter . -.49 .85 -.59 .88 -1.39 1.08 -2.89 1.07
Peanut butter ............ccccoiiiiiiiins 1 1.09 -13 1.09 -1.74 1.22 -2.80 1.47
Other foods . -.01 .32 .01 .35 -.35 41 -.38 46
Soups .21 1.01 .03 1.09 -1.69 1.24 -3.62 1.26
Frozen and freeze dried prepared foods .03 .88 .02 .87 -1.11 .98 -1.45 1.17
SNACKS ..o .09 .73 .31 .81 .52 91 1.42 .99
Spices, seasonings, condiments, sauces -.53 .75 .04 .83 -42 .99 -.21 1.07
Salt and other seasonings and spices .. -.33 .62 -.06 .69 .30 .95 .31 1.26
Olives, pickles, relishes .................. A7 1.32 .04 1.37 -1.37 1.69 -1.17 1.66
Sauces and gravies .... .06 1.37 45 1.58 -.53 1.39 -.16 1.73
Other condiments ........cooiiiiiiiiie e -.10 .98 72 1.67 a7 1.67 1.77 1.81
Baby fOOd .......c.oiiiii .04 .50 14 .54 1 .82 .03 1.10
Other miscellaneous foods . -12 .59 A2 .71 -.08 .80 -41 .94
Prepared salads ......... 48 1.23 -.02 1.09 -.40 1.53 -14 1.34
Food away from home ..........cccoeeeiiiiiieiiec e .10 .06 19 .09 .61 A2 1.27 16
Full service meals and snacks .............cccccoooiiiiiiiiiiiicees A2 .07 .24 .10 .65 15 1.34 .20
Limited service meals and snacks . 10 10 .21 14 .38 .21 .79 27
Food at employee sites and schools ....... .06 .23 .16 .53 1.97 1.08 2.55 .57
Food at elementary and secondary schools ...............c..ccccceeee .06 A3 A3 .59 2.01 1.34 245 .65
Food from vending machines and mobile vendors ...................... 18 .25 41 .39 1.21 .67 2.58 1.33
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
Other food away from home ...........ccccceiiiiiiiiiiiec e 0.15 0.15 0.33 0.22 0.92 0.35 2.21 0.51
AICONOIIC DEVEIagEesS ........couiiieiiiiiieiceieeeee e .06 15 18 .21 .62 .27 1.15 .36
Alcoholic beverages at home ..........ccooiiiiiiiiiiiicie s .03 .25 -.03 .34 12 42 47 48
Beer, ale, and other malt beverages at home .04 .34 14 49 91 .59 1.86 .70
Distilled spirits at home ..........cccccoiviiinns A3 .38 =27 .53 -.29 .65 =27 .78
Whiskey at home .09 .60 -18 1.06 -18 1.13 91 1.17
Distilled spirits, excluding whiskey, at home ............c.cccoeiiine .36 .55 -.46 .71 -.06 .86 .01 1.13
Wine at home ........cccoceovviviiiiiiiice .06 40 -.04 .58 =71 72 -1.34 .90
Alcoholic beverages away from home ..........c.cccccceee. .20 15 42 .23 1.20 45 217 .60
Beer, ale, and other malt beverages away from home .21 .20 47 27 1.26 49 2.59 73
Wine away from home ......... .07 .16 15 .32 49 .59 1.48 .84
Distilled spirits away from home ...........ccoccooiviniiiiiiiiiees .09 22 .21 .31 .82 .71 1.61 .96
HOUSING ..o .02 .05 .03 .07 .01 A3 -.46 16
Shelter .............. .03 .05 .05 .07 .20 14 -.51 .20
Rent of primary residence .04 .06 .05 .09 .05 .20 A7 .24
Lodging away from home ............. 1.14 .69 1.28 .84 .08 1.05 .67 .93
Housing at school, excluding board NN .07 .21 A2 2.23 .29 4.68 .33
Other lodging away from home including hotels and motels ....... 1.38 .84 1.75 1.03 1.25 1.30 1.21 1.09
Owners’ equivalent rent of residences ...........cccccoeveeenne .02 .05 .07 .08 -.09 14 -.07 22
Owners’ equivalent rent of primary residence .02 .05 .07 .08 -.09 14 -.07 22
Tenants’ and household insurance ............... .25 16 .51 .36 1.81 .70 3.53 1.00
Fuels and ULIlItIES .......occiiviiiiiiiiie e .24 18 43 .24 1.22 .37 2.31 .35
HOoUSENOId ENErgY .....ooiiiiiiiiiiiie e 15 22 .33 .31 .83 45 1.38 41
Fuel oil and other fuels . 74 .34 1.02 49 4.90 .90 13.56 1.29
Fuel oil .82 41 2.34 .51 5.41 1.1 16.54 1.75
Propane, kerosene, and firewood ............ccccccoviiiieiiiieicnenn .65 .60 42 a7 3.93 1.08 10.20 1.31
Gas (piped) and electriCity .........ccccoiieiiiiiieiieee e .16 .23 41 .33 43 48 .29 43
Electricity .....ccocovevviiinienns .06 .27 .00 43 .29 .65 .61 .54
Utility (piped) gas service -12 .29 -.60 41 -1.53 .63 -.49 a7
Water and sewer and trash collection services ...........c.cccceernen. .39 16 .78 .23 2.75 42 6.07 46
Water and sewerage maintenance ...........c.cccovveeveeeneeniieeneennes 45 22 1.01 .29 3.29 .55 7.54 .59
Garbage and trash collection .......... 19 A2 .31 A7 1.03 27 2.10 44
Household furnishings and operations -.20 14 -42 19 -1.34 .26 -2.54 .32
Window and floor coverings and other linens ............cccccoeeiiinnes -.81 .65 -.87 .85 -2.90 .99 -5.52 1.15
FIOOT COVEINNGS ...t -.08 49 -.22 .70 -1.83 97 -3.76 1.21
Window coverings -.66 .85 -1.43 1.37 -3.79 1.95 -8.13 219
Other linens ............ -75 1.06 -.67 1.28 -2.74 1.54 -5.24 1.86
Furniture and bedding . -.34 .35 -.78 48 -2.30 .71 -4.54 .99
Bedroom furniture ...... -.06 .53 -.07 .75 -2.64 1.09 -4.31 1.37
Living room, kitchen, an -.31 48 -42 .69 -1.63 1.10 -2.47 1.57
Other furniture -1.03 71 -1.87 1.1 -4.52 1.67 -8.69 1.94
Infants’ furniture -.28 .33 -.40 .81 -3.17 1.26 -5.00 1.74
Appliances ...... -.25 .36 -.87 .50 -1.85 .70 -4.34 .92
Major appliances .... -.28 .39 -.66 .60 -1.66 .78 -4.59 .96
Laundry equipment .. -.37 .66 -1.07 .96 -1.96 1.28 -5.54 1.44
Other appliances .........c.cccccevens -.26 .59 -.69 .89 -1.82 1.31 -5.16 1.75
Other household equipment and furnishings -.56 44 -.52 .71 -2.39 .93 -4.39 1.25
Clocks, lamps, and decorator items ........ -.86 .76 -1.19 1.15 -3.35 1.48 -6.72 2.10
Indoor plants and flowers ........... -.22 73 -12 1.10 -.52 1.51 -1.03 1.90
Dishes and flatware ....................... -.46 .94 -.66 1.36 -2.16 1.59 -4.88 2.53
Nonelectric cookware and tableware .06 .62 -.06 .79 -.08 1.05 -.57 1.18
Tools, hardware, outdoor equipment and supplies ...........cccccceeneees -.28 .32 -.30 .46 -1.39 .64 -2.71 .84
Tools, hardware and supplies ..........cc.ccccceeueee -.03 .37 -.08 .56 -.95 1.03 -2.30 1.23
Outdoor equipment and supplies -.26 43 -.51 .62 -1.71 .83 -2.88 .99
Housekeeping SUPPHES ........cccvieeiiiiiiieiiiieee e .06 .23 .10 .31 1 42 .25 .50
Household cleaning products ...........cccceeieeiieinienieciieseenee s -.03 .38 -.06 48 =71 .65 -1.24 .82
Household paper products ......... . .29 .37 44 .51 74 74 1.18 .96
Miscellaneous household products 14 40 .07 .56 .52 .87 12 1.13
Household 0perations .............ccceeviiiiiiiiiiee e .03 10 .08 19 .06 .29 .00 .36
DOMESLIC SEIVICES ..o .07 .10 .07 .16 A7 .35 .16 .57
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
Gardening and lawncare SErviCes ..........cooeeveirveereenieeenienieens -0.03 0.06 -0.07 0.15 -0.24 0.25 -0.56 0.35
Moving, storage, freight eXpense ............ccccoceiiiieiiiiiniienciees 14 .38 .24 1.06 -43 1.81 -1.47 2.00
Repair of household items ..o .07 13 A7 22 1.26 .67 3.87 .98
Yo o= Y PSSR -.36 .37 -.64 .55 -.60 73 -.51 .94
Men’s and boys’ apparel ...........cocceceeiiiiiiiniiiei e .34 .58 .60 .79 -.03 1.01 =77 1.22
MEN’'S @PPATEI ...ttt .07 .61 .75 .87 27 1.12 -.52 1.35
Men’s suits, sport coats, and outerwear .67 1.59 .59 2.15 1.67 2.76 74 3.14
Men’s furnishings ..........cccccevevreenene. -13 .86 -.58 1.18 .75 1.68 1.27 1.85
Men'’s shirts and sweaters -.57 1.31 -49 2.03 -1.54 2.32 -2.51 2.55
Men’s pants and shorts -.53 1.22 -.62 1.77 -1.87 2.21 -2.58 2.58
Boys’ apparel .........ccc.c... -.35 1.40 -13 1.90 -2.15 2.36 -4.32 2.76
Women'’s and girls’ apparel -.84 72 -1.66 1.06 -1.48 1.40 -1.13 1.84
Women'’s apparel ......... -.65 .80 -1.84 1.15 -.58 1.59 -57 2.09
Women’s outerwear ... -1.70 3.78 -1.53 4.69 2.20 7.93 -1.94 8.64
Women’s dresses ................ -1.82 2.83 -3.53 4.28 -2.53 6.27 -4.49 7.01
Women'’s suits and separates .... -1 .93 -.66 1.40 -1.26 1.98 -.87 243
Women’s underwear, nightwear, sportswear and accessories ... -.38 1.24 -.50 1.82 1.65 2.75 2.63 3.58
Girls” apparel ........ e -.81 1.81 -1.80 2.76 -5.70 3.55 -3.70 4.46
Footwear ........... -.09 .51 -.27 .69 -.30 .99 .80 1.05
Men’s footwear ......... -.06 a7 .08 1.1 .20 1.46 1.07 1.56
Boys’ and girls’ footwear . .08 1.18 -1.33 1.59 -.23 219 .07 2.66
WOomEN'S fOOTWEAT ........iiiiiiiiiiieciiecee e .31 .84 -.62 1.13 -.33 1.39 2.29 1.67
Infants’ and toddlers’ apparel ...........ccccooeiiiieieiiiee e .35 .88 44 1.29 -.33 1.61 -.25 1.85
Jewelry and watches ........ 42 1.00 46 1.62 1.20 2.10 2.04 2.54
Watches ............. -.16 93 -43 1.20 .01 1.71 -1.19 2.23
JEWEINY oo .60 1.16 42 1.85 1.48 2.43 2.70 2.96
TransSPOrtation .........ooceeoiiiiiiii e .55 .06 .76 .08 2.56 A3 5.45 18
Private transportation .... 48 .06 .81 .09 2.51 13 5.38 .20
New and used motor VEhicles ...........ccoovviiiiiiiiiieicieece e .10 .10 13 13 .89 .20 4.51 .30
NEW VENICIES ... -1 15 -.08 21 .05 .30 1.99 41
New cars and trucks -.10 13 -.07 18 .05 27 2.04 .32
New cars ............... -15 16 -.35 22 -.06 .33 1.42 .36
NEW trUCKS ...t 10 14 24 19 40 .31 2.81 .38
Used cars and trucks ..........coooieeiiiiieiiiciieeeesee s .58 .01 1.20 .03 5.33 .10 14.84 A7
Leased cars and trucks -.39 46 -.82 .61 -3.00 .90 -5.34 1.14
Car and truck rental ... .09 1.10 -1.61 1.55 -.27 2.01 -3.07 2.38
Motor fuel .................. 1.39 A2 1.74 15 4.02 19 11.82 .23
Gasoline (all types) .... 1.36 13 1.72 16 3.96 19 11.69 23
Gasoline, unleaded regular .. 1.38 .29 1.75 .38 3.99 .58 11.88 .58
Gasoline, unleaded midgrade 1.28 25 1.71 .36 3.91 .56 11.36 .58
Gasoline, unleaded premium 1.30 .25 1.51 .33 3.88 .55 10.92 .54
Other motor fuels ....... 2.16 A7 1.85 .20 6.44 .26 16.14 45
Motor vehicle parts and equipment . .32 .20 .66 .22 1.56 .32 2.21 46
TIFES 1veeeeeee et 45 .24 74 .30 1.64 A7 1.85 .67
Vehicle accessories other than tires ..... .06 .28 42 .33 1.28 45 2.29 .53
Vehicle parts and equipment other than tires .. .00 .33 19 .32 .85 .56 1.82 .60
Motor oil, coolant, and fluids ..................... .22 57 1.24 .74 3.14 97 5.62 .85
Motor vehicle maintenance and repair 15 A2 .27 A7 .99 .25 1.89 .33
Motor vehicle body work ....................... 12 19 .26 .26 1.32 43 2.39 .62
Motor vehicle maintenance and servicing ............ccccceovinieicinnes .06 18 .00 27 .63 41 1.34 .54
Motor vehicle repair .........cccoiiiiiiiiic s .23 .16 41 .20 1.18 .34 2.27 41
Motor vehicle insurance .25 .20 .65 .28 2.38 .51 5.20 .76
Motor vehicle fees . .09 .08 21 13 .79 .34 8.05 1.34
State motor vehicle registration and license fees ............ccccccoe.. .10 13 .20 18 91 .50 11.03 2.22
Parking and other fees ... .10 .10 .23 15 .85 .29 2.99 .55
Parking fees and tolls ..... AN AN .20 .20 .87 .36 3.53 .93
Automobile service clubs .03 .23 1 27 45 .28 .60 43
Public transportation ............cccooieiieiiieee s .62 .28 1.26 .38 2.61 47 5.68 .55
AIlINE fAre ..o e .86 43 1.45 .56 3.00 .66 6.79 .87
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
Other intercity transportation ............ccocceiiiiiiiiicen 0.52 0.65 0.81 0.86 2.25 1.47 3.32 1.64
Intercity bus fare ..o .33 .28 .75 .35 2.95 .55 5.26 .90
Intercity train fare ... 40 1.66 2.18 2.60 6.81 3.03 6.71 3.87
Ship fare ......cccee.e. . -.20 72 -.25 .93 -.26 1.70 1.16 2.57
Intracity transportation . A7 A2 .39 19 1.52 .26 3.93 .33
Intracity mass transit .26 .20 74 37 3.06 1.42 4.47 1.73
MEAICAI CAIE ...t 15 .07 .37 A2 1.61 19 3.40 .24
Medical care commodities 19 14 .37 19 1.58 27 3.30 .38
Medicinal drugs ........... .20 15 .34 19 .66 .31 3.07 .39
Prescription drugs ...... 24 A2 45 18 2.09 .30 4.28 45
Nonprescription drugs ...... -.09 A7 -.09 .63 -1.36 .88 -1.02 .84
Medical equipment and supplies .06 .35 -.01 45 -.54 .74 -.05 .80
Medical care services .............. 15 .08 .35 15 1.60 24 3.50 .29
Professional services ... 19 .07 .35 .10 1.37 22 2.77 .30
Physicians’ services .. 15 NN .38 .16 1.63 .36 3.29 .51
Dental services ............. A7 .10 .33 15 1.40 .26 2.76 40
Eyeglasses and eye care ....... .00 22 .02 .32 22 .52 .68 73
Services by other medical professionals . A2 .08 .23 A7 1.02 .39 2.22 .59
Hospital and related services ............. 24 18 .93 .31 3.12 .53 714 .61
Hospital services ................. .28 .21 1.04 .37 3.41 .61 8.04 .71
Inpatient hospital services . 44 .34 1.32 a7 3.84 1.09 9.03 1.10
Outpatient hospital services 15 .25 .54 44 2.52 74 6.25 .96
Nursing homes and adult day Services ...........cccoevveiiiiiieiniennns 15 NN 43 A7 1.70 46 3.18 .59
Care of invalids and elderly at home .08 1 22 18 .89 .35 1.40 .55
Health iINSUFaNCe ........cooviiiiiiii e -48 .09 -91 A7 -2.04 .28 -3.64 .31
RECIEAtION ...t -.09 14 -12 .21 -.51 .32 -.84 .36
Video and audio -.25 .20 -.34 .31 -1.08 52 -2.14 .52
Televisions ................ -1.74 .52 -3.48 .79 -10.07 1.21 -24.70 1.36
Cable and satellite television and radio service ............cc.cecerurnnene .01 .26 .21 42 .50 .68 1.27 .67
Other video equIPMENt .........ccoociiiiiiiiee e =77 .60 -1.74 .90 -7.30 1.56 -12.57 1.79
Video discs and other media, including rental of video and audio -.66 .79 -1.06 1.18 -1.13 2.00 -1.95 248
Video discs and other media .........ccooceeiiiiiieiiiieceee e -.26 1.52 -.56 2.38 -3.87 2.87 -5.91 3.50
Rental of video or audio discs and other media ...........c.cccccevens -.06 1.08 -.20 1.68 .65 2.64 1.00 3.65
AUdIO QUIPMENT ...ttt -.31 .39 -.53 .55 -1.53 .81 -3.17 1.06
Audio discs, tapes and other media -.24 49 -.67 .70 -1.91 1.05 -4.56 1.71
Pets, pet products and services ..... .08 .31 .25 A7 48 .61 .53 .73
Pets and pet products ......... -.07 A7 -18 .64 -.86 a7 -.86 .92
Pet food ... SETTSTOURU RSO .03 .37 -.10 .62 -.52 74 -.22 .84
Purchase of pets, pet supplies, accessories 18 .76 -.65 1.06 -1.32 1.43 -1.75 1.66
Pet services including veterinary ............... .34 .20 .79 44 2.23 .84 3.35 91
Pet services .........cccoveennnne .09 18 .38 .27 .96 .53 71 .95
Veterinarian services . .29 22 .83 .37 2.02 .62 3.73 .85
Sporting goods .01 .35 .01 48 -13 .81 -.99 1.09
Sports vehicles including bicycles .05 .35 40 .59 .64 1.09 1.12 1.53
Sports equipment ..........cc.cc.... -.32 49 -.40 .70 -1.88 1.28 -2.97 1.64
Photography ..... -.23 .39 -.57 .58 -1.14 .83 -1.70 117
Photographic equipment and supplies -.69 .61 -1.42 .90 -4.05 1.50 -5.04 2.27
Film and photographic supplies ..... .08 .78 -.59 1.1 -.55 1.59 .33 2.40
Photographic equipment ............. -1.12 .82 -2.12 1.16 -4.60 1.86 -7.11 2.51
Photographers and film processing ..........c.ccocevviiiieiininciciene 13 49 18 a7 .80 1.07 .99 1.20
Photographer fees ..ot -.03 73 .26 1.10 .57 1.64 1.30 1.32
Film processing ......... . 15 .53 44 .61 1.65 a7 1.84 1.02
Other recreational goods -17 44 -.53 .61 -2.60 .88 -4.06 1.19
Toys -.35 48 -.64 73 -3.52 1.02 -6.61 1.50
Toys, games, hobbies and playground equipment ...................... -.31 .52 -.51 .76 -2.57 1.14 -4.81 1.48
Sewing machines, fabric and supplies . .00 .97 -.37 1.27 .06 1.70 3.02 2.05
Music instruments and accessories .... -.28 A7 -.37 .74 -.26 1.30 .20 1.71
Recreation services 16 .31 24 .54 -14 .81 27 .88
Club dues and fees for participant sports and group exercises ..... A3 .69 14 1.02 -.82 1.80 -1.72 1.86
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category

