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A changing market: expenditures
by Hispanic consumers, revisited

As the composition of the Hispanic population changed,

Hispanic consumers continued to increase their share of spending

at a substantial pace, a revisited study examines whether changes

in expenditure patterns are due to changes in income or other similar
factors, or due to changes in underlying preferences
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more than 6 percent of the U.S. population
in 1980, the share nearly doubled by the year
2000, with Hispanics accounting for just under
12 percent of the population. ' Growing at more
than 1 percent every 5 years since 1980, the
Hispanic population experienced its largest
increase during the 1995-2000 period, when it
increased nearly 1.5 percent. Similarly, Hispanics
account for an increasing portion of consumer
spending—more than 6 percent in 1995 and more
than 7 percent in 2000.?

Many authors treat Hispanics as a homo-
genous group, and have shown differences in
expenditure patterns from other groups, such as
White and Black consumers.®* However, recent
work has shown that within the Hispanic
community, expenditure patterns differ sub-
stantially by geographic origin. That is, families
of Mexican origin spend differently from those
of Puerto Rican, Cuban, or those of other
Hispanic origin. This is true of expenditure
patterns in general,® and for expenditures on
specific items, such as food.” Due to these
differences, it is important to note that the size
and composition of the U.S. Hispanic population
are changing. From 1994-95 to 2000-01, the
number of Hispanic consumer units grew faster
(21.8 percent) than the number of non-Hispanic
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consumer units (5.9 percent).® Among those
Hispanic consumer units, the growth rates ranged
from 9.4 percent for Mexican families to 76.6
percent for other Spanish families. The change in
composition can be seen when examining the
distribution of consumer units by ethnic origin.
Although Mexican origin was still the largest
segment in 2000—01 (56 percent), it has fallen as a
share of all Hispanic consumer units since 1994—
95 (62 percent). The Puerto Rican share was a
little more than 11 percent in both years, while all
other groups saw increases in their shares of
Hispanic families over the same time period.
Cuban and Central or South American families
increased their shares between 1 percentage point
and 2 percentage points; those of other Spanish
origin increased their share by nearly 4 percentage
points. (See table 1.) It is important to point out
that some of these changes are undoubtedly due to
changes in procedures used by the source from
which these data are obtained. However,
independent sources also show differences in
growth patterns within the Hispanic community.’

Given the diversity of expenditure patterns
across geographic origin, and the changing
composition of the Hispanic market, it is important
to examine recent expenditure patterns for the
Hispanic population in the United States. In
addition to examining the most recent data
available, that is, data from 200001, this article



LK1 Ml Weighted numbers and distributions of Hispanic and non-Hispanic consumer units, 1994-95 and 2000-01

Number of consumer units
Characteristic Percent change
1994-95 2000-01
All consSumMer units ..........cccooeeeeeiiiiiiieeeeeeeeeee. 102,313,790 109,606,058 71
Hispanics ..... 7,791,811 9,491,475 21.8
Non-Hispanic 94,521,979 100,114,583 5.9
Total Hispanics .........cccooiiieiiiiiee e 7,791,811 9,491,475 21.8
Mexican ........... 4,835,721 5,289,878 9.4
Puerto Rican 897,347 1,081,220 20.5
Cuban ... 357,584 579,773 62.1
Central or South American . 1,049,660 1,390,334 325
Other Spanish .........cccoooeiiiiiieeeeee 651,499 1,150,271 76.6
Percentage of consumer units
Change in percentage
1994-95 2000-01
All coONSUMET UNItS ...oooviiiiiiiiiiiieee e 100.0 100.0
Hispanics . 7.6 8.7 1.1
NON-HiSPaNICs .......cceviieiiiiiiieiieeie e 924 91.3 -1.1
Total HiSpaniCs ........cccccoviiiiiiieieeeeeeeseeee 100.0 100.0
Mexican ........... . 62.1 55.7 -6.4
Puerto Rican . 11.5 11.4 -1
Cuban ... . 46 6.1 1.5
Central or South American . 13.5 14.6 1.1
Other Spanish .........cccoooiiiiiiiiiie e 8.4 12.1 3.9

updates previous work in this area, which examined
expenditures that occurred in 1994-95.8 Because the intra-
ethnic differences for Hispanic consumers are well-
established in the literature, this article examines differences
within the Hispanic community rather than comparing
Hispanics as a whole to other groups, as the previous work
had done. Otherwise, the analysis is similar: Expenditure
patterns are examined at the aggregate (total consumer
spending) level; for the average consumer unit within each
Hispanic group; and using regression analysis to estimate how
spending patterns differ for Hispanic groups when income
and characteristics other than geographic origin are the same.

The data

The data used in this study are from the Interview component
of the Consumer Expenditure Survey. The Interview survey
is a panel survey designed to collect expenditure information
from families over five consecutive periods. During the
second through fifth interviews, the respondent is asked to
recall expenditures for the last 3 months for most items in the
survey. The first interview, which has a 1-month recall period,
is used for bounding purposes—that is, to make sure that the
expenditures reported took place during the reference period.
(For example, a family that purchased a refrigerator during
the month prior to the first interview should report it during
the first interview. If the respondent for that same family

reports purchasing a refrigerator in the second interview, the
interviewer can make sure that the respondent is not referring
to the same refrigerator reported in the first interview.) The
Interview survey is designed primarily to collect recurring
(for example, rent or insurance) and “big ticket” (for example,
automobiles or major appliances) expenditures, because
outlays for such items tend to be remembered for long
periods. Although it is designed primarily to collect
expenditures for relatively large purchases and expenses that
occur on a regular basis, the Interview survey covers up to 95
percent of all expenditures.® Although the sample size for the
Interview survey was about 5,000 consumer units per quarter
in 1994-95, the sample size increased in 1999 to include
about 7,500 consumer units per quarter.

The sample used for study in this article includes all
consumer units interviewed in 2000 or 2001, who identify
their reference person!® as being of Mexican; Puerto Rican;
Cuban; Central or South American; or other Spanish origin."
The sample includes observations from 5,546 Hispanic
consumer units interviewed in 2000-01. The smallest group
is Cubans (335 consumer units), and the largest group is
Mexicans (3,212 consumer units). However, the observations
may not be of unique consumer units. In the Consumer
Expenditure Survey, the data are collected so that each quarter
of data can be treated independently, even if consumer
units have participated for more than one quarter. The data
examined here are weighted to reflect the U.S. population.
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Demographic characteristics

Among the several demographic characteristics for each of
the Hispanic groups under study, income before taxes and age of
reference person appear to have changed substantially over the
1994-95 t0 200001 period. (See table 2.) On average, income
before taxes appears to have experienced increases over time
for complete income reporters.'? The smallest increase is for
Puerto Ricans (5.8 percent); the largest is for Central or South
Americans (46.1 percent). Except for Puerto Ricans and other
Spanish families, these increases all are statistically
significant. However, these changes are only correct for
nominal income. The Consumer Price Index (CPI) rose from
150.3 in the 1994-95 period to 174.7 in 2000-01; an increase
of 16.2 percent. After adjusting for inflation, the outcomes
are very different. Puerto Ricans had lower earnings in real
(that is, inflation-adjusted) dollars (8.9 percent). Income
for all other groups increased, but at varying rates. Other
Spanish real income rose 2.2 percent, while income for
Central or South Americans rose 25.8 percent in real terms.
Furthermore, none of these changes (increases or declines) is
statistically significant for any individual group, once
variance is taken into account. Similarly, over the same
period, age of reference person appears to have changed for
several groups. Relatively large changes in average age
appear for Puerto Rican, Cuban, and other Spanish families.
However, when the variance in each year is taken into
account, the changes in age are not found to be statistically
significant.