AAMISSIONS ..o 0.13 0.40 0.04 0.61 0.72 1.03 1.49 1.21
Admission to movies, theaters, and concerts .............cccceceernen. 18 43 .04 .60 .55 1.04 1.60 1.71
Admission to sporting VeNnts ...........c.ccevviiiieniiiiiee e .09 44 -12 .68 1.01 .96 1.89 1.56
Fees for lessons or instructions .03 19 13 .27 37 .51 1.65 .88
Recreational reading materials ... -.04 .31 -1 41 -.31 .74 .04 1.1
Newspapers and Magazines ..........c.coceeeverireeneneeieene e -.10 44 -.09 52 -.25 .93 .63 1.36
Recreational BOOKS ..o -.03 41 -.18 .57 -.60 1.05 -1.22 1.58
Education and communication ... .05 .07 A7 .10 .88 .20 2.14 .23
Education .........cccoooviiiiiiinn, .16 A2 .28 19 213 .35 4.69 42
Educational books and supplies ......... .26 .25 .60 .31 1.62 .62 5.32 1.17
Tuition, other school fees, and childcare 14 13 .28 .19 2.18 .36 4.52 43
College tuition and fees ..........cccccevvieenns .08 19 .20 .31 2.54 .59 5.75 .74
Elementary and high school tuition and fees .. .10 .07 .20 NN 2.05 37 4.06 48
Child care and nursery school .... .31 .16 .52 .23 1.71 .56 3.34 .70
Technical and business school tuition and fees .23 15 .61 .24 2.01 46 3.57 1.77
CommMUNICAtION ...o.eeiiiiiiiieeee e -.06 .07 -.09 .09 -.21 A7 -.33 22
Postage and delivery services .02 .01 .04 .01 1.02 19 2.21 .35
Postage .......cccceenee .00 .00 .00 .00 .71 18 1.42 .36
Delivery services .... .35 12 .68 .16 6.79 46 13.96 .79
Information and information processing . -.07 .07 -.09 .10 -.28 18 -.50 .23
Telephone services ..........ccccoeeueeee. -.01 .06 .00 .09 -.20 18 -.02 24
Wireless telephone Services ...........ccocceoiiieiiiiniicic i -.10 .08 -.31 14 -1.74 .28 -2.90 .33
Land-line telephone Services ...........ccocviiiiiiiniiiciiiicec e .10 .08 24 1 .79 A7 2.22 27
Information technology, hardware and services .. -.21 .21 -.52 .32 -1.07 .50 -2.61 .71
Personal computers and peripheral equipment . -.27 48 -.50 .63 -2.80 1.01 -7.41 1.35
Computer software and accessories =77 77 -1.56 1.09 -4.84 1.53 -7.91 1.81
Internet services and electronic information providers ................ -13 .26 -13 .37 .30 .65 72 .88

Telephone hardware, calculators, and other consumer
information items ... -.21 73 -.57 1.15 -1.30 2.40 -3.88 2.49
Other goods and SEIVICES .........cocuiiiiiiiiiiie e .16 A2 .25 15 1.13 .23 2.71 .33
Tobacco and smoking products .29 15 .62 .23 2.87 .62 7.56 .87
Cigarettes .........cccveveiineeiiiiiics .29 15 .61 .24 2.90 .65 7.68 .89
Tobacco products other than cigarettes ............cccooeviiiicciiinns 48 52 52 .59 1.85 .94 5.86 1.88
Personal care .01 A3 A3 19 43 .23 1.02 .28
Personal care products ... -.10 .39 -.20 .51 -42 .58 -.89 .68