Several demographics for which percent reporting is
shown have also changed, and in ways that one would
probably associate with improved economic status. For
example, the percentage of homeowners increased for all
Hispanics from 42 percent to nearly 47 percent over the study
period. Inparticular, large changes are seen for Puerto Ricans
(26 to 35 percent); Cubans (46 to 59 percent); and other
Spanish families (37 to 61 percent). Educational attainment
has also increased for most groups, with declines in high
school or less education, and increases in percent reporting
at least some college. The exception is other Spanish families,
for whom the percent reporting some high school or less rose
sharply, from 19 percent to 31 percent. In contrast, the percent
reporting high school graduation dropped from 30 percent to
22 percent. Similarly, the percentage of college graduates
dropped from 23 percent to 15 percent. Other than the group
of some high school or less, only the group with some college
increased, from 28 percent to 32 percent among those
reporting for other Spanish families. Several groups also
reported higher percentages of reference persons for their
consumer units who were working for pay. For example,
Puerto Ricans reported 60 percent working (58 percent for a
wage or salary; 2 percent self-employed) in 1994-95,
compared with 68 percent in 2000-01. Although the percent
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retired rose, from 7 percent to 10 percent, for this group, the
proportion not working for reasons other than retirement fell
from 34 percent to 24 percent. Similarly, Central or South
American households reported 78 percent of reference
persons working in 1994-95, and 19 percent not working for
reason other than retirement. However, in 2000-01, the
working proportion rose to 84 percent, and the other-reasons-
not-working proportion fell to 11 percent. In most other cases,
the proportions were similar in each period, with the
exception of other Spanish households. For this group, the
percent reporting that the reference person works dropped
from 70 percent to 66 percent. Wage and salary reporters
dropped from 67 to 60 percent, while reports of self-
employment rose from 3 percent to 6 percent. The largest
change, though, was in retirement: 9 percent of these other
Spanish households reported a retired reference person in
1994-95, compared with 20 percent in 2000-01. At the same
time, the percent reporting reference persons not working for
reasons other than retirement dropped from more than 1 in 5
to about 1 in 7. Whether the changes in occupational status
indicate higher economic status is an open question. It may
be that the “others not working for pay” rate was higher in
1994-95 than 2000-01 because more families in 1994-95
could afford to have the reference person stay at home than
those could in 2000-01. (One of the reasons for “others not
working pay,” for example, is staying home to take care of
children or family members.) If the changes described in the
composition of the Hispanic community are due to increases
in immigration by different groups, this also could play arole,
as it is reasonable to assume that the desire to work is a major
factor in the decision to immigrate.'

Other characteristics were stable over the period. For
example, family composition did not change much for most
Hispanic families, except for Cubans, who are less likely to
be single and more likely to be “other families” in 2000-01
than in 1994-95. Similarly, other Spanish families
experienced an increase in married-couple families (with and
without children) and a decrease in other families. Degree of
urbanization did not change substantially, except for other
Spanish families; for this group in 1994-95, there were about
30 urban families for every rural family; but in 2000-01, there
were only 2 urban families for every rural family.

Changes by region are also interesting. Except for Mexican
and Puerto Rican families, all groups show smaller
proportions in the Northeast in 2000-01 than in 1994-95.
Which region experiences growth at the expense of the
Northeast’s decline is different across Hispanic groups.

All groups but one show increases in the proportion of
non-White families. The exception is other Spanish, for
which the proportion of White families rises from 89 percent
to 92 percent, and the proportion of Black families declines



IE:1)-WHM General characteristics of Hispanics by geographic origin, 1994-95 and 2000-01

Geographic origin of reference person

cpoeneral All Hispanics Mexican Puerto Rican Cuban souontral of | Other Spanish
1994-95 | 2000-01 | 1994-95 | 2000-01 | 1994-95| 2000-01 | 1994-95/2000-01| 1994-95 | 2000-01 [1994-95| 2000-01
Sample size ............. 2,940 5,446 1,727 3,212 331 574 174 335 434 784 274 541
Number of consumer
units represented .... | 7,791,811 /9,491,476 | 4,835,721|5,289,878 | 897,347 |1,081,220 | 357,584 (579,773 |1,049,660 1,390,334 651,499 [1,150,271
Percent of consumer
units represented ... 100.0 100.0 62.1 55.7 11.5 11.4 4.6 6.1 13.5 14.6 8.4 12.1
Income before taxes’ $27,112| $34,984 $26,063 | $33,703 | $28,332 | $29,984 | $28,370 |$38,813 | $28,781 | $42,057 |$29,703 | $35,284
Percent complete
reporters ............... 87.8 83.9 87.3 84.6 84.5 84.6 92.6 84.4 89.6 82.3 89.9 82.8
Age of reference
person ........ccee.... 41.0 42.5 40.1 40.6 40.5 43.5 54.7 50.0 39.2 40.7 433 48.4
Average number in

consumer unit:

Persons 3.4 3.4 3.7 3.8 3.0 2.9 2.4 2.7 3.2 3.1 2.8 2.5
Under 18 .. 1.3 1.2 1.5 1.5 1.1 1.0 5 6 1.2 9 7
Age 65 and older 2 2 2 2 2 2 5 4 1 1 2 4

Earners ......c.......... 1.5 1.6 1.6 1.8 1.1 1.3 1.2 1.3 1.5 1.8 1.4 1.3

Vehicles..........cc..... 1.6 1.6 1.8 1.7 9 1.1 1.3 1.4 1.3 1.3 1.5 1.7
Automobiles ...... 1.1 .9 1.1 9 .8 .8 1.1 .9 1.1 .9 1.1 1.0
Other vehicles .. .5 7 7 .8 A .3 2 .5 2 4 4 7

Housing

characteristics:

Rooms (excluding
bedrooms) ........ 4.8 4.8 4.8 4.8 4.8 4.7 4.5 4.6 4.7 4.5 5.0 5.1
Bedrooms ... 2.4 2.4 2.4 2.4 23 23 2.1 2.6 23 2.2 2.4 2.5
Bathrooms .. 1.3 1.4 1.3 1.4 1.2 1.2 1.5 1.7 1.4 1.4 1.3 1.4
Half-baths ... 1 1 A A A 2 A 2 2 2 2 2

Percent distribution:

Housing tenure:

Homeowner ......... 421 46.8 48.1 48.1 26.2 351 45.5 58.8 30.5 33.8 36.5 61.1
With mortgage ... 28.0 29.8 29.4 30.3 224 244 31.9 45.7 27.3 27.0 247 27.6
Without

mortgage......... 14.1 17.0 18.7 17.8 3.8 10.7 13.6 13.2 3.2 6.9 11.8 335
Renter ............... 57.9 53.2 51.9 51.9 73.8 64.9 54.5 412 69.5 66.2 63.5 38.9

Race of reference
person:

White . 95.6 93.9 97.9 96.7 93.2 88.6 94.7 91.4 91.5 89.4 89.4 92.3
Black . 3.3 4.5 0.9 1.4 4.9 10.7 5.3 71 7.4 9.8 10.4 5.2
Other ..o 1.1 1.6 1.2 1.9 1.9 7 ® 1.5 1.1 8 ® 25

Education of

reference person:

Some high school
or 1ess .....cccueee. 45.0 41.8 52.0 49.9 40.8 37.2 42.0 26.8 34.0 29.6 18.6 30.9

High school
graduate ........... 26.1 244 25.9 245 28.7 27.9 20.7 25.6 23.8 229 304 22.3

Some college ...... 18.6 225 16.4 19.6 19.5 254 18.2 231 22.6 23.3 271.7 31.7

College graduate 10.3 11.3 5.7 6.1 10.9 9.5 19.0 245 19.6 242 23.3 15.0

Family composition:

Single person ..... 15.8 15.8 11.8 11.0 19.7 19.4 36.2 19.2 17.7 18.2 25.7 29.8

Husband and wife
only .oceeeircs 10.9 10.3 11.6 8.5 7.2 9.8 17.2 16.0 8.1 9.4 1.7 17.6

Husband and wife,
own children
only .oceveeiics 341 33.3 38.6 385 27.0 225 26.1 23.2 30.5 321 20.9 26.2

Single parent ...... 11.9 9.1 10.4 8.2 22.0 17.5 2.6 4.8 15.4 7.8 9.1 9.0

Other families ..... 27.3 315 27.7 33.9 241 30.7 17.9 36.8 28.3 324 326 17.5

See footnotes at end of table.
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AL WMl Continued—General characteristics of Hispanics by geographic origin, 1994-95 and 2000-01
Geographic origin of reference person
General All Hispanics Mexican Puerto Rican Cuban Central or Other Spanish
characteristic South American
1994-95 | 2000-01 | 1994-95 | 2000-01 | 1994-95| 2000-01| 1994-95 | 2000-01| 1994-95 | 2000-01|1994-95 | 2000-01
Region ......cccceeveenen.
Northeast . 16.7 15.5 0.8 1.5 67.7 67.7 16.0 7.3 37.8 29.0 30.1 18.8
Midwest ... 71 7.0 8.3 7.8 4.8 9.6 4 6.1 6.5 4.8 6.0 4.2
South ....... 35.6 34.9 35.6 37.6 24.7 17.8 75.4 78.0 30.1 35.7 375 15.8
West ..o 40.7 42.6 55.3 53.1 2.8 5.0 8.2 8.6 25.7 30.5 26.3 61.2
Degree Urbanization
Urban ........ccccovvenne 98.3 93.8 98.2 96.5 98.2 99.7 100.0 96.8 99.2 99.4 96.8 67.9
Rural .....cooeiiiiene 1.7 6.2 1.8 3.5 1.8 3 (?) 3.2 .8 6 3.2 321
Working status of
reference person:
Wage or salary
€AMEr .o 721 71.9 76.3 75.3 57.8 65.9 63.6 65.0 711 77.8 66.7 59.8
Self-employed ......... 3.8 3.6 3.8 2.9 2.1 1.9 2.0 2.1 6.5 5.9 3.0 6.3
Retired .......ccoovenne 8.6 9.2 9.0 6.6 6.6 9.8 22.6 20.5 34 5.4 9.1 19.7
Other not working ... 15.5 15.3 10.9 15.3 33.6 23.5 11.8 12.3 19.0 10.9 21.2 14.3
' Complete income reporters only. 2 No data reported.

substantially, from 10 percent to 5 percent. However, the
proportion from other races increases over the period from
virtually none in 1994-95 (there were no data reported that
year) to 3 percent in 2000-01.

Expenditure patterns

Aggregate expenditures. Aggregate annual expenditures are
the total dollars in the economy that are accounted for by
each group’s spending. The term “aggregate expenditure
shares” in this case is defined as the proportion of total
“Hispanic expenditures” accounted for by each group. Table
3 shows aggregate annual expenditures and aggregate
expenditure shares for Hispanics in 1994-95 and 2000-01.
Note that in every case (except reading) aggregate
expenditures rose from 1994-95 to 2000-01, at least for
Hispanics as a whole. This is less meaningful than it might
seem at first glance, because these data are in nominal
dollars—that is, they do not account for inflation. This
adjustment will be made subsequently. More useful, perhaps,
is to examine aggregate expenditure shares. Most groups
accounted for their expected share for most items (according
to their share of the population), but spent differently than
expected for other items. For example, in 2000—01, Mexican
families account for 56 percent of Hispanic families, and
account for 56 percent of Hispanic spending on apparel and
services, but they account for less spending than expected
for housing (51 percent) and more for transportation (59
percent). These differences are similar to the earlier period;
Mexicans accounted for 62 percent of Hispanic households,
58 percent of Hispanic housing expenditures, and 65 percent
of Hispanic expenditures on transportation.
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As in 1994-95, expenditures on transportation in 2000-01
show interesting patterns. Mexican families account for a
little more spending on private transportation, and Puerto
Ricans account for less than expected; but other groups
account for approximately their population share. However,
the public transportation share varies substantially from the
population share for all groups except other Spanish
consumer units (who account for 12 percent of the Hispanic
population, and 11 percent of Hispanic public transportation
expenditures). Mexican families (56 percent of Hispanic
families) and Cuban families (6 percent of Hispanic families)
account for far less of the aggregate public transportation
expenditure—38 percent for Mexican families, and 3 percent
for Cuban families. Puerto Rican families (11 percent of
Hispanic families) and Central or South American families
(15 percent of Hispanic families) account for far greater
shares than expected—21 percent for Puerto Ricans, and 28
percent for Central or South American families.

In health care, the results are mixed among the groups.
Other Spanish families spend more than their share for all
components of health care. Cuban families also spend more
than their share for all components except medical supplies.
Puerto Rican families spend less than their share for all
components, as do Mexican families (except for prescription
drugs, which, at 57 percent, is slightly larger than their
population share). Central or South American families show
mixed results for each component.

Expenditure levels and percent reporting.  As with aggregate
annual expenditures, nearly all expenditures in 2000-01 are
larger than those in 1994-95. However, this does not necessarily
mean that any group is purchasing more—it may only be a