Hair, dental, shaving, and miscellaneous personal care
PrOAUCES ... 15 .58 .04 .84 -.58 .90 -1.17 1.14
Cosmetics, perfume, bath, nail preparations and implements ..... -.23 41 -.08 .59 =37 .71 =77 .85
Personal care Services .............ccocviiiiiiiiiiiininieee s A2 A2 .09 .33 .54 46 .94 .60
Haircuts and other personal care services . A2 A2 .09 .33 .54 46 .94 .60
Miscellaneous personal services ............ 19 A1 37 .16 1.38 .29 2.89 42
Legal services ..... .23 22 .50 .32 1.60 .75 3.55 1.09
Funeral expenses ... 18 .10 .35 13 1.10 .25 2.23 A7
Laundry and dry cleaning services .................... A7 10 .38 .20 1.06 .35 2.25 .54
Apparel services other than laundry and dry cleaning . .01 .20 44 .35 1.19 .57 3.89 1.05
Financial Services .........cccoovivieiiiiiieieeiieeen, A7 27 .35 46 1.24 .76 2.65 91
Checking account and other bank services ..... .06 19 .51 .34 2.23 .95 4.05 1.39
Tax return preparation and other accounting fees .. .07 .32 .04 .57 1.19 1.13 2.54 1.72
Miscellaneous personal goods ...........ccccccevreeennns -.35 48 -15 .66 -.90 .93 -1.12 1.16
Stationery, stationery supplies, giftwrap ..........c.ccocceeiiinieiinne .02 44 -.07 .61 -.24 91 .05 .89
Infants’ @qUIPMENT ..........cooiiiii s -10 .36 -2.20 .80 -3.53 1.12 -4.48 1.73

Special aggregate indexes

COMMOMItIES ...t 22 .06 45 .07 .99 .10 1.88 A3
Commodities less food and beverages .. .24 .08 46 A 1.14 15 2.31 19
Nondurables less food and beverages 49 1 .87 15 1.37 .21 3.70 .28
Nondurables less food, beverages, and apparel ............cccccceennene .59 .08 .92 .10 1.71 14 5.32 A7
Durables -.03 .08 =12 A2 -.09 18 1.64 .23
Services ......... 1 .04 .23 .05 .50 .10 .82 A2
Rent of shelter .03 .05 .04 .07 18 14 -.55 .20
Transportation SEIVICES ........ccccieiiiiiiieiieiiee e .37 12 .65 .16 1.58 .28 3.39 .37
OthEr SEIVICES ....iiiiiiiieiie et A2 .09 .26 A3 .89 19 1.85 22
All items less food ... .10 .04 .16 .05 .65 .09 1.39 1
All items less shelter A3 .04 .28 .05 1.01 .08 2.09 .10
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Table 1V. U.S. city average, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010-Continued

U.S. city average
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Special aggregate indexes
All items less medical Care ..............ccoccoiiiiiiiiiiiicic e 0.10 0.03 0.16 0.05 0.55 0.08 1.23 0.10
Commodities 1€8S fOOd .........coiuiiiiiiiiiiiiie e 22 .07 45 .10 1.12 14 2.26 19
Nondurables [ess fo0d ..o 46 AN .82 15 1.31 .20 3.52 .26
Nondurables less food and apparel .53 .07 .87 .09 1.61 13 4.95 .16
Nondurables .........cccccoccevecinienenne .36 .07 .64 .09 1.02 1 2.58 15
Apparel [€ss fOOtWEAN ..........ciiiiiiiiie e -.39 43 -74 .65 -.60 .85 -79 1.13
Services less rent of shelter ... .22 .06 A7 .08 1.08 A3 2.23 15
Services less medical care services .07 .04 18 .06 40 1 .59 A3
ENergy ..o A7 A2 .94 A7 2.99 22 6.82 .24
All items less energy ............. .07 .03 AN .05 44 .07 .90 .10
All items less food and energy ... .04 .04 .10 .05 41 .09 .90 A2
All items less food and shelter ........... A3 .05 .25 .07 1.14 .10 2.40 A2
All items less food, shelter, and energy .06 .05 14 .07 .68 10 2.06 13
All items less food, shelter, energy, and used cars and trucks .... .05 .05 14 .07 .51 1 1.52 14
Commodities less food and energy commodities ............ . -17 .09 -15 A2 -.05 .16 1.03 22
Commodities less food, energy, and used cars and trucks .. -.21 .10 -18 13 -.33 18 -.23 24
Energy commodities 1.36 A2 1.84 15 3.66 18 11.92 22
Services less energy services . NN .04 22 .05 .55 .10 .85 A3
Domestically produced farm food ... 10 14 .30 16 .87 18 .80 22
Utilities and public transportation ............c.cccooiiiiiiiiiiices .08 NN .33 .16 .76 24 1.64 .23
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Table 2V. Northeast Region, median price change and median price change standard error for the Consumer Price Index for All
Urban Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010

Northeast
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
AlNIEIMS . 0.15 0.07 0.24 0.10 0.72 0.15 1.66 0.19
FOOd and DEVErages ..........c.cocviiiiiiiiiiieie e .06 15 .38 18 .83 22 1.47 22
Food ...cccovviriinns .05 16 .39 19 .86 .23 1.48 24
Food at home -.05 .27 49 .31 .92 .35 1.40 .37
Food away from home .............cccooiiiiiiiiiiii e, A2 A1 .21 15 77 .21 1.60 27
AICONOIIC DEVEragES ......oiiiiiiiiiiiiee s .06 .20 .20 27 a7 45 1.50 .53
HOUSING .. .10 .09 A3 14 .21 .26 46 .33
Shelter ............. .08 .10 14 .16 22 .30 41 .39
Rent of primary residence ..... A2 .10 .28 15 1.01 .31 1.54 .51
Owners’ equivalent rent of residences ......... .05 1 1 A7 .29 .34 .91 43
Owners’ equivalent rent of primary residence .05 1 11 A7 .28 .34 .90 43
Fuels and utilities .............cccociiiiiiiiiiiis .00 .25 19 .32 1.13 41 2.46 .66
Household energy .... -.04 .29 .16 .35 .73 42 1.86 .67
Gas (piped) and electricity 12 .28 -.03 .38 -.33 44 -.89 72
Electricity .......cocoovevviiincnns 42 .33 .32 43 -.31 41 19 .80
Utility (piped) gas service ..... -.49 .36 -.82 .55 -.53 .76 -2.88 1.30
Household furnishings and operations . -.04 .31 -.31 43 -91 .51 -1.87 74
APPEIE] e -.04 .78 -.22 1.14 -.04 1.74 212 2.34
TransSportation .........ccceeoiiiiiiii s .69 A2 .55 16 2.24 27 5.11 .33
Private transportation ...t .67 .10 .70 14 2.10 22 4.88 .37
New and used motor vehicles .08 19 -.06 .27 74 .38 3.76 .58
New vehicles .................... -.14 .30 -.03 41 .04 46 1.74 .69
New cars and truCKS ........cccoiiiiiiiiiiieiie e -14 .28 -.03 .30 .06 A7 1.74 .70
NEW CaIS ...ttt -.18 .29 -.21 .33 -.34 .52 1.44 .68
Used cars and trucks . .63 .04 1.23 .08 5.37 .31 14.14 .53
Motor fuel .................. 2.34 19 1.85 .23 2.30 .36 12.19 .60
Gasoling (All tYPES) ....cveuiriiiiiiiiicii e 2.36 19 1.82 .23 217 .37 12.18 .60
Gasoline, unleaded regular ...........cccceeiieiieeiicnie e 2.44 .20 1.87 23 2.14 57 12.47 63
Gasoline, unleaded midgrade 2.17 19 1.69 .28 2.32 46 11.56 .64
Gasoline, unleaded premium 2.03 .20 1.62 24 2.22 .58 11.06 48
MediCal CAre ........coviiiiiiiciiiieeeee e .23 A3 48 .21 1.54 .31 3.12 46
Medical care commodities 40 .33 .64 46 1.49 .61 3.50 .87
Medical care services .... .23 15 44 22 1.48 .35 2.97 .55
Professional SErVICES .........cccuiiiiiiiiiiiiiieee e .21 1 24 .25 1.25 40 237 57
RECreation ..........ccceciiiiiiiiiiiii -.24 .24 -.36 .34 -18 .56 16 .61
Education and communication ............ccccceiiiiiiiiiiiiicecen .05 15 .03 .26 41 43 1.55 41
Other goods and SEIVICES .........cciiieieiiiiieieieee et 24 19 A7 .25 1.86 .68 3.54 .81
Special aggregate indexes
COMMOUItIES ...t .33 A3 48 A7 1.06 .25 2.41 .30
Commodities less food and beverages .. 40 .20 .79 25 1.1 .37 2.93 48
Nondurables less food and beverages .70 .27 1.27 .35 1.66 .52 4.47 .74
Nondurables less food, beverages, and apparel ............cc.ccccennene .92 16 1.25 22 1.82 41 6.22 44
Durables -.08 A7 -12 .25 14 .33 1.57 .50
Services ......... 1 .07 .21 .10 .52 19 1.15 .26
Rent of shelter .08 .10 14 .16 .21 .30 40 .39
Transportation SErVICES ..........cccciiiiiiiiiiicie e .24 18 49 .24 1.43 43 3.22 .52
Other SEIVICES ....iiiiiiiie et 12 A7 .28 .25 .75 .36 2.33 .36
All items less food .... 13 .07 19 1 .78 A7 1.69 22
All items less shelter 22 .09 .39 A2 1.00 A7 2.42 .20
All items less medical Care ...........cccoeviiieriieiieeie e 14 .07 .21 .10 .68 .16 1.56 .20
Commodities 1€SS fOOd ........eeiiiiiiiiiiiiie e .39 19 .76 24 1.07 .36 2.86 46
Nondurables less food ................. .66 .25 1.18 .33 1.59 48 4.26 .68
Nondurables less food and apparel .84 15 1.17 .20 1.70 .38 5.78 42
NONAUIADIES ...t 52 14 .71 .20 1.23 .29 3.07 .37
Services less rent of Shelter ..., 18 1 .30 A3 .99 22 1.94 .25
Services less medical care services .09 .07 19 NN 41 .20 1.02 27
ENergy ..o .73 19 1.01 .23 2.09 .30 6.94 40
All items less energy ............. .10 .07 .21 .10 .64 A7 1.42 .20
All items less food and energy ..........c.cc..... .07 .08 22 1 .56 19 1.44 .23
Commodities less food and energy commodities -.03 .21 -10 .30 .32 43 1.78 .54
Energy commodities ...........c.cccooiiiiiiicinns 1.84 19 2.43 19 3.19 .36 12.54 .53
Services 18SS ENErgy SEIVICES .......coiiiiriiiiirieiiesieeeeie e NN .07 .23 NN .55 .20 1.36 27
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Table 3V. Midwest Region, median price change and median price change standard error for the Consumer Price Index for All Urban
Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010

Midwest
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
AlNIEIMS . 0.13 0.06 0.28 0.08 0.82 0.12 1.72 0.17
FOOd and DEVErages ..........c.cocviiiiiiiiiiieie e .09 .16 18 .21 .63 .20 .95 .21
Food ...cccovviriinns .09 16 .20 22 .60 .20 .83 .23
Food at home A2 .26 14 .30 .67 .30 .75 .36
Food away from home .............cccooiiiiiiiiiiii e, .06 .10 A3 .24 42 .28 1.10 .31
AICONOIIC DEVEragES ......oiiiiiiiiiiiiee s -.01 .28 .05 .39 .60 72 1.98 .87
HOUSING .. .04 .08 .07 11 .16 A7 22 .23
Shelter ............. .05 .07 .10 1 .24 16 .32 .29
Rent of primary residence ..... .08 .07 A3 11 49 .21 1.06 .31
Owners’ equivalent rent of residences ......... .02 .07 .01 .10 .06 18 .54 .26
Owners’ equivalent rent of primary residence .02 .07 .01 .10 .06 18 .54 .26
Fuels and utilities .............cccociiiiiiiiiiiis .05 .23 .30 .33 1.68 44 4.09 .56
Household energy .... -.07 .29 1 .37 1.43 .51 3.64 .65
Gas (piped) and electricity -.07 .31 -.02 .37 1.52 53 3.29 .65
Electricity .......cocoovevviiincnns .09 .33 .67 49 2.16 1.07 4.40 .76
Utility (piped) gas service ..... -.52 .59 15 .79 -1.52 1.14 2.36 1.60
Household furnishings and operations . -.10 .25 -.37 40 -1.72 .51 -3.39 .73
APPEIE] e -.06 .76 -.25 1.15 -.57 1.33 -.64 1.73
TransSportation .........ccceeoiiiiiiii s 44 A2 .58 A7 2.38 .26 6.23 44
Private transportation ...t 45 14 .67 18 2.35 27 6.16 45
New and used motor vehicles .05 19 16 .26 .92 .37 4.03 .56
New vehicles .................... .06 .29 -.10 43 .10 .53 1.50 77
New cars and truCKS ........cccoiiiiiiiiiiieiie e .07 18 -.06 .26 14 .50 1.67 .64
NEW CaIS ...ttt -.04 18 -.25 .33 -18 .54 41 .93
Used cars and trucks . .62 .02 1.28 .04 5.61 18 14.25 .23
Motor fuel .................. 1.44 .29 2.02 .33 5.30 .34 13.99 .59
Gasoling (All tYPES) ....cveuiriiiiiiiiicii e 1.42 .30 1.98 .34 5.29 .36 13.90 .59
Gasoline, unleaded regular ...........cccceeiieiieeiicnie e 1.49 40 2.02 43 5.31 .58 14.08 51
Gasoline, unleaded midgrade 1.25 44 2.04 44 5.14 73 13.54 .59
Gasoline, unleaded premium 1.25 .35 1.82 42 5.41 .68 13.15 .65
MediCal CAre ........coviiiiiiiciiiieeeee e 15 .10 .37 15 1.59 .29 3.21 A7
Medical care commodities .20 22 .33 .30 1.49 .39 3.36 .59
Medical care services .... 15 A2 46 .16 1.53 .32 3.25 .54
Professional SErVICES .........cccuiiiiiiiiiiiiiieee e 15 1 41 A7 1.40 .38 3.01 .64
RECreation ..........ccceciiiiiiiiiiiii .01 .30 .07 44 -19 .59 -.59 72
Education and communication ............ccccceiiiiiiiiiiiiicecen .03 .10 .09 .16 1.08 .38 2.06 .53
Other goods and SEIVICES .........cciiieieiiiiieieieee et NN A7 22 .21 .79 .30 1.73 A7
Special aggregate indexes
COMMOUItIES ...t .32 1 41 14 .84 19 2.10 .24
Commodities less food and beverages .. .37 14 .56 19 1.03 27 2.56 .37
Nondurables less food and beverages .60 .21 1.1 .31 1.13 40 4.26 .50
Nondurables less food, beverages, and apparel ............cc.ccccennene .57 A7 1.05 .20 1.96 .25 5.92 .37
Durables -.03 14 -.06 22 .24 .31 .98 49
Services ......... A3 .06 A7 .08 .58 16 1.32 .23
Rent of shelter .05 .07 .09 1 19 15 .25 .28
Transportation SErVICES ..........cccciiiiiiiiiiicie e .25 19 43 .30 1.19 .66 3.00 .81
Other SEIVICES ....iiiiiiiie et .10 .16 .30 .23 .98 .36 1.82 45
All items less food .... A2 .06 .27 .09 .85 14 1.82 .20
All items less shelter 19 .07 .35 .10 1.12 15 2.36 19
All items less medical Care ...........cccoeviiieriieiieeie e 12 .06 .28 .08 .75 13 1.61 A7
Commodities 1€SS fOOd ........eeiiiiiiiiiiiiie e .35 A3 .52 19 1.04 .26 2.51 .36
Nondurables less food ................. .54 19 1.01 .29 1.12 .38 3.99 A7
Nondurables less food and apparel .53 15 97 19 1.83 24 5.41 .35
NONAUIADIES ...t 46 14 .65 19 .85 22 2.88 .26
Services less rent of Shelter ..., 22 .10 .31 14 1.13 24 2.55 .32
Services less medical care services A3 .07 15 .09 A7 A7 1.1 .23
ENergy ..o .66 .24 1.30 .24 4.23 .35 9.24 45
All items less energy ............. .08 .06 .20 .09 49 13 1.03 18
All items less food and energy ..........c.cc..... .06 .06 .21 .09 A7 15 1.07 22
Commodities less food and energy commodities -14 15 -.03 .23 .02 .30 .81 42
Energy commodities ...........c.cccooiiiiiiicinns 1.46 .28 2.13 .32 4.77 .35 13.84 .60
Services 18SS ENErgy SEIVICES .......coiiiiriiiiirieiiesieeeeie e .10 .06 24 .08 .67 15 1.27 24
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Table 4V. South Region, median price change and median price change standard error for the Consumer Price Index for All Urban
Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010

South
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
AlNIEIMS . 0.13 0.06 0.18 0.07 0.59 0.13 1.40 0.18
FOOd and DEVErages ..........c.cocviiiiiiiiiiieie e .04 12 .10 15 .65 18 .94 22
Food ...cccovviriinns .04 A2 A2 16 .64 19 .92 .23
Food at home .05 .20 .21 .25 .62 .25 .63 .33
Food away from home .............cccooiiiiiiiiiiii e, .10 .10 .16 A3 .60 .23 1.21 .30
AICONOIIC DEVEragES ......oiiiiiiiiiiiiee s A7 24 .32 .39 .63 44 1.17 49
HOUSING .. -.04 .08 -.08 11 -.08 .24 -.82 .34
Shelter ............. . .04 .09 .09 A2 .28 .24 -49 42
Rent of primary residence ..... .00 .09 -.04 14 -17 .30 -.16 44
Owners’ equivalent rent of residences ......... .08 .08 .15 13 .09 .26 .00 48
Owners’ equivalent rent of primary residence .08 .08 15 A3 .09 .26 .00 48
Fuels and utilities .............cccociiiiiiiiiiiis .01 40 -19 .54 -.10 72 -.69 .80
Household energy .... .01 .50 -.32 .70 -74 .92 -2.20 .95
Gas (piped) and electricity .05 52 -.30 72 -1.08 .94 -2.68 .98
Electricity .......cocoovevviiincnns 14 .56 .23 .83 -1.44 1.09 -3.04 1.17
Utility (piped) gas service ..... -.64 .79 -1.57 .96 -2.17 1.30 1.48 1.57
Household furnishings and operations . -.16 A7 -41 .24 -1.37 .38 -2.40 .54
APPEIE] e -.84 .63 -.61 .99 -1.08 1.19 -1.99 1.71
TransSportation .........ccceeoiiiiiiii s A7 .10 1.06 16 2.87 .24 5.83 .35
Private transportation ...t 48 1 1.12 A7 2.91 .25 5.92 .36
New and used motor vehicles . .03 16 NN .23 .96 .33 5.27 .60
New vehicles .................... -.08 .23 -.09 .34 -.30 .54 2.22 .86
New cars and truCKS ........cccoiiiiiiiiiiieiie e -.07 22 -.08 .28 -.28 40 2.26 41
NEW CaIS ...ttt -.14 22 -.22 .36 -.39 .59 2.07 .65
Used cars and trucks . 49 .02 .98 .04 4.62 1 15.26 .29
Motor fuel .................. 1.00 22 2.57 .26 3.38 .34 12.56 .38
Gasoline (all types) ..o .95 .23 2.60 27 3.20 .34 12.46 .39
Gasoline, unleaded regular ...........cccceeiieiieeiicnie e 95 .25 2.73 .31 3.24 37 12.74 46
Gasoline, unleaded midgrade . 1.03 .25 2.37 .21 3.10 37 11.94 46
Gasoline, unleaded premium 1.03 22 2.16 .25 3.12 .32 11.61 .53
MediCal CAre ........coviiiiiiiciiiieeeee e 18 A2 .50 .24 1.62 .38 3.75 49
Medical care commodities .20 22 .33 .31 97 52 2.53 .81
Medical care services .... .23 13 .54 .28 1.86 .50 4.10 .62
Professional SErVICES .........cccuiiiiiiiiiiiiiieee e A7 12 43 16 1.79 42 3.52 .68
RECreation ..........ccceciiiiiiiiiiiii -18 .21 =11 .31 -.86 .50 -1.35 .66
Education and communication ............ccccceiiiiiiiiiiiiicecen .05 .10 19 .16 1.02 .31 2.48 .51
Other goods and SEIVICES .........cciiieieiiiiieieieee et NN .20 22 .29 97 40 2.89 .51
Special aggregate indexes
COMMOUItIES ...t .23 .09 .56 A3 .93 A7 1.95 .24
Commodities less food and beverages .. .26 A3 .67 18 1.00 24 2.24 .35
Nondurables less food and beverages A7 A7 .99 .26 1.45 .34 3.60 A7
Nondurables less food, beverages, and apparel ............cc.ccccennene 44 A2 1.21 16 1.87 .20 5.47 27
Durables -.10 A2 -.23 18 -.28 .29 2.23 43
Services ......... .06 .07 A3 .09 .53 18 .71 .25
Rent of shelter .04 .09 .08 A2 .27 .25 -.55 43
Transportation SErVICES ..........cccciiiiiiiiiiieie e .33 19 .67 .27 1.97 .58 4.45 .88
Other SEIVICES ....iiiiiiiie et .05 .10 .20 .16 .74 .33 1.62 40
All items less food .... 14 .06 16 .08 .56 16 1.40 .21
All items less shelter .16 .07 .26 .10 .90 14 2.00 18
All items less mediCal Care ..........ccccoeviiieiiieiieee e 13 .06 14 .08 .52 13 1.24 .20
Commodities 1€SS fOOd .........oeiiiiiiiiiiiiie e .25 A2 .66 A7 .98 .23 2.22 .34
Nondurables less food ................. 46 16 .95 .25 1.39 .32 3.47 44
Nondurables less food and apparel 41 1 1.13 14 1.75 .20 5.15 .26
NONAUIADIES ...t .31 AN .81 16 1.08 19 2.51 .26
Services less rent of Shelter ..o .08 1 .33 15 1.01 .25 213 .30
Services less medical care services .04 .07 .10 .09 40 .20 42 27
ENergy ..o .26 .26 .04 .33 213 43 5.87 .53
All items less energy ............. .08 .06 .08 .08 45 12 .95 .20
All items less food and energy ...........c...... .06 .06 .08 .09 .38 15 .94 .23
Commodities less food and energy commodities -19 15 -.22 .21 =27 27 .98 40
Energy commodities .............cccooiiiiiiicinns 1.00 .21 2.54 .26 3.55 .33 12.58 .38
Services 18SS ENErgy SEIVICES .......cciiiiiiiiririeieeieaeeiesieeee e neenes NN .06 .23 .09 .65 .16 .98 .26
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Table 5V. West Region, median price change and median price change standard error for the Consumer Price Index for All Urban
Consumers (CPI-U), by detailed expenditure categories for 1-, 2-, 6-, and 12-month intervals, 2010