IELICIEM Aggregate expenditure shares for Hispanics by geographic origin of the reference person, 1994-95
and 2000-01
Aggregate expenditure share (in percent)
Expenditure Total Hispanics
category Mexican Puerto Rican Cuban Central or South Other Spanish
American
1994-95 | 2000-01 | 1994-95 | 2000-01 | 1994-95| 2000-01 | 1994-95| 2000-01 | 1994-95 | 2000-01 |1994-95| 2000-01
Number ........c.ccccvreunee. 7,791,811| 9,491,476 4,835,721 5,289,878 | 897,347 |1,081,220| 357,584 | 579,773 | 1,049,660 | 1,390,334| 651,499(1,150,271
Percent of total
Hispanics ................. 100.0 100.0 62.1 55.7 115 114 4.6 6.1 13.5 14.6 8.4 12.1
Total expenditures
(in billions of dollars ) $194.1 $290.9 60.2 53.7 10.7 10.1 4.6 7.0 15.3 17.6 9.1 11.6
Food athome............ 29.3 38.6 60.8 56.6 124 10.8 43 5.9 13.9 16.3 8.5 10.4
Housing (excluding
vacation and
pleasure trips) ....... 64.9 97.1 57.9 51.4 11.8 11.3 4.4 7.9 171 18.6 8.8 10.8
Shelter and utilities 56.2 83.3 57.2 51.4 12.0 11.6 4.2 7.9 17.7 18.4 8.9 10.7
Other housing ...... 8.6 13.7 62.1 51.0 10.8 9.7 5.4 8.3 13.1 19.7 8.5 114
Apparel and services 9.7 125 64.3 55.9 10.4 11.1 3.1 5.0 13.7 16.4 8.5 11.6
Transportation
excluding vacation
and pleasure trips) 36.1 62.9 65.3 58.8 7.3 7.7 4.2 6.4 14.0 15.7 9.1
Private...........c...... 35.2 61.8 66.3 59.1 7.0 7.4 4.2 6.5 13.6 15.4 8.9
Public (excluding
vacation and
pleasure trips).... 9 1.1 27.2 38.1 20.3 21.3 5.8 2.7 30.5 275 16.3 10.7
Health care................... 7.5 11.1 60.9 50.8 10.0 9.5 6.1 8.3 14.2 15.1 8.8 16.2
Health insurance ..... 3.7 5.8 61.3 47.9 12.2 10.6 7.8 9.4 9.0 14.5 9.6 17.5
Medical services ..... 3.0 34 60.9 53.9 6.4 7.6 3.6 7.5 213 18.2 7.6 13.0
Prescription drugs ... .6 1.4 59.7 56.9 11.8 10.0 7.8 6.9 10.6 10.8 9.6 15.4
Medical supplies....... 2 4 55.4 474 15.2 9.0 5.1 4.7 15.9 12,5 8.4 26.0
Recreation and
related expenditures . 17.3 255 57.3 52.5 11.3 10.9 5.4 7.3 15.9 171 10.2 12.2
Food away from
home ......ccocceviee 7.0 10.3 60.3 56.0 9.5 9.3 5.4 6.2 16.5 16.8 8.4 11.6
Entertainment .. 7.3 10.9 58.9 53.8 114 11.1 5.2 7.2 13.7 15.1 10.8 12.9
Reading .....ccccoeeunene .6 .6 50.5 51.1 13.7 12.2 5.5 6.7 18.5 15.1 12,5 15.6
Transportation
(on trips) ...cccvvveuee. 1.5 2.1 42.8 40.5 15.6 13.0 6.1 10.6 21.0 26.4 14.3 9.3
Other lodging........... 1.0 1.7 49.4 38.1 14.9 15.8 6.0 10.9 18.3 21.2 1.3 13.9
Other .....ccoovveveincnen, 29.3 45.7 58.6 50.6 10.8 9.5 5.6 71 15.0 20.0 9.9 12.9
1.4 2.0 65.8 55.0 6.8 8.7 5.6 6.9 14.6 17.9 7.3 115
Tobacco and smoking
supplies .......c...... 1.1 1.7 52.2 46.9 23.6 17.0 4.0 8.4 9.6 13.4 10.6 14.2
Education ..... 2.2 3.2 39.6 35.6 17.7 124 71 6.8 26.6 26.9 8.8 18.2
Personal care .......... 1.6 2.2 55.8 52.0 10.6 10.4 7.5 7.2 16.9 17.6 9.4 13.0
Cash contributions .. 3.3 6.5 58.0 46.1 8.4 8.0 10.3 5.1 13.4 30.5 9.8 10.2
Personal insurance . 15.7 254 59.3 53.6 10.4 9.3 4.5 7.0 14.6 17.2 11.2 12.9
Miscellaneous ......... 4.0 4.7 66.8 49.3 8.6 7.7 5.4 9.9 124 20.1 6.8 13.0

reflection of increasing prices. To help account for this, the
percent change between 1994-95 and 2000-01 in each
expenditure is shown in table 4 for each group. As noted
earlier, the CPI for all items rose 16.2 percent from 1994-95
to 2000-01. Therefore, if all goods and services under study
had price increases at the same rate, expenditures for each
good and service would be expected to rise 16.2 percent if
quantities purchased did not change. Increases in
expenditures of more than 16.2 percent would indicate larger
quantities purchased, while increases of less than 16.2 percent

(or decreases in expenditures) would indicate a decrease in
quantity purchased. Even so, using the CPI in this way must
be done with caution. The CPI is most useful when market
baskets (the mix of goods and services purchased) do not
change over time. It is possible that a change in real
expenditure as measured by deflating a nominal expenditure
by the CPI may be due to the fact that consumers are
purchasing a different combination of goods and services in
the second period than in the first, rather than a change in the
total number of goods and services purchased.
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The cpI for all items is most reliable for total expenditures,
because the index reflects price changes in overall consumer
purchases. Given this, it can be seen from table 4 that for
Hispanics in general, total expenditures increased in real terms
over this period. That is, the average annual expenditure for
all Hispanics rose 23.0 percent, in excess of the 16.2 percent
threshold. However, the table also shows that the increases
were not consistent across groups: the rate of increase for
Central or South American families (29.5 percent) and Cuban
families (40.6 percent) was much faster than the rate of
increase in the CPI. For other Spanish families, the increase
(8 percent) was smaller than the increase in the CPI. These
findings are less surprising when considering changes in real
income, described earlier. Puerto Rican families had the only
decline in real income (9 percent), and other Spanish families
had the smallest increase (2 percent). Central or South
American families (26 percent) and Cuban families (18 percent)
had the largest increases in real income. Mexican families,
whose total expenditures rose slightly faster (18.2 percent)
than the CPI (16.2 percent), had increases in real income of
11.3 percent.

For other expenditures, analysis using the CPI for all items
may not accurately reflect changes in spending patterns. For
example, expenditures for apparel and services by all
Hispanics rose by only 6 percent during the period under
study. Applying the CpI for all items to this item would make
it appear that Hispanics on average dramatically reduced their
clothing purchases. However, the CPI specifically for apparel
and services declined 3.2 percent during the period under
study. Therefore, quantities purchased increased substantially
for the average Hispanic consumer unit. To correct for this,
changes in expenditures for selected items are compared with
changes in their price indexes. Most of the items selected are
major categories from table 4 (for example, food at home).
However, caution should be used when interpreting these data.
As noted earlier, there may be changes in the composition of the
market basket for a particular good or service. For example,
when considering food at home, consumers may still purchase
the same total number of pounds of meat in two periods, but
may purchase more beef and less poultry in one period than the
other. Assuming the prices are different for these goods, the
reallocation of purchases by itself would cause expenditures
for food at home to change, even if prices for all food items
were constant over time. In addition, although the CPI
category may appear to match the expenditure, there may be
differences in the CPI category and the expenditure category.
For example, the CPI for transportation includes changes in
prices of airfares. Expenditures for airfares in this study are
included in “transportation on trips,” which is included in the
separate “recreation and related expenditures™ category.