West
1 Month 2 Month 6 Month 12 Month
Item and group
Median Median Median Median Median Median Median Median
price standard price standard price standard price standard
change error change error change error change error
Expenditure category
AlNIEIMS . 0.09 0.07 0.15 0.10 0.30 0.18 1.07 0.17
FOOd and DEVErages ..........c.cocviiiiiiiiiiieie e .07 14 18 A7 .52 22 .05 .26
Food ...cccovviriinns .07 15 .20 18 .52 .24 .05 27
Food at home .03 .25 15 .29 .36 .35 -.57 .38
Food away from home .............cccooiiiiiiiiiiii e, .07 A1 .23 A7 43 .26 1.16 .34
AICONOIIC DEVEragES ......oiiiiiiiiiiiiee s .06 .38 .07 .51 .30 .69 .26 .89
HOUSING .. -.02 .08 -.05 14 =12 .35 -1.26 .31
Shelter ............. . -.05 .09 -.10 15 -.52 .33 -1.72 .34
Rent of primary residence ..... -.01 A2 -10 .21 -.45 .50 -.99 45
Owners’ equivalent rent of residences ......... -.07 .08 -15 14 -73 .31 -1.46 .38
Owners’ equivalent rent of primary residence -.07 .08 -15 14 =72 .31 -1.45 .38
Fuels and utilities .............cccociiiiiiiiiiiis .53 .26 74 .29 2.06 1.1 3.83 .59
Household energy .... .36 .35 .57 .39 1.59 1.51 2.84 a7
Gas (piped) and electricity .39 .35 .69 41 1.33 1.54 2.24 .78
Electricity .......cocoovevviiincnns .05 41 .32 .51 1.74 1.90 3.60 .61
Utility (piped) gas service ..... 1.30 .33 .04 .68 -.70 1.64 -2.29 1.76
Household furnishings and operations . -.28 .28 -.55 43 -1.47 .51 -2.92 .61
APPEIE] e -.59 73 -.07 1.22 -.08 1.87 -.86 1.96
TransSportation .........ccceeoiiiiiiii s 46 1 .82 16 2.37 .26 5.38 .31
Private transportation ...t .56 13 .88 18 2.29 27 5.23 .33
New and used motor vehicles . A2 19 .26 .25 1.21 48 4.75 .55
New vehicles .................... -.03 .30 -18 42 .01 .62 1.55 .79
New cars and truCKS ........cccoiiiiiiiiiiieiie e -.02 27 -19 41 -.03 .68 1.54 .62
NEW CaIS ...ttt -.16 .35 -.31 .58 -13 .83 72 71
Used cars and trucks . .63 .03 1.38 .07 5.95 16 15.04 .34
Motor fuel .................. 1.46 19 1.97 .28 4.28 .33 10.16 .34
Gasoling (All tYPES) ....cveuiriiiiiiiiicii e 1.45 .20 2.01 .29 414 .34 9.91 .34
Gasoline, unleaded regular ...........cccceeiieiieeiicnie e 1.48 37 2.09 .53 4.16 73 10.01 1.14
Gasoline, unleaded midgrade . 1.34 41 1.77 .56 4.09 .70 9.80 1.33
Gasoline, unleaded premium 1.38 43 1.87 52 4.00 .79 9.45 1.34
MediCal CAre ........coviiiiiiiciiiieeeee e 11 A3 .34 18 1.68 .37 3.33 44
Medical care commodities .23 .26 A7 .34 2.00 45 3.92 .59
Medical care services .... 14 .16 .29 .23 1.58 49 3.14 .55
Professional SErVICES .........cccuiiiiiiiiiiiiiieee e A7 15 .28 19 1.04 .34 1.93 44
RECreation ..........ccceciiiiiiiiiiiii -.04 .30 -.24 .50 -.51 .76 -1.08 .81
Education and communication ............ccccceiiiiiiiiiiiiicecen .09 14 .20 22 .94 .36 2.16 .36
Other goods and SEIVICES .........cciiieieiiiiieieieee et .25 .26 41 .35 1.19 46 2.57 .60
Special aggregate indexes
COMMOUItIES ...t .07 A2 .25 .16 .80 22 1.68 .24
Commodities less food and beverages .. .10 14 19 22 1.13 .31 2.45 .39
Nondurables less food and beverages .25 22 A7 .34 1.31 .52 3.42 .55
Nondurables less food, beverages, and apparel ............cc.ccccennene .65 16 77 .23 2.01 .27 4.66 .33
Durables -.16 .16 -.18 .24 -19 40 1.70 46
Services ......... A2 .09 A3 A2 44 .26 15 .21
Rent of shelter -.05 .09 -.10 15 -.52 .34 -1.74 .34
Transportation SErVICES ..........cccciiiiiiiiiiicie e .21 .21 74 .32 1.39 .50 3.14 .63
Other SEIVICES ....iiiiiiiie et 14 .23 22 .31 .99 A7 1.87 .50
All items less food .... 1 .08 13 A .31 .20 1.07 19
All items less shelter A7 .08 18 A2 1.03 A7 2.09 18
All items less medical Care ...........cccoeviiieriieiieeie e .09 .07 14 1 .23 19 .95 18
Commodities 1€SS fOOd ........eeiiiiiiiiiiiiie e .10 14 18 22 1.08 .30 2.36 .38
Nondurables less food ................. 22 22 A7 .32 1.26 49 3.23 .50
Nondurables less food and apparel .60 14 .73 22 1.90 24 4.30 .31
NONAUIADIES ...t 18 15 46 19 .88 .28 2.25 .29
Services less rent of Shelter ..., 15 A3 A7 18 1.13 .28 2.50 27
Services less medical care services .10 .10 NN 14 .35 .28 -.09 22
ENergy ..o 1.15 .16 1.17 .30 2.09 .53 6.97 41
All items less energy ............. .04 .07 .10 .10 .21 18 .28 A7
All items less food and energy ..........c.cc..... .03 .08 .06 1 .20 .20 .36 .20
Commodities less food and energy commodities -1 A7 -19 24 A7 .33 1.16 42
Energy commodities ...........c.cccooiiiiiiicinns 1.46 19 2.01 .28 4.41 .33 10.29 .33
Services 18SS ENErgy SEIVICES .......coiiiiriiiiirieiiesieeeeie e .09 .08 14 A3 .35 .23 .04 22

19 CPI Detailed Report-February 2011



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category and commodity and
service group

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
It importance, indexes Feb. 2011 from— percent change from—
em and group D
ecember
2010 Jan. Feb. Feb. Jan. Nov.to | Dec.to | Jan.to
2011 2011 2010 2011 Dec. Jan. Feb.
Expenditure category
AlTIEEIMS . 100.000 220.223 221.309 21 0.5 0.4 0.4 0.5
Allitems (1967=100) ....oveeeieiiiiieeie e - 659.692 662.943 - - - - -
Food and beverages ... 14.792 223.160 224.039 2.2 4 A 5 5
Food .....ccccceeine . 13.742 222.912 223.799 23 4 A 5 .6
Food at home . 7.816 220.016 221.241 2.8 .6 2 7 .8
Cereals and bakery products ............cccceeeiireencnienceninens 1.090 253.349 254.238 11 4 4 8 .0
Meats, poultry, fish, and €9gs .......cccoverriiiiiiiiiiiceeeee 1.813 214.344 216.175 6.8 9 -3 9 1.2
Dairy and related products T . . .839 202.349 203.510 24 6 4 A 6
Fruits and vegetables ............c.cccceiiiene . 1.152 285.619 286.766 4.3 4 1.8 1.3 2.2
Nonalcoholic beverages and beverage materials ................ 926 164.019 163.734 6 -2 -11 1.5 2
Other food at home ..........ccociiiiiiiiice e 1.996 191.468 193.055 .8 .8 A 2 .6
Sugar and sweets 297 202.648 204.168 11 8 1.3 -2 8
Fats and oils ....... 232 207.813 210.508 4.8 1.3 -4 2.1 9
Other foods ........ccccceceueune. 1.466 203.610 205.174 A .8 -1 -1 5
Other miscellaneous foods 12 . 432 120.930 121.438 2 4 1.5 -1.2 4
Food away from home 1 ............. 5.926 228.181 228.606 1.6 2 A 2 2
Other food away from home 12 . .329 160.643 161.836 2.1 7 2 0 7
Alcoholic beverages ............ccceoiiiiiiiiiiieecicee e 1.051 224.975 225.749 1.5 3 .0 2 2
HOUSING ..o 41.460 216.739 217.259 7 2 2 A 3
Shelter 31.955 249.462 249.886 .8 2 A A A
Rent of primary residence 3 . 5.925 251.555 251.829 1.1 A 2 2 A
Lodging away from home 2 .. 776 128.630 131.572 2.0 2.3 1.0 -1.0 .0
Owners’ equivalent rent of residences ° % .......... 24.905 257.775 258.073 6 A A A A
Owners’ equivalent rent of primary residence 3 23.310 257.764 258.060 6 A A A A
Tenants’ and household insurance 12 ............... .349 126.192 126.529 1.7 3 -1.0 .0 3
Fuels and UtIlItIES .......ccoieiricieiiieieee e 5.096 214.045 215.587 2.3 7 .8 -1 1.2
Household €Nergy ..........ccccveiiiiiincieiiecceeee e 4.000 187.704 189.006 14 7 .8 -2 1.3
Fuel oil and other fuels ' .309 314.130 326.919 17.9 4.1 4.1 5.4 4.1
Energy services 3 . 3.691 189.088 189.837 2 4 6 -.6 11
Water and sewer and trash collection services 2 ................... 1.095 175.754 177.194 54 .8 5 3 .8
Household furnishings and operations ............cccccceeiiiieeninns 4.409 124.342 124.576 -1.9 2 -1 A A
Household operations T2 .............cocooiiiiieeeeeeeeeeeeeeeee 772 151.189 151.358 1.1 K 3 4 R
APPAIEL ... 3.601 116.664 118.369 -4 1.5 A 1.0 -9
Men'’s and boys’ apparel .........cccooeeiiiiieiiie e .882 109.985 110.962 -3 9 -3 1.0 -9
Women'’s and girls’ apparel 1.520 102.438 105.076 -1.6 2.6 .0 1.5 -1.2
Infants’ and toddlers’ apparel . 192 110.096 110.101 -3.7 .0 4 -1.9 -1.6
FOOMWEAK ... .700 126.286 126.830 -7 4 -1 8 -4
Transportation 17.308 200.835 203.037 71 1.1 2.0 1.3 1.9
Private transportation ...... 16.082 196.087 198.073 6.9 1.0 2.0 1.3 1.9
New and used motor vehicles 2 6.333 97.128 97.633 .6 5 -1 -2 5
New vehicles ........ 3.513 138.925 140.158 9 9 -1 -1 1.0
Used cars and trucks . 2.055 142.555 142.937 1.9 3 -1 -3 A
Motor fuel .......ccccoceeneee . 5.079 265.703 271.843 194 2.3 6.5 3.9 4.8
Gasoline (all types) 4.865 264.979 270.822 19.2 22 6.7 35 4.7
Motor vehicle parts and equipment T ... 408 140.487 140.912 3.9 3 3 9 3
Motor vehicle maintenance and repair 1 1.172 250.726 250.851 2.0 .0 A 2 .0
Public transportation .............ccceeiiiiiiiiiice 1.227 259.634 265.327 9.7 22 1.4 1.7 1.9
MEdICal CArE .......ecuieiiiiiiieeieee e 6.627 393.858 397.065 29 .8 2 1 4
Medical care commodities 1.633 318.929 321.186 2.7 7 1 5 7
Medical care services ...... . 4.994 417.025 420.567 3.0 .8 3 -1 4
Professional Services ... 2.830 331.921 334.296 26 7 1 0 5

See footnotes at end of table.
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Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category and commodity and
service group -Continued

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
It importance, indexes Feb. 2011 from— percent change from—
em and group
December
2010 Jan. Feb. Feb. Jan. Nov.to | Dec.to | Jan.to
2011 2011 2010 2011 Dec. Jan. Feb.
Expenditure category
Hospital and related Services ............cccooveviiiioiiiniicciciee 1.703 625.897 633.413 5.8 1.2 0.7 -0.1 0.5
RECIEAtON 2 ... 6.293 112.638 113.183 -1 5 -2 2 3
Video and audio 2 ...........c.ovueveeiieeieieieie e 1.816 97.325 98.268 -1.3 1.0 -7 .0 5
Education and communication 2 .............cccccevevevrveeierrreenennnns 6.421 130.665 130.692 1.2 .0 -1 2 2
EdUCALION 2 ..o s 3.107 204.057 204.153 4.1 .0 4 .6 4
Educational books and supplies ..........ccccceeveeiieiiiiniecieeeene .204 522.026 520.778 3.6 -2 7 1.2 -2
Tuition, other school fees, and childcare .. 2.903 586.386 586.782 4.1 A 4 5 4
ComMUNICAtIoN 2 ..o . 3.313 83.783 83.779 -1.3 .0 -6 -2 .0
Information and information processing 2 3.138 80.422 80.417 -1.6 .0 -7 -4 .0
Telephone services 12 ..o 2.334 101.412 101.316 -1.0 -1 -.6 -3 -1
Information technology, hardware and services 5 .. .804 9.181 9.204 -3.5 3 -9 -8 2
Personal computers and peripheral equipment © ............... 228 72.947 72.709 -6.7 -3 -2.1 -1.7 -5
Other goods and services ........... 3.497 384.689 385.397 2.0 2 2 A A
Tobacco and smoking products . .906 828.079 829.535 5.6 2 8 .0 2
Personal care ........cccccocveiennnnnne . 2.591 207.298 207.685 .8 2 .0 A A
Personal care products ! . . 671 160.920 161.325 -4 3 2 2 3
Personal care services ! ..... . .638 229.933 230.177 9 A 2 -1 A
Miscellaneous personal ServiCes ..........ccoceenveeieineeciveennens 1.055 357.576 358.521 2.2 3 A A 2
Commodity and service group
COMMOMItIES ...t 40.012 177.480 178.874 3.1 .8 .8 9 1.0
Food and beverages ...................... 14.792 223.160 224.039 22 4 A 5 5
Commodities less food and beverages . 25.219 153.102 154.657 3.7 1.0 1.3 11 1.2
Nondurables less food and beverages ..............c.cccccoviiiinnne 15.474 196.248 198.885 6.4 1.3 22 1.8 1.6
ADPPAIE] .. 3.601 116.664 118.369 -4 1.5 A 1.0 -9
Nondurables less food, beverages, and apparel 11.873 250.293 253.570 8.6 1.3 3.0 2.0 2.1
Durables . 9.745 110.696 111.237 -5 5 .0 -1 4
SEIVICES ..ottt 59.988 262.701 263.480 14 3 2 1 3
RENt Of SNEItEr 4 ... 31.607 259.934 260.373 7 2 2 -1 .0
Tenants’ and household insurance 12 .. .349 126.192 126.529 1.7 3 -1.0 0 3
Energy Services 3 .......cocoocoeueeececeerenn. . 3.691 189.088 189.837 2 4 6 -.6 11
Water and sewer and trash collection services 2 ..................... 1.095 175.754 177.194 5.4 .8 5 3 .8
Household operations 12 ...........cccooooiiiiieeeeeeeeeeeee 772 151.189 151.358 11 A 3 4 A
Transportation services .. 6.140 263.984 265.354 3.5 5 2 6 5
Medical care services . . 4.994 417.025 420.567 3.0 .8 3 -1 4
Other SEIVICES ......coccoiiiiiiiiiiiie e 11.340 311.299 311.975 1.6 2 .0 2 2
Special indexes
All items 1885 fOOd ........oiuiiiiiiiiiiiiic e 86.258 219.820 220.937 21 5 5 4 5
All items less shelter ... 68.045 211.273 212.633 2.7 .6 .6 5 7
All items less medical care .. 93.373 211.714 212.709 21 5 4 4 .6
Commodities less food ..... 26.270 155.682 157.221 3.6 1.0 1.2 1.1 1.2
Nondurables less food ............... 16.525 198.007 200.543 6.1 1.3 22 1.6 1.5
Nondurables less food and apparel . 12.923 246.854 249.895 8.0 1.2 2.7 1.9 2.0
Nondurables ..........ccccevvvcvcnnee 30.266 210.205 212.056 4.3 9 1.2 1.1 1.1
Services less rent of shelter 4 ... 28.382 286.292 287.547 2.2 4 3 A 4
Services less medical care services . 54.994 250.737 251.354 1.3 2 2 .0 2
ENergy ......cocooveencoiiiiiine . 9.079 223.266 226.860 11.0 1.6 4.0 2.1 34
All items less energy ........... 90.921 221.666 222.506 1.3 4 A 2 .3
All items less food and energy ................. 77.179 222177 223.011 1.1 4 A 2 2
Commodities less food and energy commodities . 20.882 142.845 143.712 .0 6 -1 2 2
Energy commodities ...... 5.388 269.970 276.485 19.3 24 6.4 4.0 4.8
Services less energy servi 56.297 270.199 270.982 1.5 3 A A 2
Purchasing power of the consumer dollar (1982-84=$1.00) . - $ .454 $ .452 - - - - -
Purchasing power of the consumer dollar (1967=$1.00) ............. - $.152 $.151
1 Not seasonally adjusted. 5 Indexes on a December 1988=100 base.
Indexes on a December 1997=100 base. Indexes on a December 2007=100 base.
This index series was calculated using a Laspeyres estimator. All other - Data not available.
item stratum index series were calculated using a geometric means estimator. NOTE: Index applies to a month as a whole, not to any specific date.

4 Indexes on a December 1982=100 base.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): Seasonally adjusted U.S. city average, by expenditure category
and commodity and service group

(1982-84=100, unless otherwise noted)

Seasonally adjusted annual rate percent

Seasonally adjusted indexes change for
ltem and grou 3 months ended— 6 months
group ended—
Nov. Dec. Jan. Feb. May | Aug. | Nov. | Feb. | Aug. | Feb.
2010 2010 2011 2011 2010 | 2010 | 2010 | 2011 | 2010 | 2011
Expenditure category
AllIEMS .o 219.240 220.186 221.062 222270 | -04 1.4 22 5.6 0.5 3.9

221.237 221.524 222.602 223.779 1.6 4 2.3 4.7 1.0 3.5
220.884 221.190 222.314 223.544 1.6 3 24 4.9 9 3.7
216.999 217.375 218.983 220.800 2.2 -6 2.8 7.2 .8 5.0
250.935 251.870 253.956 254.037 | 10| -21 2.9 50| -16 3.9
212.605 211.984 213.942 216.444 8.5 3.8 7.7 7.4 6.2 7.6
201.277 202.056 202.349 203.510 | -21 2.0 5.3 4.5 -1 4.9

Food and beverages
Food
Food at home
Cereals and bakery products
Meats, poultry, fish, and eggs
Dairy and related products 1 .

Fruits and vegetables 270.268 275.074 278.517 284.574 56| -9.1 A 229| -20| 109
Nonalcoholic beverages and beverage materials ....... 162.016 160.310 162.636 162.958 -1.5 3 1.2 23 -.6 1.8
Other food at home ...........cccccoiiiiiiiiiiie . 191.146 191.289 191.580 192.706 2 -2 -2 3.3 .0 1.5
Sugar and sweets ! . 200.586 203.098 202.648 204.168 4 -3.5 5 7.3 -1.6 3.9
Fats and oils ....... . 203.503 202.623 206.878 208.833 1.8 1.1 56| 10.9 1.4 8.2
Other foods ........ccvevievinine . 204.250 204.090 203.922 204.936 -1 3| -13 1.4 A .0
Other miscellaneous foods . . 120.623 122.419 120.930 121438 | -1.9 40| -3.8 27 1.0 -6
Food away fromhome 1 .............. . 227.512 227.722 228.181 228.606 9 1.5 1.9 1.9 1.2 1.9
Other food away from home 1 2 . 160.392 160.681 160.643 161.836 -1 25 22 3.7 1.2 29
Alcoholic beVerages ...........coccoveiviiiiiiiiieceeceeee 224.449 224.494 224.951 225.415 8 2.1 1.3 1.7 1.4 1.5
Housing 216.472 216.850 216.983 217.561 .0 .3 4 2.0 A 1.2
Shelter 249.019 249.321 249.523 249.867 A 7 9 1.4 4 1.1
Rent of primary residence 3 . 250.347 250.844 251.249 251.607 2 .6 1.7 2.0 4 1.9
Lodging away from home 2 132.990 134.258 132.892 132915 | 143 29| -7.8 -2 85| -41
Owners’ equivalent rent of residences ° 4 ......... 257.166 257.402 257.659 258.016 -4 6 9 1.3 A 1.1
Owners’ equivalent rent of primary residence 3 4 . 257.158 257.394 257.648 258.003 -4 6 9 1.3 A 1.1
Tenants’ and household insurance 12 ......................... 127.501 126.194 126.192 126.529 1.9 4.6 3.3 -3.0 3.3 A
Fuels and utilities 214.089 215.738 215.607 218.231 2.3 -4 -5 8.0 9 3.6

Household energy ...... 188.274 189.867 189.553 192.096 14| -16| -20 8.4 -1 3.1
Fuel oil and other fuels 286.367 298.037 314.130 326.919 -6.6 | -13.1| 40.1| 69.9 99| 543
Energy services 3 191.182 192.310 191.114 193.224 2.0 -7 -46 4.3 .6 -2

Water and sewer and trash collection services 2 .......... 173.971 174.824 175.400 176.725 6.0 4.4 4.9 6.5 5.2 5.7

Household furnishings and operations . 124473 124.307 124.382 124.493 -3.5 -1.9 -2.1 A -2.7 -1.0
Household operations 12 ..o 150.180 150.648 151.189 151.358 23 A -1.2 3.2 1.2 1.0
Apparel 119.132 119.208 120.456 119.384 -2.6 28| -26 .8 A -9
Men’s and boys’ apparel . 111.637 111.304 112.414 111.408 | -2.2 53| -35 -8 1.5 -2.2
Women'’s and girls’ apparel . 106.288 106.330 107.957 106.622 -5.6 21 -4.0 1.3 -1.8 -1.4
Infants’ and toddlers’ apparel ...........cccccoviveiiieciencnnns 113.107 113.587 111.436 109.634 .8 4.1 74| 117 24 -9.5
FOOIWEAN ...t 127.336 127.149 128.166 127.691 -2.9 T 17 1.1 -1.1 -3
Transportation ..........ccccooeereiiiieee e 197.102 200.956 203.622 207.433 -5.5 44 9.6 | 227 -6 | 16.0
Private transportation ...... 192.348 196.183 198.730 202.446 -6.8 5.4 95| 227 -9| 159

New and used motor vehicles 2 . 97.253 97.173 97.000 97.490 4 2.9 -1.7 1.0 1.6 -4
New vehicles ..........cccceeuene . 138.095 137.923 137.752 139.065 3 1.3 -.6 2.8 8 1.1
Used cars and trucks 144.162 144.058 143.664 143.847 3.8 8.6 -34 -9 6.2 -2.2

250.892 267.320 277.665 291.093 | -243 | 113 | 332 | 812| -82| 554
250.744 267.635 277129 290.027 | -249 | 11.9| 343 | 79.0| -83| 550
138.768 139.223 140.487 140.912 14 4.5 3.3 6.3 3.0 4.8
249.872 250.134 250.726 250.851 22 1.8 24 1.6 2.0 2.0

Motor fuel ...................
Gasoline (all types) .....
Motor vehicle parts and equipmen
Motor vehicle maintenance and repair

Public transportation .............ccccooeeeereieicneeeeeeee 256.463 260.181 264.616 269.625 | 142 -71| 115| 222 3.0 16.7
Medical care 392.587 393.537 393.843 395.615 2.8 1.9 3.7 3.1 24 34
Medical care commodities ! . 316.794 317.199 318.929 321.186 2.7 -1 2.5 5.7 1.3 4.0
Medical care services ..... . 416.152 417.315 417.004 418.529 2.8 2.6 4.2 2.3 2.7 3.2

Professional services . 331.641 332.107 331.974 333.483 1.4 3.8 2.8 22 2.6 25

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): Seasonally adjusted U.S. city average, by expenditure category
and commodity and service group -Continued

(1982-84=100, unless otherwise noted)