The cp1 for food at home increased at about the same rate
(16.5 percent) as the cpI for all items. Given this increase in
prices, it is interesting to see dramatic declines in real

18 Monthly Labor Review  August 2003

expenditures for food at home for most Hispanics. For the
average Hispanic family, expenditures for food at home rose
only 8.0 percent. For Mexican families (12.0 percent) and
Cuban families (11.1 percent), the rate of increase in
expenditures for food at home was also less than the CPI for
food at home. Expenditures actually fell in nominal terms for
Puerto Rican families (4.9 percent) and other Spanish families
(9.5 percent). Only for Central and South American families
(16.5 percent) was the rise in these expenditures consistent
with the rise in the CPI for food at home, meaning there was
no real change in food at home expenditures for these families.
When examining expenditures for food away from home, the
situation becomes no clearer. The CPI for food away from
home increased 16.4 percent, also at about the same rate as
the CPI for all items. Expenditures for food away from home
rose faster for Mexican families (25.0 percent) and for Puerto
Rican families (nearly 19.5 percent), but at about the same rate
for (16.2 percent) for other Spanish families. For the two
remaining groups, the increases in expenditures were smaller
than the increase in the CPI for food away from home: 13.6
percent for Central or South American families, and 3.3 percent
for Cuban families. For Mexican families, whose expenditures
for food at home rose 12 percent, some of the decrease in real
terms may be due to increases in real terms in expenditures for
food away from home. But clearly, this is not true for all other
Hispanic families. It is important to keep in mind, though, that
lower real expenditures in this case do not necessarily mean
that Hispanic families are eating less food. It may be that they
are buying food both at, and away from home in 200001 that
is less expensive than the food bought in 1994-95. This could
be due to dietary differences in Hispanic and non-Hispanic
families, because the CPI for food at home is based on the
average American urban family, and it is not adjusted by
ethnicity. Other literature has shown that Hispanics have
different food-at-home expenditure patterns than non-
Hispanics, and if Hispanics tend to eat foods that are lower in
price than non-Hispanics, this could also explain some of the
difference.!

The cP1 for housing rose 18 percent from 1994-95 to
2000-01, compared with a 23-percent increase in expenditures
on housing (less trips) for all Hispanics. Several groups
experienced increases in housing expenditures that were
somewhat above the CPI change: Mexican families (21
percent); Puerto Rican families (19 percent); and Central or
South American families (23 percent). For Cuban families,
however, the increase in housing expenditures (67 percent)
was markedly higher than the CPI increase; and for other
Spanish families, it was markedly lower (less than 4 percent).
This is interesting, because table 2 shows that the average
size of dwellings occupied by Hispanic families has not
substantially changed over this period. For other Spanish
families, part of the answer may lie in the fact that a
substantially larger proportion of these families live in rural



IELICW:M Average annual expenditures and expenditure shares for Hispanics by geographic origin of the reference
person, 1994-95 and 2000-01
Average annual expenditures (nominal dollars)
E . Total Hispanics Mexican Puerto Rican
xpenditure category
Percent Percent Percent
1994-95 2000-01 change 1994-95 2000-01 change 1994-95 2000-01 change
7,791,811 9,491,476 21.8 4,835,721 5,289,87 9.4 897,347 1,081,220 20.5
Percent of total
Hispanics .........cccccveueee 100.0 100.0 62.1 55.7 115 114
Total expenditures ........... $24,911 $30,651 23.0 $24,164 $29,545 22.3 $23,194 $27,191 17.2
Food at home ............... 3,761 4,063 8.0 3,686 4,127 12.0 4,052 3,853 -4.9
Housing (excluding
vacation and
pleasure trips) ........... 8,325 10,225 22.8 7,764 9,424 214 8,533 10,162 19.1
Shelter and utilities ... 7,216 8,779 217 6,653 8,102 21.8 7,489 8,937 19.3
Other housing ........... 1,110 1,446 30.3 1,111 1,322 19.0 1,045 1,225 17.2
Apparel and services ... 1,246 1,322 6.1 1,291 1,325 2.6 1,125 1,292 14.8
Transportation
(excluding vacation
and pleasure trips) .... 4,632 6,629 431 4,875 6,989 434 2,950 4,453 50.9
Private ..o 4,518 6,515 442 4,825 6,911 43.2 2,749 4,241 54.3
Public (excluding
vacation and
pleasure trips)......... 114 114 .0 50 78 56.0 201 213 6.0
Health care.................... 966 1,166 20.7 948 1,063 12.1 838 976 16.5
Health insurance . 480 615 28.1 474 529 11.6 509 573 12.6
Medical services .... 380 361 -5.0 373 349 -6.4 211 241 14.2
Prescription drugs ...... 79 143 81.0 76 146 92.1 81 125 54.3
Medical supplies.......... 28 47 67.9 25 40 60.0 37 37 .0
Recreation and related
expenditures................ 2,219 2,684 21.0 2,047 2,529 23.5 2,170 2,558 17.9
Food away
fromhome ........c....... 894 1,080 20.8 869 1,086 25.0 740 884 19.5
Entertainment ............. 937 1,150 227 889 1,110 24.9 924 1,116 20.8
Reading......cccecevvennene 75 60 -20.0 61 55 -9.8 89 64 -28.1
Transportation
(oN trips) .eceevrieeenne 190 220 15.8 131 160 221 258 252 -2.3
Other lodging .............. 123 174 415 98 119 214 159 242 52.2
Other ........... 3,762 4,815 28.0 3,553 4,370 23.0 3,528 4,012 13.7
Alcohol 182 215 18.1 193 212 9.8 108 165 52.8
Tobacco and
smoking supplies .... 145 176 214 122 148 21.3 297 262 -11.8
Education . 276 332 20.3 176 212 20.5 423 362 -14.4
Personal care 207 236 14.0 186 220 18.3 191 215 12.6
Cash contributions .... 426 686 61.0 398 567 425 311 481 54.7
Personal insurance ... 2,013 2,676 329 1,925 2,573 337 1,815 2,193 20.8
Miscellaneous ........... 513 495 -3.5 552 438 -20.7 383 336 -12.3

areas in 2000—01 (32 percent) than in 1994-95 (3 percent). It
may be that rents and mortgages are much lower in rural areas
than in urban areas for similarly sized dwellings. If so, this
does not appear to explain the sharp rise in expenditures for
Cuban families. Although no Cuban families reported residing
in rural areas in 1994-95, only 3 percent reported rural
residence in 2000-01. However, there was a larger proportion
of owners with mortgages in 2000—01 (46 percent) than in
1994-95 (32 percent). Similarly, for other Spanish consumer
units, the percent reporting ownership without mortgage rose
substantially, from 12 percent to 34 percent. Differences in

ownership and rental costs may explain some of the
differences for these groups over time.