Seasonally adjusted annual rate percent

Seasonally adjusted indexes change for
ltem and grou 3 months ended— 6 months
group ended—
Nov. Dec. Jan. Feb. May | Aug. | Nov. | Feb. | Aug. | Feb.
2010 2010 2011 2011 2010 | 2010 | 2010 | 2011 | 2010 | 2011
Expenditure category
Hospital and related Services .........ccccccevvveevieiieenieinnns 621.219 625.757 624.854 628.137 71 3.5 8.2 4.5 5.3 6.4
Recreation 2 112.988 112.727 112.939 113.242 4 -5 -14 9 .0 -3
Video and audio 2 98.576 97.871 97.904 98.395 16| -24 -4 -7 -2.0 -6
Education and communication 2 ............c.cc.cccoceerereuennnnn.. 130.500 130.328 130.548 130.759 2.0 1.4 7 .8 1.7 7
Education 2 .........cooeveeverririninns 201.763 202.558 203.738 204.456 4.8 3.3 2.9 5.4 4.0 4.2
Educational books and supplies .... . 510.408 514.054 520.236 519.288 3.1 -1.9 6.2 71 .6 6.7
Tuition, other school fees, and childcare ...................... 580.254 582.411 585.549 587.834 4.9 3.6 2.7 5.3 4.3 4.0
COMMUNICAtION 2 ... 84.465 83.943 83.760 83.746 -4 -2 -1.3 -3.4 -3 -2.3
Information and information processing 2 81.292 80.761 80.399 80.383 -5 -2 -1.4 -4.4 -3 -2.9
Telephone services 12 ...........c..ccccocoonn.. 102.329 101.739 101.412 101.316 3 .6 -8 -3.9 5 -2.4
Information technology, hardware and services 5 . 9.328 9.246 9.171 9.189 -2.6 -2.6 -3.0 -5.8 -2.6 -4.4
Personal computers and peripheral equipment 6 ..... 75.503 73.943 72.662 72.289 -5.9 -2 -4.1| -16.0 -3.1| -10.2
Other goods and SErVICES .........c.cccvieeeeiinieiieiieeee e 383.748 384.680 385.031 385.532 11 55 -6 1.9 3.3 .6
Tobacco and smoking products 820.854 827.680 828.079 829.535 6.5 | 12.8 -9 4.3 9.6 1.7
Personal care ..... 207.246 207.326 207.547 207.783 -6 3.1 -5 1.0 1.2 3
Personal care products . 160.401 160.656 160.920 161.325 -4.1 2.5 -2.3 2.3 -9 0
Personal care services ! ...... . 229.623 230.159 229.933 230.177 34 6| -13 1.0 2.0 -2
Miscellaneous personal Services ..........cccceovevrvveeneennne. 357.200 357.711 358.181 358.894 1.9 3.0 2.0 1.9 2.5 2.0
Commodity and service group
Commodities 175.807 177.291 178.833 180.549 -3.3 1.9 38| 11.2 -7 74
Food and beverages 221.237 221.524 222.602 223.779 1.6 4 23 4.7 1.0 3.5

151.586 153.502 155.178 157.054 | -6.0 2.8 46| 152 | -17 9.8

Commodities less food and beverag .
192.897 197.199 200.839 204.142 | -10.9 4.6 97| 254 | -35| 173

Nondurables less food and beverages

APPArel ..o . 119.132 119.208 120.456 119.384 -2.6 28| -26 .8 A -9
Nondurables less food, beverages, and apparel .......... 243.168 250.350 255.448 260.797 | -12.2 54| 13.6| 323 -3.8 | 226
Durables 110.661 110.632 110.557 111.024 -7 15| -4.0 1.3 4 -1.4
Services .......... 262.363 262.782 263.034 263.745 1.5 1.0 1.1 2.1 1.2 1.6
Rent of shelter 4 . 259.975 260.617 260.471 260.509 -3 A 24 .8 -1 1.6
Tenants’ and household insurance 12 ............c..cocooevne.e. 127.501 126.194 126.192 126.529 1.9 4.6 3.3 -3.0 3.3 A
ENErgy SEIVICES 3 ......vveeeeeeeeceeeeeeeeeeeeee e 191.182 192.310 191.114 193.224 2.0 -7 46 4.3 .6 -2
Water and sewer and trash collection services 2 173.971 174.824 175.400 176.725 6.0 4.4 4.9 6.5 5.2 5.7
Household operations 12 ............c..ccccoo.e... . 150.180 150.648 151.189 151.358 23 A -1.2 3.2 1.2 1.0
Transportation SErVICES ..........ccceviiiiieneiiiiese e 262.751 263.379 264.832 266.061 4.5 A 4.4 5.1 23 4.8
Medical care SErviCes ..........ooiirirmiieniiiiiieieeeeeseee 416.152 417.315 417.004 418.529 2.8 2.6 4.2 2.3 2.7 3.2
OthEr SEIVICES ...o.viiiieiiiiieiesie st 311.135 311.102 311.610 312.190 2.6 1.9 4 1.4 23 9
Special indexes

All items 18SS fOOd ......oiviiiiiiiii i 219.001 220.049 220.885 222.091 -8 1.6 2.1 5.8 4 3.9
All items less shelter .... 210.063 211.276 212.429 213.995 -7 1.7 2.8 7.7 5 5.2
All items less medical care .. 210.750 211.688 212.578 213.755 -7 1.3 2.1 5.8 3 3.9
Commodities less food .. 154.188 156.060 157.709 159.553 -5.8 2.8 45| 147 -1.6 9.5
Nondurables less food ............... 194.920 199.211 202.374 205.455 | -10.1 4.0 98| 234 -3.3| 164
Nondurables less food and apparel . . 240.332 246.849 251.499 256.414 | -11.2 50| 126| 29.6 -34 | 208
Nondurables ...........cccccervieeennne. . 207.592 210.033 212.320 214.660 -4.4 1.8 6.6 | 143 -14| 104
Services less rent of shelter 4 . 286.073 286.792 287.061 288.270 3.0 11 1.5 3.1 2.0 2.3
Services less medical care services . 250.769 251.378 251.378 251.810 1.2 4 1.9 1.7 .8 1.8
ENErgy ..ccooovveeeiiiiccnecee . 216.506 225.151 229.915 237.620 | -13.3 50| 15.8| 451 46| 29.6
All items less energy ........... 221.259 221.434 221.922 222.483 9 1.0 9 22 1.0 1.6
All items less food and energy . 222.059 222.210 222.587 223.029 .8 1.2 7 1.8 1.0 1.2
Commodities less food and energy comm . 143.373 143.228 143.571 143.793 -11 1.4 -1.5 1.2 2 -2
Energy commodities ...........ccoceiiiiiiiiinnenn, . 254.408 270.712 281.416 294,905 | -23.4 9.7| 336 | 80.6 -8.3 | 553
Services less energy SErviCes ..........ccooveereeaneeneeaneennes 269.632 269.986 270.374 270.955 1.5 1.1 1.5 2.0 1.3 1.7

1 Not seasonally adjusted. 4 Indexes on a December 1982=100 base.

Indexes on a December 1997=100 base. Indexes on a December 1988=100 base.

3 This index series was calculated using a Laspeyres estimator. All other 6 Indexes on a December 2007=100 base.

item stratum index series were calculated using a geometric means estimator. NOTE: Index applies to a month as a whole, not to any specific date.
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Table 3. Consumer Price Index for all Urban Consumers (CPI-U): U.S. city average, detailed expenditure categories

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
It importance, indexes Feb. 2011 from— percent change from—
em and Group D
ecember
2010 Jan. Feb. Feb. Jan. Nov. to | Dec.to | Jan.to
2011 2011 2010 2011 Dec. Jan. Feb.
Expenditure category

All items ... 100.000 220.223 221.309 2.1 0.5 0.4 0.4 0.5
All items (19 - 659.692 662.943 - - - - -
Food and beverages ... 14.792 223.160 224.039 2.2 4 A 5 5
Food .....ccceenee . 13.742 222.912 223.799 23 4 A 5 .6
Food at home .........cccccenne . 7.816 220.016 221.241 2.8 6 2 7 .8
Cereals and bakery products 1.090 253.349 254.238 1.1 4 4 .8 .0
Cereals and cereal products .. . .350 220.239 221.789 11 7 1.5 1.0 6
Flour and prepared flour mixes ...........cccccooveeieiiieiicnnnnns .039 229.727 231.105 2 .6 1.0 7 5
Breakfast cereal T ........coccooooiiieoeeeeeeeeeeeeeeee 194 215.897 218.245 1.5 1.1 .8 3 1.1
Rice, pasta, cornmeal 1 .. 118 229.208 229.466 8 A 2.9 11 A
Rice 123 ... . - 162.063 163.233 37 7 1.7 2.0 7
Bakery products ..........coceeiiiiiiii 739 271.012 271.509 1.2 2 -2 7 -2
Bread 2 212 162.887 164.071 3.2 7 4 1.1 3
White bread 13 ... - 297.532 297.675 2.6 .0 3 3 .0
Bread other than white 13 .. . - 312.169 317.489 4.1 1.7 A 1.3 1.7
Fresh biscuits, rolls, muffins 12 _............cccoooiviiiieen. .109 159.502 161.296 5.7 1.1 -2 1.0 1.1
Cakes, cupcakes, and COOKIES ...........cceervirieiiiiiiieeniees 197 254.397 250.139 -1.3 -1.7 .0 9 2.2
Cookies 13 ..o - 245.039 242.791 -1.7 -9 3 -1.5 -9
Fresh cakes and cupcakes 13 . - 262.453 257.647 -4 -1.8 -7 1.0 -1.8
Other bakery products ..........c.ceceeiiiiiiiiiieec e 220 245.230 247.265 -.6 .8 -1.1 A 4
Fresh sweetrolls, coffeecakes, doughnuts 13 . - 254.157 257.724 1.3 1.4 -5 5 1.4
Crackers, bread, and cracker products 3 N 283.884 285.252 -1.7 5 -1.5 .8 -5