For all groups except Cubans and Central or South
Americans, expenditures for apparel and services rose less
rapidly than the cpI for all items. However, as the CPI for
apparel and services declined 3.2 percent from 1994-95 to
2000-01, Hispanics appeared to either buy more apparel and
services than they used to, or perhaps more expensive apparel
and services than the population as a whole. The percent
increase ranges from 0.3 percent for other Spanish families to
28.3 percent for Cuban families. The evidence presented in
2003 19
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IEL WM Continued—Average annual expenditures and expenditure shares for Hispanics by geographic origin of the

reference person, 1994-95 and 2000-01
Average annual expenditures (nominal dollars)
Cuban Central of South American Other Spanish
Expenditure category
Percent Percent Percent
1994-95 2000-01 change 1994-95 2000-01 change 1994-95 2000-01 change
Number .......cccceovvcvennne 357,584 579,773 62.1 1,049,660 1,390,334 325 651,499 1,150,271 76.6
Percent of total
Hispanics ........cccccvees 4.6 6.1 13.5 14.6 8.4 12.1
Total expenditures .......... $25,127 $35,341 40.6 $28,367 $36,727 29.5 $27,127 $29,286 8.0
Food at home .............. 3,535 3,926 11.1 3,884 4,524 16.5 3,839 3,475 -9.5
Housing (excluding
vacation and
pleasure trips) .......... 7,953 13,273 66.9 10,584 12,973 22.6 8,770 9,110 3.9
Shelter and utilities 6,651 11,312 70.1 9,505 11,028 16.0 7,642 7,750 1.4
Other housing ........ 1,301 1,960 50.7 1,080 1,945 80.1 1,128 1,361 20.7
Apparel and services ... 848 1,088 28.3 1,264 1,481 17.2 1,263 1,267 .3
Transportation
(excluding vacation
and pleasure trips) .... 4,264 6,958 63.2 4,813 7,086 47.2 5,058 6,303 24.6
Private ........cccoevene 4,122 6,907 67.6 4,555 6,871 50.8 4,836 6,202 28.2
Public (excluding
vacation and
pleasure trips)....... 143 51 —64.3 258 214 =171 222 101 -54.5
Health care .................. 1,287 1,585 23.2 1,019 1,204 18.2 1,014 1,557 53.6
Health insurance ..... 818 945 15.5 322 609 89.1 552 888 60.9
Medical services ..... 302 441 46.0 602 449 -25.4 344 387 12,5
Prescription drugs ... 135 162 20.0 62 105 69.4 91 182 100.0
Medical supplies ...... 31 36 16.1 33 40 21.2 28 101 260.7
Recreation and related
expenditures ............. 2,617 3,206 225 2,613 3,137 20.1 2,712 2,705 -3
Food away
fromhome ............ 1,055 1,090 3.3 1,092 1,240 13.6 893 1,038 16.2
Entertainment ........ 1,058 1,356 28.2 955 1,186 242 1,215 1,223 7
Reading ......ccccceuene 920 66 -26.7 103 62 -39.8 112 77 -31.3
Transportation
(on trips) ...coeeee 254 383 50.8 296 397 341 325 168 —48.3
Other lodging 161 311 93.2 167 252 50.9 166 199 19.9
Other ....cccovveeeiiiecs 4,624 5,579 20.7 4,190 6,586 56.7 4,471 5,117 14.4
Alcohol ... 223 243 9.0 197 263 335 159 204 28.3
Tobacco and
smoking supplies ... 126 243 92.9 103 161 56.3 183 206 12.6
Education 430 372 -13.5 545 610 11.9 292 499 70.9
Personal care .......... 339 277 -18.3 260 283 8.8 233 254 9.0
Cash contributions .. 955 575 -39.8 425 1,430 236.5 499 580 16.2
Personal
insurance ............... 1,953 3,068 571 2,188 3,140 43.5 2,686 2,845 5.9
Miscellaneous ......... 599 800 33.6 472 678 43.6 419 529 26.3

table 5, which shows the percent reporting each expenditure
in 1994-95 and 2000-01, tends to support the latter hypothesis
(more expensive apparel purchased) over the former (more
apparel purchased). For Puerto Rican families, the percent
reporting rises slightly, from 82 percent to 84 percent. For all
other Hispanic families, it falls. The smallest decline is for
Mexican families (3 percentage points) and the largest is for
other Spanish families (15 percentage points). Given that
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percent reporting is lower in most cases, this would suggest
that Hispanics are buying apparel and services less frequently
than they used to, but that they are paying more for the
apparel and services than they used to, even after adjusting
for general apparel and service price increases.

Similarly, expenditures for transportation (excluding
vacation and pleasure trips) rose much more rapidly (43.1
percent) for Hispanics than did the price index for trans-



LELICRCMM Percent reporting expenditures for Hispanics by geographic origin of the reference person, 1994-95 and 2000-01

Total Hispanics Mexican Puerto Rican
Characteristic Percentage Percentage Percentage
1994-95 2000-01 point 1994-95 2000-01 point 1994-95 2000-01 point
change change change
Number .........ccceveevnennn. 7,791,811 9,491,476 4,835,721 5,289,878 897,347 1,081,220
Percent of total
Hispanics .......ccccoveeeenne 100.0 100.0 62.1 55.7 11.5 11.4
Expenditure category
Total expenditures .......... 100.0 100.0 0.0 100.0 100.0 0.0 100.0 100.0 .0
Food at home .............. 99.1 99.4 .3 99.6 99.7 A 99.3 99.0 -3
Housing (excluding
vacation and
pleasure trips) ........... 99.9 99.7 -2 99.9 99.8 -1 100.0 99.6 -4
Shelter and utilities . 99.7 99.5 -2 99.8 99.5 -3 99.8 99.6 -2
Other housing........... 67.4 67.7 .3 69.3 68.7 -6 571 66.2 9.1
Apparel and services ... 88.7 84.1 —4.6 89.4 86.4 -3.0 81.6 84.0 2.4
Transportation
(excluding vacation
and pleasure trips) .... 93.1 92.2 -9 94.6 94.0 -6 83.1 85.8 2.7
Private ......cccocveenne 83.5 84.3 .8 89.9 89.0 -9 58.7 68.9 10.2
Public (excluding
vacation and
pleasure trips)........ 21.0 16.6 -4.4 14.9 12.3 -2.6 36.0 28.4 -7.6
Health care.........cccc.... 61.7 65.4 3.7 62.5 62.2 -3 55.3 63.8 8.5
Health insurance ..... 43.3 46.6 3.3 429 417 -1.2 45.2 47.2 2.0
Medical services ...... 35.8 35.9 A 36.7 36.4 -3 25.3 326 7.3
Prescription drugs ... 26.2 30.9 4.7 25.5 30.8 5.3 21.0 29.7 8.7
Medical supplies ...... 6.3 7.6 1.3 6.1 7.2 1.1 6.4 6.4 .0
Recreation and
related expenditures .. 91.8 924 0.6 924 92.5 A 90.8 94.0 3.2
Food away from
home ......cccecvnenee. 75.6 74.2 -1.4 77.6 77.6 .0 65.7 68.4 2.7
Entertainment .......... 81.7 83.7 2.0 82.7 82.9 2 79.8 87.6 7.8
Reading .......ccccccenne 46.4 33.6 -12.8 446 321 -12.5 52.3 38.8 -13.5
Transportation
(oNn trips) oeevvrieeenne 9.7 8.9 -8 7.9 7.7 -2 12,5 10.1 2.4
Other lodging ........... 12.0 11.0 -1.0 12.0 10.7 -1.3 9.1 10.2 1.1
Other ..o, 95.0 95.6 .6 96.4 96.7 3 90.4 90.7 .3
Alcohol ......ccccenveeee. 36.8 327 -4.1 38.2 331 -5.1 26.5 26.7 2
Tobacco and
smoking supplies .. 234 19.0 -4.4 214 18.1 -3.3 36.0 214 -14.6
Education ................. 15.6 15.8 2 16.0 14.8 -1.2 13.4 15.5 2.1
Personal care .......... 70.1 724 23 71.9 727 .8 56.0 64.2 8.2
Cash contributions'.... 38.7 385 -2 352 38.0 2.8 326 30.5 -2.1
Personal insurance .. 80.5 78.6 -1.9 84.1 82.8 -1.3 67.2 67.2 .0
Miscellaneous .......... 39.3 385 -8 40.8 38.0 -2.8 26.0 325 6.5
See footnote at end of table.

portation (12.5 percent). Each group experienced increases in
private transportation expenditures, ranging from 28 percent
for other Spanish families to 68 percent for Cuban families.
However, public transportation (excluding vacation and
pleasure trips) shows big differences within the Hispanic
community. Although on average these expenditures were
unchanged in nominal terms, these expenditures fell
substantially for Central or South American families (17
percent), other Spanish families (55 percent), and Cuban

families (64 percent). These expenditures rose for Puerto Rican
families (6 percent) and Mexican families (56 percent). When
examining percent reporting, all groups have lower figures for
public transportation in 2000-01 than for that in 1994-95.
Despite a fairly large decline in expenditures by Central or
South American families (17 percent), this group had the
smallest decline in percent reporting (1 percentage point).
However, both Cuban (18 percentage points) and other
Spanish families (15 percentage points) experienced large
2003 21
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IE:]- XM Continued—Percent reporting expenditures for Hispanics by geographic origin of the reference person,
1994-95 and 2000-01
Cuban Central or South American Other Spanish
Characteristic Percentage Percentage Percentage
1994-95 2000-01 point 1994-95 2000-01 point 1994-95 2000-01 point
change change change
Number .......ccccoeevvciennne 357,584 579,773 1,049,660 1,390,334 651,499 1,150,271
Percent of total
Hispanics .......cccccocveuenee. 4.6 6.1 13.5 14.6 8.4 12.1
Expenditure category
Total expenditures .......... 100.0 100.0 0.0 100.0 100.0 0.0 100.0 100.0 0.0
Food at home................ 99.3 99.4 A 97.0 99.2 2.2 99.7 99.0 -7
Housing (excluding
vacation and
pleasure trips) ........... 99.5 99.7 2 99.6 99.9 .3 99.9 99.6 -3
Shelter and utilities . 99.5 99.7 2 99.0 99.5 .5 99.9 99.6 -3
Other housing... 68.7 67.0 -1.7 70.0 711 1.1 63.1 60.4 -2.7
Apparel and services ... 85.8 77.0 -8.8 91.3 85.1 -6.2 90.4 75.9 -14.5
Transportation
(excluding vacation
and pleasure trips) .... 89.0 88.0 -1.0 93.8 92.3 -1.5 96.2 91.8 -4.4
Private .... 771 84.3 7.2 79.5 77.9 -1.6 79.9 85.5 5.6
Public (excluding
vacation and
pleasure trips) ........... 28.3 10.8 -17.5 28.8 27.7 -1.1 29.6 14.9 -14.7
Health care .................. 76.2 78.2 2.0 57.3 64.1 6.8 64.2 76.6 124
Health insurance ......... 66.8 66.8 .0 327 45.0 12.3 48.0 60.2 12.2
Medical services ......... 31.8 28.4 -3.4 39.7 35.3 -4.4 39.5 414 1.9
Prescription drugs . 39.0 29.2 -9.8 26.0 26.8 .8 314 38.2 6.8
Medical supplies........... 7.0 6.8 -2 6.4 6.8 4 6.9 124 5.5
Recreation and related
expenditures ............. 84.1 90.7 6.6 93.3 91.9 -1.4 90.5 92.1 1.6
Food away from
home ......cccocccvrvnenns 67.3 67.0 -3 781 75.0 -3.1 75.6 66.6 -9.0
Entertainment 711 84.4 13.3 81.0 82.6 1.6 83.7 85.1 1.4
Reading ......cccceovvuennee 431 271 -16.0 46.2 29.8 -16.4 54.3 431 -11.2
Transportation
(0N trips) woeeveeciees 10.3 11.6 1.3 124 12.0 -4 14.7 8.1 -6.6
Other lodging ............. 9.8 12.8 3.0 13.0 1.3 -1.7 16.2 11.8 -4.4
Other .....coveeeiiiiieins 92.5 95.6 3.1 94.3 95.5 1.2 93.6 95.3 1.7
Alcohol ......ccecenveeee. 37.2 314 -5.8 36.8 346 -2.2 404 344 -6.0
Tobacco and
smoking supplies ... 18.9 23.6 4.7 19.4 17.8 -1.6 29.8 19.6 -10.2
Education 15.3 13.9 -1.4 18.0 19.7 1.7 12.0 17.3 5.3
Personal care .......... 79.3 76.6 -2.7 68.5 735 5.0 73.7 75.6 1.9
Cash contributions'... 72.6 29.6 —43.0 48.9 437 -5.2 43.0 471 4.1
Personal insurance .. 68.6 65.2 -3.4 81.3 81.7 4 77.9 73.2 -4.7
Miscellaneous .......... 34.9 46.0 11.1 38.8 38.3 -5 49.5 429 -6.6
' Prior to the second quarter of 2001, cash contributions were only collected during the fifth interview. Therefore, the percent reporting shown here is
for fifth interview consumer units only.

declines in percent reporting, concomitant with large declines
in expenditures.

Although expenditures for health care rose about 21
percent for all Hispanics, only Central or South American
families (18.2 percent) were very close to the increase in the
cPI for medical care (18.5 percent). Puerto Rican families had
the next highest increase (16.5 percent), followed by Mexican
families (12.1 percent). In contrast, expenditures by other
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Spanish families rose much faster (53.6 percent) than the CPI
for medical care. There is no clear pattern within the
components to suggest why this would be. For example,
health insurance expenditures rose dramatically for Central or
South American families (89 percent), while expenditures for
medical services fell sharply (25 percent). Although this may
be an indication that Central or South American families were
purchasing health insurance to cover medical service costs,