Frozen and refrigerated bakery products, pies, tarts,
turnovers 3 - 256.324 259.269 -1 1.1 -4 -4 14
Meats, poultry, fish, and eggs 1.813 214.344 216.175 6.8 9 -3 9 1.2
Meats, poultry, and fish ... 1.714 214.669 216.837 7.2 1.0 -3 1.0 1.4
Meats ......cccoevenenne 1.081 213.621 216.323 9.2 1.3 -4 1.2 1.9
Beefand veal T ............ .503 233.817 238.284 10.8 1.9 -.6 23 1.9
Uncooked ground beef T .. .202 213.417 217.205 9.9 1.8 -.6 3.0 1.8
Uncooked beef roasts 12 . .081 170.099 175.273 10.6 3.0 -11 21 3.0
Uncooked beef steaks 12 ....... 173 158.365 160.513 1.2 1.4 -8 2.2 1.4
Uncooked other beef and veal 12 .. .047 167.156 171.498 13.4 26 11 -3 2.6
POMK oo .342 195.509 197.383 8.9 1.0 -6 4 2.0
Bacon, breakfast sausage, and related products 124 137.794 138.860 10.5 .8 -3.3 -2 5
Bacon and related products 3 ............c..cccccoouenn. N 238.648 241.997 12.0 1.4 -5.8 -1.1 1.6
Breakfast sausage and related products 123 . - 134.091 133.698 6.6 -3 4 2.8 -3
HAIM Lo .071 192.925 192.465 8.9 -2 2 1.3 .8
Ham, excluding canned 3 - 215.169 214.694 7.8 -2 3 9 9
Pork chops ......cccccceviiiinicnne. .066 178.559 184.514 5.1 3.3 9 1.3 3.5
Other pork including roasts and picnics 2 .080 124.695 125.134 9.9 4 2 1.6 3.3
Other MEatS .......ccooeiriiiiiiieieeeeeee e .236 201.297 201.923 6.2 3 4 -1 1.6
Frankfurters 3 ........ooovoeooeeeeeeeeeeeeeeeeeeeee e - 200.102 195.997 6.8 -2.1 .0 A 6
Lunchmeats 123 ... - 130.581 132.065 5.3 1.1 2 -1 1.1
Lamb and organ meats 13 . - 302.432 305.223 18.2 9 22 1.0 9
Lamb and mutton 123 .. - 184.105 185.214 19.1 .6 -2 2.3 .6
Poultry .336 205.202 206.188 2.0 5 -3 7 4
Chicken 2 ... .269 131.899 132.506 1.3 5 -3 -1 .6
Fresh whole chicken 13 _........... . - 209.782 215.624 3.9 2.8 1.2 -4.2 2.8
Fresh and frozen chicken parts 13 ...........ccooovvvinnnn. - 201.016 199.618 .0 -7 -1.3 -1 -7
Other poultry including turkey 2 ...........c.cccoeveverueeeeeeenn. .067 134.148 134.897 5.1 6 A 1.8 11
Fish and seafood ' .................. . 297 251.130 252.814 6.3 7 -2 1.0 7
Fresh fish and seafood 12 . 1159 151.529 152.165 9.4 4 -3 1.5 4
Processed fish and seafood 2 ... 138 129.389 130.634 29 1.0 A -2 21
Shelf stable fish and seafood 13 - 175.649 176.806 9 7 -1 3 7
Frozen fish and seafood 13 ... . - 273.326 278.447 5.5 1.9 -1 -1 1.9
EQQS .o . .099 208.653 204.698 A -1.9 3 -1.2 -2.7
Dairy and related products T . .839 202.349 203.510 24 6 4 A 6
Mik 12 ... .281 136.306 137.009 3.0 5 5 2 5
Fresh whole mi - 193.823 196.948 3.9 1.6 .0 -3 1.6
Fresh milk other than whole 1 2 . - 140.808 140.723 2.5 -1 9 6 -1
Cheese and related products T ..... . .269 206.103 205.664 11 -2 -4 -.6 -2
Ice cream and related products .. . 1130 203.625 207.822 5.9 2.1 2.2 .8 3.0
Other dairy and related products 2 ..........cc.cccccevveeeeunnne. 159 136.125 137.157 5 8 3 -1 -3

See footnotes at end of table.
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Table 3. Consumer Price Index for all Urban Consumers (CPI-U): U.S. city average, detailed expenditure categories -Continued

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
It importance, indexes Feb. 2011 from— percent change from—
em and Group D
ecember
2010 Jan. Feb. Feb. Jan. Nov. to | Dec.to | Jan.to
2011 2011 2010 2011 Dec. Jan. Feb.
Expenditure category
Fruits and vegetables ..... 1.152 285.619 286.766 43 0.4 1.8 1.3 2.2
Fresh fruits and vegetables . . .885 332.564 334.179 5.7 5 21 1.3 29
Fresh fruits ................. . 449 343.771 331.048 24 -3.7 3.2 5 -8
Apples ...... . .071 292.875 299.288 4.1 22 5 20 .6
Bananas .066 202.312 209.002 5.1 3.3 1.0 1.1 1.9
Citrus fruits .084 206.000 208.009 11.2 1.0 6.8 1.5 -2
Oranges, |nc|ud|ng tangerines - 383.264 380.273 3.6 -8 4.3 -1.1 -2.1
Other fresh fruits 2 .............. . .228 125.541 113.891 -2.0 -9.3 2.6 1.3 -2.5
Fresh vegetables ............cccccoiiiiiiiiie e 436 319.579 334.690 8.9 4.7 1.1 21 6.7
POtatoes ......cooviiiiiiiic e .070 315.516 317.174 75 5 29 2.6 1.5
Lettuce ..... .057 304.926 331.474 19.0 8.7 2.3 2.9 13.0
Tomatoes ! .076 317.444 363.917 10.3 14.6 2.0 1.8 14.6
Other fresh vegetables .233 329.883 336.352 6.5 2.0 2.1 6 2.1
Processed fruits and vegetables 2 .............cc.cccocooevrvenenn.. .267 147.607 147.785 -1 A 6 11 -2
Canned fruits and vegetables 2 ... 138 150.339 150.550 -7 A .8 1.4 -3
Canned fruits 23 ................ . - 142.024 144.263 2.1 1.6 -1.4 2.6 1.5
Canned vegetables 23 ... - 159.373 159.174 27 -1 1.9 6 -1.0
Frozen fruits and vegetables 2 .081 140.207 139.805 -1 -3 2 11 -1
Frozen vegetables 3 . - 195.120 192.742 -2.1 -1.2 A 7 -9
Other processed fruits and vegetables including dried 2 .048 150.600 151.732 1.8 8 11 1.0 1.2
Dried beans, peas, and lentils 123 ... - 170.854 171.445 2.8 3 1.0 -7 3
Nonalcoholic beverages and beverage materials ................ 926 164.019 163.734 6 -2 -1.1 1.5 2
Juices and nonalcoholic drinks 2 .................... 695 126.047 125.590 .0 -4 -1.3 1.6 .0
Carbonated drinks . .285 158.190 156.557 -8 -1.0 -2.5 3.3 -1.4
Frozen noncarbonated juices and drinks 12 .013 150.661 153.431 2.8 1.8 1.3 .6 1.8
Nonfrozen noncarbonated juices and drinks 12 397 115.406 115.485 5 A -2 1.2 A
Beverage materials including coffee and tea 2 . 231 116.477 116.942 25 4 -1.0 1.3 4
COffEE ittt . 112 194.634 194.251 5.2 -2 -1.9 2.7 -1
Roasted coffee 3 - 202.269 202.168 6.3 .0 -1.9 3.3 A
Instant and freeze dried coffee 13 .. - 202.899 204.122 2.9 6 -5 1.9 6
Other beverage materials including tea < . 119 124.928 126.157 -1 1.0 -4 .0 1.1
Other food at home ..........ccccceniiincnnee . 1.996 191.468 193.055 .8 .8 A 2 .6
Sugar and sweets 1 ............... 297 202.648 204.168 11 8 1.3 -2 8
Sugar and artificial sweeteners .055 193.865 193.825 2.8 .0 9 -1.3 -7
Candy and chewing gum 12 . .188 131.854 133.675 .6 1.4 1.7 -1.6 1.4
Other sweets 2 ................. . .054 147.247 146.409 1.3 -6 -2 1.2 3
Fats and ails ........... . 232 207.813 210.508 4.8 1.3 -4 21 9
Butter and margaring 2 ...............cccoooeveuevereeeeresrereneeenenns .067 174.144 177.945 131 2.2 -1.8 2.7 4.0
BULET 3 ..o - 202.605 209.857 23.3 3.6 -3.1 3 6.7
Margarine 3 ... - 256.233 258.050 6.1 N 2 55 4
Salad dressing 12 ... . .063 129.800 129.109 27 -5 3 1.5 -5
Other fats and oils including peanut butter 2 .................... 1102 143.666 146.262 1.0 1.8 -1.2 3.1 7
Peanut butter 123 .. - 126.027 128.906 2.9 2.3 -1.3 -9 2.3
Other foods 1.466 203.610 205.174 1 .8 -1 -1 5
Soups . .090 218.020 224.871 .8 3.1 1.0 -1.6 2.8
Frozen and freeze dried prepared foods T ....................... .301 163.185 164.522 -1.2 .8 -1 -.6 8
SNACKS T ..o .314 217.661 218.768 9 5 -9 9 5
Spices, seasonings, condiments, sauces .250 216.284 217.560 A 6 -1.5 .8 A
Salt and other seasonings and spices 23 .. - 128.345 128.076 4.1 -2 -4 4.5 -9
Olives, pickles, relishes 123 ..., - 133.727 132.964 -1.6 -6 -5.1 5.1 -6
Sauces and gravies 23 ... - 127.296 127.999 1 6 -2.1 5 -2
Other condiments 13 ... - 254.863 256.432 27 6 1.7 8.7 6
Baby food 12 .........c........... .079 138.407 140.384 0 14 -3 .3 1.4
Other miscellaneous foods 12 . 432 120.930 121.438 2 4 1.5 -1.2 4
Prepared salads 13 4 . - 106.493 107.403 1.9 9 1.2 -7 9
Food away from home 1 ............ . 5.926 228.181 228.606 1.6 2 A 2 2
Full service meals and snacks ' 2.870 142.328 142.666 1.6 2 A 3 2
Limited service meals and snacks 12 2.347 145.104 145.195 1.4 A A 2 A
Food at employee sites and schools 2 ............... .269 143.533 143.561 2.4 .0 2 3 .0
Food at elementary and secondary schools 1 3 - 120.450 120.500 23 .0 A .0 .0
Food from vending machines and mobile vendors 120 112 133.698 133.979 1.2 2 .0 -7 2

See footnotes at end of table.
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Table 3. Consumer Price Index for all Urban Consumers (CPI-U): U.S. city average, detailed expenditure categories -Continued

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
It importance, indexes Feb. 2011 from— percent change from—
em and Group D
ecember
2010 Jan. Feb. Feb. Jan. Nov. to | Dec.to | Jan.to
2011 2011 2010 2011 Dec. Jan. Feb.
Expenditure category
Other food away from home 12 329 160.643 161.836 2.1 0.7 0.2 0.0 0.7
Alcoholic beverages .................. 1.051 224975 225.749 1.5 3 .0 2 2
Alcoholic beverages at home .................... . .614 191.602 192.759 .8 .6 .0 A 2
Beer, ale, and other malt beverages at home .. .303 202.652 203.416 1.4 4 -1 .0 .0
Distilled spirits at home 1 ...........ccccco..c..... . .079 188.326 189.571 1 7 A 7 7
Whiskey at home 3 - 194.819 195.510 -4 4 4 5 -2
Distilled spirits, excluding whiskey, at home 1 N 185.012 186.815 1.0 1.0 4 7 1.0
Wine at home .........cccccoviiiiiiiiiciiicc . 232 169.570 171.057 3 9 .0 4 4
Alcoholic beverages away from home 1 ............cccccoovvvennn.. 437 295.847 295.780 2.4 .0 A A .0
Beer, ale, and other malt beverages away from home 123 - 149.539 149.542 2.6 .0 4 2 .0
Wine away from home 123 ..., - 162.197 162.269 2.0 .0 -1 -1 .0
Distilled spirits away fromhome 123 ... - 154.105 153.888 1.2 -1 -1 2 -1
Housing 41.460 216.739 217.259 7 2 2 A 3
Shelter .. 31.955 249.462 249.886 .8 2 A A A
Rent of primary residence 6 . 5.925 251.555 251.829 1.1 A 2 2 A
Lodging away from home 2 776 128.630 131.572 2.0 23 1.0 -1.0 .0
Housing at school, excluding board 6 7 ...............cccc.cocoeo.... .163 437.614 437.906 4.2 A 3 3 4
Other lodging away from home including hotels and motels 614 265.717 273.316 1.5 29 1.1 -1.3 -1
Owners’ equivalent rent of residences 6 7 .............c...cc........ 24.905 257.775 258.073 6 A A A A
Owners’ equivalent rent of primary residence 67 .............. 23.310 257.764 258.060 6 A A A A
Tenants’ and household insurance 12 .............ccocoeverenennnn. .349 126.192 126.529 1.7 3 -1.0 .0 3
Fuels and utilities 5.096 214.045 215.587 23 7 .8 -1 1.2
Household energy ...... 4.000 187.704 189.006 1.4 7 8 -2 1.3
Fuel oil and other fuels . .309 314.130 326.919 17.9 4.1 4.1 5.4 4.1
Fuel oil 1 .o . .205 333.993 353.223 271 5.8 4.9 6.8 5.8
Propane, kerosene, an 104 342.808 344.823 1.9 .6 2.5 2.6 .6
Energy services 6 3.691 189.088 189.837 2 4 6 -.6 11
Electricity 6 ............. 2.823 189.166 189.539 22 2 3 -5 4
Utility (piped) gas service © ... .869 186.351 188.289 -5.9 1.0 1.7 -1.2 34
Wate