Table 6. Average annual expenditure shares for Hispanics by geographic origin of the reference person, 1994-95
and 2000-01
Expenditure shares (in percent)
Expenditure Total - Puerto Central or South Other
category Hispanics Mexican Rican Cuban American Spanish
1994-95 | 2000-01 1994-95 | 2000-01 | 1994-95 | 2000-01 | 1994-95 | 2000-01| 1994-95 | 2000-01 | 1994-95 | 2000-01
Number .............. 7,791,811 |9,491,476 | 4,835,721 | 5,289,878 | 897,347 | 1,081,220 | 357,584 | 579,773 1,049,660 | 1,390,334 | 651,499 (1,150,271
Percent of total
Hispanics ........ 100.0 100.0 62.1 55.7 11.5 11.4 4.6 6.1 13.5 14.6 8.4 121
Total
expenditures ... 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Food at home. 15.1 13.3 15.3 14.0 17.5 14.2 14.1 11.1 13.7 12.3 14.2 11.9
Housing
(excluding
vacation and
pleasure trips) . 334 334 321 31.9 36.8 374 31.7 37.6 37.3 35.3 323 31.1
Shelter and
utilities ......... 29.0 28.6 275 274 323 329 26.5 32.0 335 30.0 28.2 26.5
Other
housing .... 4.5 4.7 4.6 4.5 4.5 4.5 5.2 5.5 3.8 5.3 4.2 4.6
Apparel and
services ..... 5.0 4.3 5.3 4.5 4.9 4.8 3.4 3.1 4.5 4.0 4.7 43
Transportation
(excluding
vacation and
pleasure
trips) veoveieee 18.6 216 20.2 23.7 12.7 16.4 17.0 19.7 17.0 19.3 18.6 21.5
Private ........... 18.1 21.3 20.0 23.4 11.9 15.6 16.4 19.5 16.1 18.7 17.8 21.2
Public
(excluding
vacation
and pleasure
trips) ceeveenne 5 4 2 3 9 .8 6 1 9 6 .8 3
Health care ....... 3.9 3.8 3.9 3.6 3.6 3.6 5.1 4.5 3.6 3.3 3.7 5.3
Health
insurance ..... 1.9 2.0 2.0 1.8 2.2 2.1 3.3 2.7 1.1 1.7 2.0 3.0
Medical
services ....... 1.5 1.2 1.5 1.2 9 9 1.2 1.2 2.1 1.2 1.3 1.3
Prescription
drugs ........... 3 5 3 5 3 5 5 5 2 3 3 .6
Medical
supplies ....... A 2 A A 2 A 1 1 A A A 3
Recreation
and related
expenditures ... 8.9 8.8 8.5 8.6 9.4 9.4 10.4 9.1 9.2 8.5 10.0 9.2
Food away
from home ... 3.6 3.5 3.6 3.7 3.2 3.3 4.2 3.1 3.8 34 3.3 3.5
Entertain-
ment............. 3.8 3.8 3.7 3.8 4.0 4.1 4.2 3.8 34 3.2 4.5 4.2
Reading ......... 3 2 .3 2 4 2 4 2 4 2 4 .3
Transportation
(on trips) ...... .8 7 5 5 1.1 9 1.0 1.1 1.0 1.1 1.2 .6
Other lodging 5 .6 4 4 7 9 6 9 .6 7 .6 7
Other .....ccccoeue.e. 15.1 15.7 14.7 14.8 15.2 14.8 18.4 15.8 14.8 17.9 16.5 17.5
Alcohol........... 7 7 .8 7 .5 .6 9 7 7 7 .6 7
Tobacco and
smoking
supplies ....... .6 .6 .5 .5 1.3 1.0 .5 7 4 4 7 7
Education ...... 1.1 1.1 7 7 1.8 1.3 1.7 1.1 1.9 1.7 1.1 1.7
Personal care. .8 .8 .8 N .8 .8 1.3 .8 .9 .8 .9 .9
Cash contri-
butions......... 1.7 2.2 1.6 1.9 1.3 1.8 3.8 1.6 1.5 3.9 1.8 2.0
Personal
insurance .... 8.1 8.7 8.0 8.7 7.8 8.1 7.8 8.7 7.7 8.5 9.9 9.7
Miscellane-
OUS .o 2.1 1.6 23 1.5 1.7 1.2 2.4 23 1.7 1.8 1.5 1.8
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apparently, they did not achieve as much success in
prescription drug coverage, as these expenditures rose 69
percent—more than the increase for Puerto Rican families (54
percent) or Cuban families (20 percent). In contrast,
expenditures for health insurance rose 61 percent for other
Spanish families, while expenditures for medical services rose
13 percent, and prescription drug expenditures rose 100
percent for these consumer units. The percent reporting does
not add much clarity to the situation. The percent reporting
health insurance was relatively stable for Mexican (1-
percentage point decrease), Puerto Rican (2-percentage point
increase), and Cuban families (no change). The percent
reporting rose substantially for Central or South American
and other Spanish families (12 percentage points in each case).
However, percent reporting medical services decreased for
Central or South American families (4 percentage points),
while it increased for other Spanish families (2 percentage
points).

Expenditure shares. Another way to analyze expenditure
patterns is to examine expenditure shares, or the proportion
of total expenditures allocated to specific goods and services
by the average family. Expenditure shares control for price
changes, at least to some extent; if expenditures for a specific
item increase over time, it may be due to increased con-
sumption or increased prices, as stated before. However, if
all prices double, and quantities purchased remain the same,
then expenditures will double but shares will remain the same.
As evidenced earlier in this article, inflation is rarely “pure”—
that is, affecting all items in the same way. Still, expenditure
shares provide an idea of how consumption is changing in a
relative framework. Regardless of price levels, differences in
shares may indicate different consumption patterns for groups.
One method of analyzing these changes was developed by
Prussian economist Ernst Engel in the 19* century. According
to Engel’s Proposition of 1857, as income increases, the
proportion of total expenditures allocated to food decreases.
Also, Engel found that shares allocated to housing and apparel
stay roughly constant as income increases, while shares
allocated for “luxury goods” increase.'* Engel’s findings can
be used to analyze economic standing of different groups
within the same time period, or the same group across time
periods. For example, if the share of total expenditures
allocated to food has decreased for a specific group over time,
presumably, it is not because they are eating less food, but
rather because prices for food have fallen, or incomes have
risen (or both). Either way, this leaves more income for the
group to allocate to other expenditures, and allows them to
increase consumption or savings without giving up any food.

According to the type of analysis Engel performed,
Hispanics are better off in 2000-01 than they were in 1994—
95. As a group, the share of total expenditures allocated to
food at home declined from 15 percent to 13 percent (table
6). The smallest change in percentage points was for Mexican
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families, whose share decreased from 15.3 percent of total
expenditures to 14.0 percent. The largest change in percentage
points was for Puerto Ricans, whose share decreased from
17.5 percent to 14.2 percent.

Consistent with Engel’s findings, the shares allocated to
apparel and services and housing were stable for all groups,
with the exception of Cuban families. For these consumers,
the share of total expenditures allocated to housing rose
substantially, from 32 percent to 38 percent. This was nearly
all accounted for by an increase in the share allocated to
shelter and utilities, which rose from 27 percent to 32 percent.
Similarly, expenditures for health care were stable for all
groups; the largest change was for other Spanish families, in
which case the share rose from 3.7 percent to 5.3 percent of
total expenditures. Perhaps surprisingly, shares for recreation
and related expenditures also held steady. This is not only
true at the aggregate level, but also for all subcomponents for
all groups.

Finally, according to Engel’s analysis, transportation
appears to be a luxury good, as shares for all groups increase
notably. For Hispanics in general, the share rose from 19
percent to 22 percent of total expenditures. Of course, this
expenditure category is dominated by private transportation.
Again, for each group, private transportation shares rose. The
smallest increase was for Central or South American families
(16.1 to 18.7 percent), while the largest was for Puerto Rican
families (11.9 to 15.6 percent).

Regression analysis

As described, differences in expenditure patterns are
observed across Hispanic groups. Some of these differences
may be due to differences in tastes and preferences across
the groups. However, table 2 shows that there are also
demographic differences across groups. Differences in
income, age, or other characteristics can also influence
expenditure patterns. To help discern what differences may
be due to demographic differences and what differences may
be due to underlying differences in tastes and preferences by
geographic origin, regression analysis is used. As described
in the previous work that this study updates,'® regression
analysis allows the user to estimate how (in this case)
differences in geographic origin might be related to
differences in expenditures, ceteris paribus (that is, given
that all other characteristics are held constant). As with the
previous work, major expenditure categories (food at home,
shelter and utilities,'”” apparel and services, transportation
excluding vacation and pleasure t